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THOUSANDS of design and test hours make this new series of 
ERIE Gasoline Pumps and Dispensers the finest we have built 
in 28 years. The improvements provide more economical oper- 
ation, better handling of volatile fuels and quieter operation — 
more pumping capacity at lower r.p.m. and less wattage. ERIE, 
the most accessible pump, is even easier to service. Ask for 


Catalog No. 1498. Exe Wleter Systeme, Tnc., Exe. Pa. 


MODEL 740 — 13'-9"' serving area, 1/3 hp. MODEL 743 — 13' serving area, 1/3 hp. 
motor, 12 to 15 g.p.m. capacity. motor, 12 to 15 g.p.m. capacity. 


Both models available for heavy-duty service — 3/4 hp. motor, 18 to 22 r.p.m. 
Dual Model 243 — Two Model 743's side by side with delivery hose at both ends. 
MODEL 740 MODEL 743 


Located on the side, signals fuel flow by 3 bouncing 
vari-colored catalin plastic balls which also serve to 
keep visigauge glass clean. 


Two brilliantly lighted openings permit bolder separate 
display of Brand advertising and Sale Computation 
Figures. Figures are sharper and easier to read — 
background is white porcelain enamel, 


A 1 inch displacement type with two double acting 
pistons equal to four piston operation— direct con- 
nected to Computor —over 390,000 in service. 








Rotary Gear type pump driven by Gilmer Timing Belt 
(750 r.p.m.) is assembled into Air Eliminator housing. 
New pump design provides larger ports for easier 
handling of volatile fuels. No need for stuffiing box 
on pump shaft which reduces load on motor and in- 
creases pump efficiency. Valves and strainer screen 
are easy to reach for servicing. 








FIRST TO MOTORIZE GASOLINE py 


FIRST WITH M-P SYSTEMS 


MPS 








News of a new product 


‘Ethyl’ Diesel Ignition Improver 


Ethyl’s additive to upgrade 
distillates to diesel-fuel quality 


is being successfully used in: 


1. U.S. Navy Ships and Submarines 


2. Railroad Diesel Locomotives 


3. Diesel-Powered Vehicles 


Ethyl has developed a cetane-improv- 
ing additive to assist refiners in meeting 
the increasing demand for diesel fuels. 
This product will particularly help re- 
finers who blend cracked distillates or 
who prefer to store a single fuel, suit- 
able as heating oil, that can be up- 
graded with this additive simply and 
quickly to the desired diesel quality. 

The cetane numbers gained through 
the use of the Ethyl additive have proved 
to be equal to natural cetane numbers 
in all diesel fuels tested. 

The additive offers several advantag- 


es to petroleum refiners and marketers. 
First, ‘““Ethyl’’ Diesel Ignition Improv- 
er now makes it possible to produce 
large quantities of specification diesel 
fuel simply and economically. Second, 
it increases the flexibility of refining 
operations. Third, it enables refiners 
to upgrade heating oils to diesel-fuel 
quality either at the refinery or at 
bulk terminals. And fourth, it enables 
refiners to market diesel fuels of more 
uniform ignition quality. 

For full information about this addi- 
tive, see your Ethyl representative. 


Ethyl Corporation 


NEW YORK 17, NEW YORK 


ATLANTA, BATON ROUGE, CHICAGO, DALLAS, DAYTON, DENVER, DETROIT, HOUSTON, KANSAS 
CITY, LOS ANGELES, NEW ORLEANS, PHILADELPHIA, PITTSBURGH, SALT LAKE CITY, SAN 


Tet. baled. | 
m iMPROVER SS 


——ETHYL.... 
CORPORATION 


FRANCISCO, SEATTLE, TULSA, MEXICO CITY AND TORONTO (ETHYL ANTIKNOCK, LTD.). 
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PRODUCTS 





ASHLAND OIL & REFINING COMPANY 
Home Office: Ashland, Kentucky : = wn 
=A 


ALTON, ILL. — 2616 E. Broadway; BUFFALO, N.Y. — 800 Ellicott Square; CHICAGO, ILL.— 122 S. Michigan in G 
Ave.; CINCINNATI, 0. — 1402 Fed. Reserve Bank; CLEVELAND, 0. — Standard Bidg.; DETROIT, MICH. — P.O. acon ; IM 
Box 6025; EVANSVILLE, IND. — 2500 Broadway; FINDLAY, 0.— P.O. Box 210; LOUISVILLE, KY. — 3005 Meh feip | = > 

‘ Db f 


Dumesnil; NASHVILLE, TENN. — 5 E. Main; PADUCAH, KY. — R.R. No. 4; PITTSBURGH, PA. — 711 Park Bidg. 
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Ahead of the News 


Behind Our Headlines Washington Staff Report 


Frequently, a small detail provides Petroleum Indicators 

a significant contribution to a story. 

And, very often, small details are the 

a = aan digging by The Industry 
For pee r Rinctels teneiitiesills OWIU Tactics Shift as Merger Talks Fail 

ple, Sinclair introduced a 2 aa 

new premium gasoline last week. The GSA Puts Oil Under ‘Buy American’ Rules 

press release reported, “This product Tokheim Unveils Bottom Loading 

has been given increased advantages by ‘ 

the addition of the same fuel used to | Stations 

power the V-2 rockets.” But there Ohio, Kentucky Ask Station Bids 

were no details about the new com- What Oil Industry Should Watch for in Turnpike Planning 4 

ponent. 
Glenn Dietrich, associate editor in Tires-Batteries-Accessories 

our New York office, immediately be- How Sohio Controls Package-Goods Flow 

came curious about the rocket fuel and 

checked with aviation fuel authorities. Equipment 


He was informed that V-2 rockets ‘Packaged Station’ Is Ready-Made Economy 
were fueled with alcohol and liquid Personals 


ay . led Sinclair’s press News of Manufacturers 

enn then called Sinclair’s SS : 

office to check out that detail. The first >i a picnee 

reply was that alcohol had been added. 

Because alcohol is a broad classifica- 

tion, Glenn sought to pinpoint the in- 

gredient. Another call yielded the dis- 

closure that it was the MHM (mono- Markets 

hydroxymethane) compound which is Branded Gasoline Prices Down in Midwest 

in the alcohol family. But the inform- Oil Market Review . 

ant, uncertain of the spelling, sug- Prices at Refineries and Terminals and by Tank Wagon 

gested Glenn call National Carbon, the Crude Oil Prices 

supplier. National Carbon referred 

Glenn back to another Sinclair source Automotive 

who verified the spelling. New Cars Bring Service Woes 
As I said, that detail is brief but 

it is pertinent. And that is typical of About Oil People 

the alertness and painstaking digging 

that go into NPN stories so you'll have 

those extra details—brief but pertin- 


ent. Advertisers’ Index 


—Herbert A. Yocom 


Supply and Demand 


Regions 
Interpreting the Oil News 


Coming Meetings 
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KENDALL 
puts quality 


A pioneer in using refinery-sealed packaging for 
oil, Kendall Refining Company insists on quality 
protection for quality products. 


Kendall Oils and Lubricants—refined from 100% 
Bradford Pennsylvania Crude Oil—are safe- 
guarded from plant to purchaser in drums and 
pails equipped with Tri-Sure* Closures. When 
Kendall customers receive Tri-Sure protected con- 
tainers, they know they are getting the product 
they ordered . . . and the protection they want. 


Make your drums and pails a credit to your 
company by standardizing on Tri-Sure Closures: 
for drums—a leak-proof, tamper-proof combina- 
tion of flange, plug and seal; for pails and cans—a 
complete line of screw caps, nozzles, spouts, seals 
that protect and facilitate filling and pouring. 


When you order drums, pails or cans, invest in 
better packaging—and better selling—by specify- 
ing “‘Tri-Sure Closures.” 


*The Tri-Sure Trademark is a mark 
of reliability backed by over 30 years 
serving industry. 


CLOSURES 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
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AHEAD OF THE NEWS 


Fuel Oil Drive—One of the hottest subjects before the 
annual meeting of the National Oil Jobbers Council in 
Chicago in November may be that of how fuel oil dis- 
tributors can combat the inroads of natural gas. Prominent 
jobbers are urging that NOJC schedule a special day-long 
meeting of its Fuel Policy Committee (headed by H. F. 
Horning of Minnesota) for Nov. 3, the day before NOJC’s 
regular sessions start. Goal: To discuss nation-wide pro- 
motion of the advantages of fuel oil. Many jobbers propose 
that NOJC join the Oil Heat Institute of America, and 
possibly API’s Fuel Oil Advisory Committee, in a program 
to feature advertising over television and radio and in 
newspapers and magazines. The National Oil Heat Council 
already is setting up a million-dollar drive to help the fuel 
oil men (NPN Sept. 22, p. 20). 


Re-refiners Showdown—The Internal Revenue Service 
is pressing for a federal court showdown on whether re-re- 
finers must pay the 6¢-a-gal. federal excise tax on lube oil. 
The question has been raised in a District of Columbia 
suit by a West Coast crude refiner, Barkow Petroleum Co. 
The Revenue Service’s legal staff probably won’t file its 
formal answer for several weeks. But the staff’s inclination 
is to accept the suit for test on its merits, rather than try to 
shake it off on some technicality. This is the rare kind of 
tax suit the Revenue Service enjoys, since the suit seeks to 
broaden the revenue base. Some estimates say the Govern- 
ment would benefit up to $4.5 million a year if re-refiners 
were assessed the lube excise tax levied against crude oil 
refiners. 


Shell Policy Stands—Shell Oil's basic marketing policy 
has been judged successful by management and will con- 
tinue as the keystone of marketing operations, subject to 
small adjustments. The working idea is to concentrate on 
sales in chosen areas. The policy then is to market only 
where Shell’s transportation costs are comparable to those 
of its competitors and where a reasonable and steady profit 
can be obtained. Operations are under constant scrutiny to 
make sure they conform to policy. Shell reports that the 
policy has been tested thoroughly and “has stood up with 
eminent success.” 


“Inevitable” Price Reaction— A calming of the 
current Los Angeles retail gasoline price turbulence may be 
in sight by the end of the year, predicts one leading inde- 
pendent marketer. “We generally lag from three to six 
months behind the East in price changes,” he explains, “so 
it will be several months more before we feel the firming 
up the East has just experienced.” He regards the recur- 
rent waves of 5¢ price cutting in that area as “the inevitable 
reaction to a period of stabilized prices,” and believes the 
abundance of new stations has intensified the,-grab for 
gallonage in the Southern California gasoline market. 
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Break for DJ Antitrust—The Government may be able 
to cut down on the amount of data it will be called on to 
present in the West Coast antitrust case if the Department 
of Justice is successful in arguments late next month in 
U. S. District Court in Los Angeles. The Department has 
just won permission to file additional objections to inter- 
rogatories submitted three years ago by Union Oil Co. 
These and its other objections to questions raised by all 
seven major oil companies involved will be argued late in 
October. 


Keeping the Atom in its Place—lInvestors in atomic 
energy should not get over-enthusiastic at the expense of 
duties and profits in oil and other competitive ventures. 
This warning comes from Eugene M. Zuckert, who retired 
from the Atomic Energy Commission June 30. It would 
be a “tragic irony,” Zuckert says, “if some of our industries 
lacked needed capital” because overoptimism about the 
speed with which atomic energy “‘would obsolesce existing 
processes” caused investors to hesitate. 


Super Road Test—Details are expected to be ironed out 
within the next month for a road test project of the Ameri- 
can Assn. of State Highway Officials that will overshadow 
anything to date. It will cost $12 million, take seven years 
to carry through from land acquisition to final report. At 
least 30 states will back the project with cash. And partici- 
pants from interested industries will supply the vehicles, 
fuel and tires. The problems: (1) How to design pavements 
that will carry present and future traffic loads, and (2) what 
additional highway costs can be justified by transportation 
economies achieved through use of heavier trucks than 
now are permitted. 


Labor Battle Forecast—A California labor leader is 
forecasting fireworks in the state of Washington after the 
new General Petroleum and Shell refineries get into opera- 
tion next year. He says the main contenders in the jurisdic- 
tional jockeying will be the Oil Workers International 
Union and Dave Beck’s Teamsters. Both have announced 
plans to sign up refinery workers. 


New Record on Texas Highways—A new record in 
highway building is certain for Texas in 1954. The state 
Highway Commission awarded contracts totaling $106 
million in the first seven months of this year. September 
contracts will add about $8 million. Highest 12-month 
figure was $114 million in 1952 and indications are that 
the 1954 total will run $20 to $25 million ahead of that. 


For more Ahead of the News 


5 





I’m Mighty Glad That | Picked 


Liraco/ra \BRICATING EQUIPMENT 
Because... 


Make these 


Business-Building 
Check-Points 


Robert H. Savers, proud owner of Savers’ Service Center, 
St. Petersburg, Florida, tells how pleased he is with the 
Lincoln installation in his new station: 


“In planning for my Lubritorium and Service Center, | nat- 
urally wanted the very best lubrication equipment. 


“After examining the various brands, | decided on Lincoln 
Overhead Lubreels, and believe me, I’m mighty glad | did. 


“Lincoln's convenient off-the-floor, out-of-the-way equip- 
ment provides extra working space and keeps my place 
looking neat and orderly. 


“Best of all, it saves time . . . and promotes better business 
volume.” 


Dick Nowling, outside salesman for Service Auto Supply 
Inc., St. Petersburg, Florida, tells how he feels about 
selling Lincoln: 

“| like to sell top quality equipment. That’s why | get a 
special kick out of selling Lincoln Lubrication Equipment 
. » » because | know that my customers have the best that 


money can buy.” 
— Y “PATH TO PROFITS 


IN THE LUBE ROOM" 


IT PAYS TO INSIST ON 


Linco/n 
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AHEAD OF THE NEWS 


Stronger Sign Law—A more effective state law to pro- 
tect service station dealers against misleading advertising 
signs may be sought by the California Gasoline Retailers 
Assn. after its annual meeting late in October. Also ex- 





pected is a renewal of the battle for a 2% shrinkage rebate; 


on state gasoline taxes. The association also is about.to 
start a campaign to enroll station operators as direct mem- 
bers of the National Congress of Petroleum Retailers. 
These members would pay NCPR $10 a year @nd in return 
get information direct from the national group. Purpose of 
the campaign is.to build.a fund to finance NCPR’s effort 
to obtain a trade practices conference from the Federal 
Trade Commission. 


Bonds for Superhighways—The Administration is 
determined to find ways to finance President Eisenhower's 
10-year, $50-billion highway building program without in- 
crease in the 2¢ federal gasoline tax. A new government 
corporation may be set up with authority to float bonds of 
its own and guarantee bonds of other road-building 
agencies. This would be attractive to Congress, which 
holds the key to the program, because only annual install- 
ments for principal and interest would show in the budget. 
In effect, roads could be built on the time-payment plan. 


New Western Terminal—Los Angeles Basin refiners 
will have a new source of natural gasoline beginning in mid- 
October, when Warren Petroleum Corp. starts operations 
at the 200,000-bbl. terminal it has built at San Pedro. 
Consisting of two 100,000-bbl. Horton spheroids, the in- 
stallation will receive cargo lots of Gulf Coast casing-head 
through Tide Water Associated Oil Co.’s marine terminal. 
First cargo is due Oct. 1. Through a tie-in with existing 
basin pipe line systems, Warren will be able to ship the 
product to virtually all Los Angeles area refineries. 


NPN Staff 


Plastic Sign Test—As an experiment in the use of plastic 
signs, Standard Oil Co. (Indiana) is planning to install them 
at its highway stations along Route 66 between St. Louis 
and Chicago. Actually Shell used such signs for a long time. 
But it is pertinent that-a company, which has hot adopted 
the plastic sign for general use, is ‘trying them on.a fairly 
extensive scale. Reaction to this string of signs will deter- 
mine the extent of the company’s ultimate usage. 


Weaning the Lube Skeptic—Premium-priced motor 
oils might sell better to the public, some industry men 
believe, if first it were possible to sell everybody in the oil 
industry itself on their virtues. They say that too many oil 
company salesmen express private doubts on the subject of 
detergent oils, for example, as used in late model cars 
equipped with hydraulic valve lifters. The industry men 
raise the question whether the internal education job has 
been neglected to the point where sales talks sometimes 
lack conviction. 


Dealers and Price Wars—The question whether a 
strong service station dealer association can brake an im- 
pending price war is getting a new test in Houston. Late 
last week, about 14 major brand dealers were posting 
prices 2¢ to 2.5¢ under the “normal” Houston market. 
Postings at some private brand outlets have dropped stead- 
ily for the past few weeks. But members of the Houston 
Service Station Dealers Assn., which includes about half of 
Houston’s 1,200 dealers, say they won’t lower retail post- 
ings unless there is an outright reduction in tank wagon 
prices. Meanwhile, the situation has led to discussions be- 
tween members of the state attorney general’s staff and 
Ewing Werlein, Harris County district attorney. Werlein 
won’t say whether there is indication of state or county 
law violation. His office has “just now started looking into 
the matter.” 
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7300 East Marginal Way MOhewk 2112 
SEATTLE 8, WASH 


Vie Markov Chose BOWSER Pumps met 


TMES 
* J 
To Back His Selling Team — 
COLTS Dear Sir: 
Good business judgment and teamwork mark the gabe In October 1949 I purchased 14 new Bowser 
° : P a 595 Cable Retrievi f Itipl 
success of Vic Markov . . . All-American Tackle, Univ. suitin: ‘Wine baud ah teen tnune ane Oat Gee 


of Washington, 1937 . . . Cleveland Rams’ Star, 1938 Yo Sie ne os oe a 


" ss A, justments there have been no mechanical failures. 
. . . Fifth Armored Division Company Commander, ? incune .: Se madeetiiin aateeeh Wee vane ter Ge teat 
World War II... owner of Vic Markov Tire Co., romuzixg «= me and we expect still more years of good 
j ; service from them. 
Seattle, Wash., since 1946... and since 1949, an paies 
. , Z We are happy to say that we are pleased 
outstanding super-service marketer. Like many wancks with the service and low cost operation the Bowser 


q - pumps have given us in our operation. 
successful operators, Vic Markov praises Bowser 


performance and low-maintenance dependability. Va i Np % 


Victor W. Markov 
CHOOSE FROM BOWSER 
e+ « THE WORLD’S MOST COMPLETE LINE 





(All models also avail- 


The 2 -C AR L. | rd ag remote control 


HOSE ou TALL HI-SPEED 
Ro- Way PEDESTAL See =| COMPUTING Low A. COMPUTING 


. Low TALL CABLE . HI-SPEED 
DOUST-PROOF ROL-WAY TICKET RETRIEVING TICKET 
Each customer COMPUTING PRINTING COMPUTING PRINTING 


sees only the o . 7 * 
ONE DIAL 
for HIS car. 








CABLE 
ROL-WAY TALL RETRIEVING / HI-SPEED 
NON- NON- NON- NON- 
COMPUTING COMPUTING COMPUTING L COMPUTING 


BOWSER, INC., 1301 CREIGHTON AVENUE, FORT WAYNE 2, IND. 
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WASHINGTON 


GSA Ruling May Pose New Oil Issues 


General Services Administration 
may have raised more questions than 
it settled in its recent decision “clari- 
fying” the Buy-American Act as it 
applies to oil products contracted for 
the Government’s nonmilitary agen- 
cies. 

After pondering the problem since 
last spring, GSA put on a burst of 
speed when Rep. John Jarman (D., 
Okla.) threatened to take the matter 
to the House Small Business Commit- 
tee for investigation. 

GSA can expect to hear more from 
Jarman and probably other vocal Con- 
gressmen, especially if it appears too 
liberal the first time it is called upon 
tc interpret what the Buy-American 
Act means when it says “substantially 
all” refined products must come from 
crude of domestic origin. 

Independent oil producers took ex- 
ception to GSA’s reasoning that do- 
mestic crude oil was not available in 
sufficient commercial quantities. Final- 
ly, GSA took what some industry men 
feel may have been its only way out— 
exemption of products for delivery in 
Eastern states. 

But there is evidence that the agen- 
cy may not have looked at all ramifi- 
cations of the issue. GSA called in 
Otis H. Ellis, NOJC general counsel. 
Some officials sparred with him over 
what constitutes “reasonable time.” 
That’s what Ellis asked for so he could 
poll jobbers across the country to find 
out how they might fare if the Buy- 
American Act were re-imposed as part 
of their contractual obligations with 
GSA. No sooner had Ellis mailed off 
the queries, than down came GSA’s 
decision. 

GSA already has heard from major 
oil companies who import some 
crudes. The importers stood clear 
while Jarman was criticizing GSA. 
The ink was hardly dry on the GSA 
order, however, before two importers 
were in to see what problems it may 
pose for them. They didn’t complain, 
reportedly, but reserved the right to 
do so later. 

Next step may be a move to get 
the military to revoke its order ex- 
empting petroleum products from 
Buy-American. Armed Services Petro- 
leum Purchasing Agency, which does 
the military buying, has operated since 
its creation in 1948 under the exemp- 
tion, issued on orders of the Secretary 
of Navy. 


Coal Confidence 


Coal people hereabouts seem more 
confident now than at any time in 


recent weeks that they’re on the verge 


of getting a hand from the Govern- 


ment. 
It looks like the first step will be 


a recommendation by the Interdepart- | 
mental Committee on the Bituminous | 


Coal Industry that the Government 


revise its fuels purchasing policies to | 


give coal preference over fuel oil and 
natural gas wherever possible. Also, 


it looks like the Interdepartmental | 


Committee will go straight to the 
White House with this one, bypassing 


the more-inclusive Cabinet Committee | 


on Energy Supplies and Resources Pol- 
icy which President Eisenhower cre- 
ated to study not only coal but also 
oil and gas problems. 


Gas Prices: Down or Up? 


Politicians in the so-called con- 
sumer states, such as New York and 
Michigan, have made much of the 
argument that Government control of 
Independent natural gas producer 
prices will mean lower gas rates. 

But fuel oil jobbers, keenly aware 


of gas competition, will be interested | 


to note that many industry leaders are 


convinced that higher prices, rather | 
than lower prices, likely will result. | 


Here’s how they figure: 


Federal control of producers selling | 
to interstate pipe lines would drive | 


natural gas to other markets, such as 


motor fuel, or a long list of chemicals, | 


or to industries located within the 


states where the gas is produced. Also, | 


exploration and development would 
lag, and as gas supplies to pipe lines 


dropped off, transportation costs would | 


rise and consumers would have to pay 
higher prices. 


Old Laws in a New Field 


Jobbers considering going into li- 
quid fertilizing should be certain to 
check state laws and municipal ordi- 


nances. This is particularly true in the | 
Southeast, where stringent and some- | 
times outmoded laws exist on fertilizer | 


sales. 
Virtually every state in the union 


has regulations of some type along | 


this line. So if you are a jobber plan- 


ning on entering the field next year, | 


you might well check state and local 
laws. Contact your state fertilizer con- 
trol officer through your county agent, 
state agricultural college or depart- 
ment. Or you can write Bruce Cloan- 


inger, Department of Fertilizer In- | 


spection and Analysis, Clemson Col- 
lege, S. C. He has a list of officials 
in each state. 


—NPN Washington Staff | 
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To Meet Your. Needs... 


YOU'RE RIGHT WITH 
FAVA ERGATA ATE 


oon 


EVER-TITE serviceability 
prevents leaks and spills; re- 
duces loading and delivery 
time 


EVER-TITE “the world’s best 


quick coupling’ makes your 


hose connections fast and sure 
& dependability 
means longer-lasting, trouble- 
free service. EVER-TITES never 
fail or jam 
EVER-VIVE durability stands 
up under the. toughest wear 
EVER-TITE quality is main- 
tained by rigid control of 
construction specifications and 
Male hictalel es 


AVAILABLE IN SIZES FOR 
EVERY NEED AT LEADING 
DISTRIBUTORS EVERYWHERE 


EVER-TITE 
COUPLING ¢€O. 


4th REE NEW YORK IN Y 





PETROLEUM INDUSTRY INDICATORS 


PER 
cs * 


NPN PRICE AVERAGES* 
Refinery /Terminal 


(¢ per gal.) 
Sept. Aug. 
24 27 
1954 1954 
11.46 11.46 
10.25 10.25 
8.77 8.74 
3.93 3.86 


Sept. 
28 
1953 
12.46 
10.32 
8.99 
3.95 


Gasoline 
Kerosine 
Distillate 
Residual 
4 principal 

products 8.74 
Lube oil 16.30 
Crude at 

well ($ 

per bbl. 2.81 2.81 2.83 
*Weighted average price, prin- 
cipal markets. 


8.71 
16.30 


9.28 
18.77 











Week Ended 
Sept. 17, 1954 


Week Ended 
Aug. 20, 1954 


Week Ended 


NaN WEEKLY PETROLEUM STATISTICS (APD Sept. 18, 1953 


Primary Stocks 
Finished and unfinished gasoline (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Kerosine (thous. bbl.) . 
Residual fuel oil (thous. bbl.) 
Crude oil—B. of M., 1 day later (thous. bbl.) 
Refinery Activity 
Crude runs to stills (thous. bbl. daily) 
Foreign crude included (thous. bbl. daily) 
% of refinery capacity operated 
Refinery Output 
Gasoline (thous. bbl.) 
Kerosine (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Residual fuel oil (thous. bbl.) 
Crude Supply 
U.S. crude oil production (thous. bbl. daily) 
Crude oil imports (thous. bbl. daily) 


EST) MONTHLY MARKET TRENDS 


Petroleum products in secondary storage (thous. bb].) 
Exports of crude and refined products (thous. bbl.) 
Average station gasoline price, ex tax (¢ per gal.) 
*Gasoline consumption (million gal.) 

Service station building permits (number) 
Passenger cars—domestic shipments (thous.) 
Trucks and buses—domestic shipments (thous.) 
Automotive replacement tire shipments (thous.) 
Replacement battery shipments (thous.) 

Oil burner shipments (thous.) 

*Excludes Oklahoma 


151,787 
124,021 
37,644 
57,268 
272,695 


6,969 
658 
84.5 


23,852 
2,313 
10,047 
7,707 


6,103 
584 


Latest Month 


47,967 
11,506 
21.70 
4,571 
604 
445 

76 
5,948 
1,831 
67 


(July) 
(July) 
(Sept.) 
(June) 
(June) 
(Aug.) 
(Aug.) 
(July) 
(June) 
(June) 


155,017 
111,444 
33,830 
55,848 
277,788 


6,936 
680 
84.1 


23,826 
2,171 
10,261 
7,917 


6,062 
665 


Previous Month 


44,337 
12,742 
21.44 
4,292 
513 
437 

62 
6,029 
1,391 
51 


141,648 
125,849 
36,822 
52,164 
283,415 


6,992 
723 
90.7 


24,057 
1,998 
9,723 
8,529 


6,405 
699 


Year Ago 


49,155 
11,292 
22.02 
4,467 
482 
501 
90 
5,794 
2,004 
74 
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SUPPLY AND DEMAND 


Refinery Runs Decline—U.S. re- 


finery operations were off slightly 
in the week ended Sept. 17, com- 
pared with the previous week, ac- 
cording to the American Petroleum 
Institute. Crude runs to stills were 
down 20,000 b/d. Refinery output 
of all principal products also was 
off. Primary inventories of finished 
and unfinished gasoline continued 
to decline while primary stocks of 
other principal products were on a 
seasonal rise. Distillate stocks on 
Sept. 17 were about 1.5% under a 
year ago. Crude oil and condensate 
production averaged 6,196,400 b/d 
during the week ended Sept. 17, 
up 25,650 b/d from the week 
ended Sept. 10. 


LP-Gas Statistics — Production of 


liquefied petroleum gas, reported 
by the Bureau of Mines, totaled 
3,201,588,000 gal. during the first 
half of 1954. Daily average pro- 
duction during the second quarter, 
was Off the first quarter, showing an 
average of 17,688,000 gal. per day. 
Total first quarter production 
amounted to 1,686,423,000 gal. 
During the second quarter, the 
total dipped to 1,514,629,000 gal. 
Total stocks on June 30 were 361,- 
895,000 gal., of which 118 million 
gal. propane, 85 million gal. bu- 
tane and 23 million gal. butane- 
propane mixtures were under- 
ground. Both demand and produc- 
tion of LP-gas continued to de- 
cline during the first six months of 
this year, and the dip was ab- 
sorbed by increasing quantities of 
stocks. 


Imports Drop 164,000 b/d—Dur- 


ing the week ended Sept. 17, ac- 
cording to API, U.S. imports of 
crude oil and oil products dropped 
164,000 b/d from the previous 
week. East of California imports 
were lowest in the last two weeks, 
at an average of 790,600 b/d, as 
California imports of crude soared 
51,300 b/d higher than last week 
to show the first gain in two weeks. 
U.S. imports of crude and prod- 
ucts totaled 874,000 b/d for the 
week. 


Export Loss Continues—Exports of 


crude and products dropped to an 
average of 307,000 b/d in July 
from 350,000 b/d in June. Ex- 
ports were 7,000 b/d under figures 
for July, 1953, according to the 
Census Bureau. 








More and more, you hear Richfield 
“word of mouth” advertising — 
actual words spoken about this 
company by the people who deal 
with it. Unsolicited, this “word of 
mouth” advertising is sincere. So 
listen to another Richfield Distrib- 
utor—Arthur Friedlander of Fried- 
lander Oil Company, Hazleton, 
Pennsylvania.— 


“In 1930, we signed a contract 
with Richfield to handle Richfield 
Oil, gasoline and grease. We were 
doing about 300,000 gallons a 
year,” Mr. Friedlander says. 
“Through the years, as our busi- 
ness grew to 2,000,000 gallons of 
gasoline and 750,000 gallons of 
fuel oil, our relationship with Rich- 
field has been of the best. We have 
always found them willing to sit 
down and help us solve any prob- 
lem or to help straighten out vari- 
ous difficulties. 


“This close relationship between 
the Distributor and the Richfield 
Oil Corporation is something you 
find in no other company!” 

Do you enjoy such a relationship 
with your supplier? It may pay 
you to look into all the advantages 
of a Richfield franchise — now. 
Write, wire or phone. 


“Word-of-M outh’ Advertising 


from Hazelton, Pennsylvania 


W 


-\ RICHFIELD 


OIL CORPORATION OF NEW YORK 
542 FIFTH AVENUE, NEW YORK 36, N. Y. 


Serving the Eastern Seaboard from Maine through Florida 
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THIS PLANT SPECIFIED 1412 FEET OF MALTESE CROSS! 


At this new plant of the National Petro-Chemicals 
Corporation at Tuscola, Illinois, 113 lengths of 
Hewitt-Robins Maltese Cross® LP-Gas Hose and 
couplings are used to load propane and other hydro- 
carbons at the rate of 27 tank cars and 30 tank trucks 
per day. Maltese Cross was specified to insure steady 
production, eliminate chance of costly breakdowns, 
because it’s safer. . . stronger. . . tougher. . . resists 
penetration of liquefied petroleum gases . . . is easier 
to handle! 

Whether you’re handling liquids or gases, Hewitt- 
Robins can benefit your operation with maximum 
hose safety, economy and performance. We manu- 
facture over 1,000 types of industrial hose; there’s 
one to meet your need! 


ENGINEERING DATA 


MALTESE CROSS PROPANE HOSE—Synthetic Tube and 
Cover, Braided, Mandrel Cured. 


TUBE: Thick, compounded synthetic, specially formu- 
lated to resist the destructive permeating action of lique- 
fied petroleum gases. 


CARCASS: Strong, braided rayon cord, impregnated in 
resilient synthetic rubber, closely braided at correct angle 
to withstand highest pressures. Spiral of non-corrosive 
wire in the hose wall dissipates static. Positive electrical 
connection is assured by factory testing every length. 


COVER: Tough, tan weather- and abrasion-resistant. Will 
withstand prolonged exposure to sunlight and abuses 
common to propane service. 


HEWITT@) ROBINS 


Executive Offices, Stamford, Connecticut 


DOMESTIC DIVISIONS: Hewitt Rubber «+ 


Robins Conveyors «+ 
FOREIGN SUBSIDIARIES: Hewitt-Robins (Canada) Ltd., Montreal «+ 


Robins Engineers * Restfoam 


Hewitt-Robins Internationale, 


Paris, France * Robins Conveyors (S. A.) Ltd., Johannesburg « EXPORT DEPARTMENT: New York City. 
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THE INDUSTRY 


National Petroleum News 


September 29, 1954 


OWIU Tactics Shift as Merger Hopes Fade 


There isn’t going to be any quick merger of independent oil 
unions with Oil Workers International Union (CIO), and there isn’t 
apt to be any unified wage drive by a coalition this year. 

Instead, OWIU will seek to pick off the independent groups one 


by one as part of a long-range, 
ClO-backed organizational drive 
to build a giant oil union. 

On current wage negotiations, 
there is the growing possibility 
that each union—and perhaps 
each local—will be left to work 
out the best terms it can. There 
is virtually no likelihood of a 
repetition of the 1952 coalition 
effort which led to a strike. 

These points became obvious dur- 
ing a three-day meeting of OWIU and 
some independent union representa- 
tives in Kansas City during the past 
week end to talk about merger and 
wages. 

Specifically, the groups took this ac- 
tion: 

e The independent unions “re- 
leased” OWIU from its merger com- 
mitments, leaving OWIU free to pro- 
ceed with its organizational drive as 
it sees fit. 

e All groups agreed to continue 
their current wage negotiations, at 
least until OWIU meets in mid-No- 
vember to map its future plans. 

The first action confirmed a grow- 
ing suspicion that the merger drive 
had petered out. The second indicated 
that the union leaders don’t think 
they have the strength to force a real 
showdown on wages with the industry 
at this time. 


THREE COURSES 


When OWIU meets in November, 
it apparently will have three courses 
of wage action to consider: 

—It may continue its no-strike 
pledge—made last June—and con- 
tinue to negotiate for a 5% wage hike 
on that basis. 

—lIt may retract its no-strike pledge 
and try to rally its forces for a strike 
—at least a strike at what it feels are 
key installations. 

—It may drop its formal wage pro- 
gram, leaving each local to bargain 
on its own. 

Whichever course it chooses, it is 
becoming increasingly clear that no 


66. 


all-out wage bid will be made any 
time soon. 

It is equally clear, however, that 
the union leaders have not abandoned 
their goal of developing one giant oil 
union, nor that they will remain quiet 
on wages for long. Rather, the devel- 
opments at Kansas City indicated a 
shift in tactics rather than a switch 
in long-range aims. 

Even independent union leaders at 
the meetings agreed that one strong 
union has become increasingly de- 
sirable. And they all agreed that 
eventually they must take joint action 
to get wage increases. 

They agreed on these points, but 
they couldn’t come up with a solid 
solution to either problem. 


TWO MEETINGS 


There were two different, but 
closely-related, meetings at Kansas 
City. One was the merger steering 
committee, which had been appointed 
at Philadelphia in June. The other 
was a meeting of representatives of 
other unions interested in forming a 
coalition wage campaign. 

The groups met behind closed 
doors, but this was the gist of develop- 
ments: 

Independent groups reported one 
by one that merger prospects were 
dim. They had left the Philadelphia 
merger meeting with high hopes, but 
had found that some of their mem- 
bers were openly opposed, some were 
suspicious and many simply felt they 
were doing all right as they were and 
didn’t want to run a risk by getting 
involved with some national union 
which might upset the applecart. 

As a result, they decided to let 
OWIU off the hook. OWIU had 
pledged two years ago that it would 
not try to organize any other oil union 
so long as the two unions were trying 
to work together. 

Now free of that commitment, 
OWIU will be able to pick its spot 
for future organizational efforts. Ob- 
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viously, it will seek to move in where 
the independent union appears to be 
weak or divided, and will not make an 
open attack on strong independent 
unions. 


OWIU STRATEGY 


Its first moves will be in plants 
where some OWIU sentiment already 
exists. By concentrating on these op- 
portunities, OWIU will seek to build 
up enough strength in such plants to 
call for an NLRB certification elec- 
tion. 

It is also certain that OWIU will 
make much of the fact that current 
wage negotiations have produced no 
results. OWIU research director told 
those at Kansas City that several other 
major industries had given wage in- 
creases this year. And most of these 
industries, he maintained, aren’t mak- 
ing the increasing profits the oil in- 
dustry is making. 

The solution OWIU will offer oil 
workers is simple: Get together into 
one strong union powerful enough to 
stage a successful strike if necessary 
and you will get wage increases. Stay 
in small unions and there will be no 
wage hikes. 

Union leaders are painfully aware 
they are in no position to strike now. 
The best their coalition could do in 
1952 was close down about 35% of 
the nation’s refining capacity. Now, 
with refining capacity surplus running 
up to 20% and 25%, a 35% shut- 
down would do little more than re- 
move the surplus. It would take a 
long, long time at that rate to deal 
the industry any real damage. 


FOR INDEPENDENT ACTION 


There was one flare of tempers at 
the Kansas City meeting. J. J. Mc- 
Kenna, president of the newly formed 
Independent Petroleum Workers of 
America, made a ripping attack on 
the proposed merger with OWIU and 
suggested, instead, that independent 
unions join together and act on their 
own. 

McKenna’s group is the big union 
at the Standard Oil Co. (Indiana) re- 
finery at Whiting, Ind. It formerly 
was a part of Central States Petroleum 


13 





THE INDUSTRY 


Union, but broke off from CSPU this 
year to form its own organization. 

McKenna said that independents 
would be silly to join with OWIU. If 
they did, he said, they would have 
their contracts negotiated and signed 
by some national, and they would 
lose control over their own affairs and 
be subject to CIO “dictators.” 

CSPU officials immediately fired 
back the charge that McKenna had 
distorted and misrepresented facts 
about merger in an effort to defeat it. 

The meeting developed into an up- 
roar until O. A. (Jack) Knight, 
OWIU president, brought it under 
control. Then a motion was passed 
to limit McKenna to two minutes’ 
speaking time, and the squabble was 
over. 

It developed that McKenna re- 
cently has sent a letter to a number of 
independent unions urging them to 
form an independent coalition rather 
than consider merger with OWIU. He 
said at Kansas City he would continue 
that effort. 


WHITING FIRST? 


As a result of McKenna’s move, it 
may well be that OWIU’s first move 
to organize independents will be at 
McKenna’s Whiting plant. This would 








be a big plum, for there are about 
6,500 employes at this refinery. 

The Whiting contract, incidentally, 
will’ be open in February. This will 
provide an opportunity for another 
union to seek an election. 

Knight would not confirm—nor 
deny—that OWIU would make the 
Whiting plant one of its first targets. 

“It is our intention to work with— 
not against—other unions to achieve 
unity,” he said. 

He indicated that he has hopes the 
initiative will be taken by workmen 
within independent unions. That is, if 
some of them seek OWIU organiza- 
tion, the OWIU will feel free to move 
in. 

OWIU’s organizational moves may 
be delayed until after its pending 
merger with the United Gas, Coke 
and Chemical Workers Union (CIO) 
is completed and is functioning. This 
would mean, for all practical pur- 
poses, that any major organizational 
drive would not be possible before 
next spring. 

That drive will have the strong sup- 
port, money and manpower of CIO’s 
president, Walter Reuther. It will seek 
to succeed where the “merger” move- 
ment failed. 

Twelve Unions Present—Indepen- 


Dedication Set for Indiana Standard’s Williston Plant 
Wi Standard Oil Co. (Indiana) will dedicate its new 
30,000-b/d refinery at Mandan, N.D., Oct. 2 in a public 
ceremony. Following the dedication the plant, located 
on a 900-acre tract on the Missouri River, will begin 
producing gasoline, fuel oil and other products from 


Williston Basin crude. Crude comes in through a 156- 
mile pipe line from fields in the northwest part of the 
state. Products will be sent out by pipe line to Moorhead, 
Minn., where the line joins 2,174 miles of the company’s 
products lines serving the Midwest states. 


dent unions sending representatives to 
the Kansas City meeting: 

Bayonne Independent Oil Workers 
Union (Texaco Marketing group), 
Central States Petroleum Union (In- 
diana Standard employes except Whit- 
ing), Independent Industrial Workers 
Assn. (Esso Baton Rouge plant), In- 
dependent Oil Workers of Norco, La. 
(Shell), Independent Oil Workers 
Union of Oklahoma (Continental), 
Independent Petroleum Union (Esso 
Baltimore plant), Independent Petrol- 
eum Workers of New Jersey (Esso 
Bayway plant), New England Petrol- 
eum Labor Organization (Socony 
Marketing), Standard Refinery Union 
(Esso Bayonne, N. J., plant), Western 
States Service Station Employee’s 
Union (Standard Stations, Inc., in 
seven far West states), Independent 
Petroleum Workers of America (In- 
diana Standard Whiting plant) and 
OWIU. 

In addition, the Baytown Em- 
ployee’s Federation (Humble) sent 
two representatives, but they empha- 
sized they attended to discuss wage 
problems, not to talk merger. 

By contrast to the 12 unions repre- 
sented at Kansas City, 31 unions were 
represented at the merger meeting in 
Philadelphia in June. 
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GSA Puts Oil Under ‘Buy American’ Rules 


General Services Administration has extended the “Buy American” 
Act to oil products for government fuels and lubricants contracts in 
all but certain eastern seaboard states. 


The “Buy American” Act gives domestic oil products a 25% price 


preference over foreign prod- 
ucts when bids for government 
purchases are being weighed. 

The GSA decision to exempt East 
Coast government consumers of oil 
products stemmed from a controversy 
over findings by the regional GSA 
Office in Dallas, which reported that 
domestic supplies were not available 
in sufficient quantities to be exempted 
from the Act. 

GSA’s announcement on its findings 
said contracts for oil products deliv- 

. ered in these East Coast states will be 
exempt from the Buy American Act: 
Maine, New Hampshire, Vermont, 
Massachusetts, Connecticut, Rhode 
Island, New York, New Jersey, Dela- 
ware, Pennsylvania, Virginia, West 
Virginia and Maryland, plus the 
District of Columbia. 

Exemption from the Act will in- 
clude residual fuel oil only in North 
Carolina, South Carolina, Georgia 
and Florida. 

General Services Administrator Ed- 


ward F. Mansure said, “taking the 
country as a whole, there is sufficient 
supply of petroleum products refined 
from domestic crude oil to meet the 


government’s needs.” However, he 
said, widespread mixing of foreign 
and domestic products in eastern 
refineries would “make it impractica- 
ble to fill the government’s require- 
ments for petroleum products in the 
states indicated, by insisting on prod- 


ucts refined substantially all from 
domestically produced crude oil.” 

If industry patterns change to make 
it practicable to fill the government’s 
oil needs with completely American 
products, “this determination will be 
subject to change as may be appropri- 
ate,” said Mansure. 

Question over the basis for the 
Dallas ruling was raised by the Inde- 
pendent Petroleum Assn. of America. 
The National Oil Jobbers Council 
later expressed the fear that the GSA’s 
requirement for certifying products as 
American in origin might be a handi- 
cap to jobbers. 


QUESTIONS ANSWERED 


The GSA has spelled out suppliers’ 
responsibilities under the new Act. 
For jobbers and other suppliers out- 
side the East Coast area, the new 
interpretation of the Act will have 
these effects: 

Q.: Who is responsible for certifying 
that products are of U.S. origin? 

A.: Responsibility lies with the 
contractor signing with GSA _ for 
delivery of products. The contract 
stipulates: “Contractor agrees that 
there will be delivered under this 
contract only such (unmanufactured) 
supplies . . . as have been mined, or 
produced in U.S. . . . and only such 
(manufactured) supplies as have been 
manufactured in U.S., substantially all 


from supplies mined, produced or 
manufactured, as the case may be, in 
the U.S. 

Q.: What is the penalty for viola- 
tion of the agreement? 

A.: There is no definite penalty 
contained in the statute, but GSA 
would have the option of contract 
cancellation without further penalty 
or cancellation of the contract with 
some penalty. “To our knowledge,” 
said a GSA legal aid, “no penalty has 
ever been assessed,” Determinations 
will be made as each case arises: 

Q.: What is the meaning of “sub- 
stantially all” in contract language? 

A.: GSA has not yet decided on a 
specific definition of the term, but 
realizes it will have to make a decision 
the first time a bidder raises the 
question. The problem of defining the 
term has been discussed, and the 
strictly informal consensus is that 
products from a _ foreign-domestic 
crude mixture of less than an 85-15% 
ratio might be held unsatisfactory. 

Q.: Does the Buy American order 
apply to existing contracts? 

A.: No government oil supply con- 
tract now in effect is affected by the 
Act. All future bid solicitations will 
be affected except in those states 
exempted from the Act. 

Q.: Specifically, what is the cover- 
age of the new Act? 

A.: The Act applies to all oil prod- 
ucts procured under GSA contracts 
for all civilian agencies as well as oil 
products sold from service stations to 
military agencies under GSA Federal 
Supply Schedules. 


Jobbers Hail GSA’s ‘Buy American’ Action 


New York and New England jobber 
officials praised the GSA _ decision 
exempting the government’s non- 
military oil product purchases in 
eastern states from the Buy American 
Act. 

Harry Hilts, secretary of the Empire 
State Petroleum Assn., said he was 
“satisfied” with GSA’s decision. “I 
think they've done a good job in dis- 
posing of a very knotty problem,” said 
Hilts. He believes suppliers will use 
all-American products for GSA con- 
tracts whenever it is possible, but adds, 
“obviously we couldn’t do that along 
the Eastern seaboard since about 40% 
of refinery throughput is foreign 
crude.” 

Donal M. Sullivan of Boston, 
executive secretary of the Independent 


Oil Men’s Assn. of New England, 
agreed with Hilts’ statement. 

“Insofar as the decision relates to 
New England, it appears to be an 
interpretation of a statute which 
accords with the facts,” Sullivan said. 

Otis H. Ellis, National Oil Jobbers 
Council general counsel, criticized 
GSA for “rushing out a decision 
without allowing reasonable time for 
exploration of potential problems.” 

“GSA’s order may cover every 
situation, but I don’t know if it will or 
not. We'll have to accept it for now, 
but it certainly doesn’t mean that, if 
further problems arise, I’m not going 
back to ask for further concessions,” 
Ellis said. 

After a conference with GSA offi- 
cials, Ellis had asked for “a reason- 
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able time,” to survey jobbers around 
the country to determine what diffi- 
culties jobbers might encounter if the 
Buy American Act was imposed. 
While they left no promise, said Ellis, 
GSA officials gave him the impression 
that he would be given time to poll 
jobbers. 

Ellis’ conference with GSA officials 
was Sept. 13. On Sept. 22, the GSA 
issued its order to apply the Buy 
American Act to oil and products in 
all but the East Coast states exempted 
from the Act, and to fuel oil alone in 
four southeastern states. “It now 
appears,” said Ellis, “that I no sooner 
left their office than they started 
writing their decision.” The finding 
was announced before he could get 
answers to his inquiries, Ellis said. 
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Tokheim Unveils Bottom Loading 


Bottom-loading for oil tank 
trucks has arrived on a com- 
mercial basis. 

After years of experiments by 
equipment manufacturers, a 
workable system has been put 
on the market by Tokheim Corp., 
Ft. Wayne, Ind. 

Here is how it works: 

A hydraulically-operated truck fill 
valve, installed at ground level, pro- 
vides two rates of flow—a maximum 
of 600 gpm and a reduced flow of 35 
to 40 gpm for “topping-off.” 

Pilot valves control the fill valve 
unit and are connected by hydraulic 
lines to two rigid control tubes of 
different heights installed within each 
tank compartment. During the load- 
ing Operation, product rising into the 
compartment overflows into the shorter 
tube, stopping the high-capacity flow. 
When it overflows into the taller tube, 
the flow is cut off completely. 

Tokheim claims these advantages 
for its system: 

e Accurate control. Precise filling 
to a precalibrated level is provided, 
and does not depend on the skill of the 
operator. Use of a meter system is 
optional—it is needed only if the local 
operation requires totals for inventory 
purposes. 

e Fast operation. It cuts out re- 
positioning of the truck, opening 
hatches, gauging and other jobs. 

@ Reduces loss. Turbulence, vapor 
loss and spillage sometimes encount- 
ered in overhead loading is minimized. 

e Increases safety. There is no 
danger of building up excessive pres- 
sure inside the tank compartment 
during loading. If for any reason the 
vent does not release tank air at the 
proper rate, the flow will be halted 
when the compartment pressure ex- 
ceeds about eight ounces. Since the 
operator is not required to leave the 
ground, danger of personal injury is 
reduced. 

e More convenient. The system 
permits multiple loading and uses less 
ground space than overhead equip- 
ment. Fill valves may be located 
around the edge of the loading area, 
leaving more room for trucks to 
maneuver. 

The tank truck installation is simple 
and requires no major changes in ex- 
isting facilities, Tokheim’s announce- 
ment says. The five components re- 
quired are: 

—Two-stage truck fill valve. The 
inlet and outlet of this unit are 
designed for four-iiich pipe flanges. 

—Supply connector and_ truck 
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adapter, which house control and 
supply valves and make the connec- 
tion between the fill hose and the truck 
tank. 

—Control tube valves to regulate 
which compartment is filled. 

—Rigid control tubes, with a sliding 
tube construction to permit adjust- 
ment to the proper calibrated level. 

The Tokheim system also can be 
used with storage tanks—for filling 
from tank trucks, tank cars, barges or 
pipe line installations. Since great 
accuracy in level control is not re- 
quired in this type of operation, the 
company says, storage tank systems 
usually include only a single-stage, 
fast-flow valve. 

Also, says the company, there is no 
danger of overfilling a storage tank— 
automatic operation of the valve will 
shut off the supply at a preset level. 
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Sinclair Marketing 
New ‘Rocket’ Premium 


Sinclair Refining Co. has introduced 
a new premium-grade gasoline, primed 
with “rocket fuel.” 

The new gasoline, containing MHM 
(monohydroxymethane), a member of 
the alcohol family, is said to increase 
power and be a “trouble-free” motor 
fuel. The “rocket” aspect of the 
gasoline comes in because alcohol and 
liquid oxygen were used to power V-2 
rockets. 

Laboratory tests conducted by Sin- 
clair showed the new gasoline washes 
out a car’s fuel system. In addition 
to its purging characteristics, the fuel 
is said to prevent icing in the fuel 


system, including filters and carburet- 
or. The anti-icing effect is due to the 
alcohol in the additive and is one of 
the new fuel’s strongest selling points, 
says Sinclair, since many new cars are 
equipped with high-velocity carburet- 
ors that are subject to icing, which 
results in stalls. The non-stalling 
feature will be used by the company 
in later advertising. 

The gasoline will be boosted in 
Sinclair’s 42-state marketing area by 
newspaper ads in black and white and 
color, radio, TV, billboards and 
movie ads. 


Demand for Jet Fuel 
Seen Soaring in 1955 


Armed Services Petroleum Purchas- 
ing Agency, in issuing bids for 3,535,- 
000 bbl. of jet engine fuel and 17,494,- 
800 bbl. of aviation gas, this week 
indicated that the trend for jet fuel 
demand will increase while avgas de- 
mand will remain fairly stable. 

On the basis of its latest request for 
jet fuels and on other contracts 
issued so far this year, ASPPA gives 
signs that it is operating on plans to 
contract for 65-70 million bbl. during 
the current fiscal year ending June 30, 
1955. By the end of the first half of 
the fiscal year (Dec. 31, 1954), it will 
have contracted for approximately 
35.8 billion bbl. 

This week’s invitation to bid on 
nearly 17.5 million bbl. of avgas for 
the last half of fiscal 1955 compares 
with the 20.5 million bbl. contracted 
for during the first half of the fiscal 
year, bringing the year’s total to 38 
million bbl. Expectations are that 
future demand will hold at this level. 

Bids on the avgas will be received 
at ASPPA offices up to the close of 
business on Oct. 13. Bids for the 
more than 3.5 million bbl. of jet 
engine fuel are scheduled to be turned 
in by 10 a. m. (EST) Oct. 15. 


Arkansas Fuel Earnings 


The report on oil companies’ mid- 
year earnings (NPN, August 11, p. 19) 
incorrectly stated that six-month earn- 
ings of Arkansas Fuel Oil Corp. for 
1954 ($3,937,310), included the earn- 
ings of Arkansas Louisiana Gas Co. 
The earnings of the Arkansas Louisi- 
ana Gas Co. are not included in 
either the 1953 or 1954 six-month 
earnings reports of Arkansas Fuel Oil 
Corp. Therefore the statement, “Rea- 
son for a good share of the sudden lift, 
was the addition to Arkansas Fuel in 
April, 1953, of the stock of Arkansas 
Louisiana Gas Co., another Cities 
Service subsidiary,” is also incorrect. 
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@ Dealers in Greater New York aren’t waiting until 
Oil Progress Week to put on their big promotional cam- 
paign—the Lucky Folder contest. The contest offers 
three all-expense cruises for two to Bermuda and Nassau 
on the Furness Lines’ Queen of Bermuda for customers 
holding lucky numbers received at a service station 
(NPN, Aug. 11, p. 21). Folders were to be distributed 
during Oil Progress Week Oct. 10-16, but demand and 
interest reached such a peak that some dealers jumped 


ie 


mps Gun—By Popular Demand 


the gun and began handing out folders this week. Added 
incentive is free cruises to dealers handing out the win- 
ning folders and oil company salesmen supplying those 
dealers. Above, Socony-Vacuum salesman Al Ingram 
(far left) takes an order for the folder from Sam Rosen- 
wasser, president of S. R. Service Stations, Brooklyn. 
At right, S. R. Station Salesman Jack Seltzer gives a 
Lucky Folder to customers. The contest will be held in 
21 major cities. 








Gulf Sweetwater Plant 
To Close Indefinitely 


The Sweetwater, Tex., refinery of 
Gulf Oil Corp. will be closed indefi- 
nitely Nov. 21, the company an- 
nounces. This is the third Gulf refin- 
ery to close this year. Others are at 
Fort Worth and Neville Island. 

Sweetwater has an 8,000-b/d ca- 
pacity, but has been operating at only 
6,800 b/d. Gulf said the plant’s pres- 
ent equipment is incapable of refining 
premium-grade gasoline “of a quality 
currently demanded by motorists.” 

The local market for the refinery’s 
large residual oil output, Gulf added, 
has been lost because of railroad Die- 
selization. Lately, the refinery’s out- 
put of that product has been shipped 
to the Gulf Coast for marketing. 

The company is planning to offer 
transfers to eligible Sweetwater em- 
ployes who do not qualify for retire- 
ment under its annuities and benefits 
plan. The plant employes 96 workers. 


Cities Service Acquires 
60 Stations in Two Areas 


Cities Service has acquired 35 Pitts- 
burgh area service stations from Re- 
public Oil and 25 from Taylor Oil in 
the Norfolk, Va., area. 

President H. E. Brandli of Cities 


Service Oil Co. described the move as 
“an important step in our long-range 
expansion program in the eastern 
market.” 

With the Republic stations, Cities 
Service now has more than 100 serv- 
ing Pittsburgh and surrounding Alleg- 
heny County. Advertising programs 
will promote the new outlets. 


Cherokee Schedules 


New Products Pipe Line 


Cherokee Pipe Line Co. will lay an 
83-mile gasoline and aviation jet fuel 
pipe line from Ponca City to the 
Wichita, Kan., U.S. Air Force base. 

The line will transport products 
from the Ponca City plants of Con- 
tinental Oil Co. and Cities Service 
Oil Co., which formed Cherokee. 

Cherokee purchased from _ Shell 
Pipe Line Co. a crude oil system ex- 
tending from Tonkawa, Okla., to 
Elyria, Kan., including trunk and 
gathering lines. Cherokee will con- 
vert 75 miles of this line, then build 
eight miles of new line to complete the 
system to Wichita. 

Balance of the crude system pur- 
chased from Shell will be tied into 
Continental Pipe Line Co.’s Kansas 
system extending to -Ponca City. 
Conoco and Cities Service plan to 
build a terminal at Wichita and are 
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negotiating to make a direct pipe-line 
connection at the air base. Con- 
tinental Pipe Line will operate the 
new line as part of the products divi- 
sion of Cherokee Pipe Line. 


Reports to Highlight 
Meeting of NPC 


Committee reports will hold the 
spotlight at the Oct. 19 meeting of the 
National Petroleum Council in Wash- 
ington. The agenda includes the clear- 
ance of some of the seven studies. 

Reports are expected from the stor- 
age study group, committees on the 
use of radio and radar in oil and gas 
industries, shale oil policy, on produc- 
tive capacity, and on PAD and gov- 
ernment personnel. In addition, a 
progress report is expected from the 
Committee on Oil and Gas Industry 
Emergency Defense program. 

This week Dr. Robert W. Wilson, 
chairman of the NPC’s Committee on 
Oil and Gas Emergency Defense Or- 
ganization, named chairmen for two 
subcommittees of his group. H. C. 
Mangelsdorf, of Esso Standard Oil 
Co., was appointed head of the Sub- 
committee on Continuity of Company 
Operations, and R. G. Arner, of Sin- 
clair Oil Corp., was named chairman 
of the Subcommittee on Advance 
Preparations and Plans. 





INDUSTRY BRIEFS 


M. H. Robineau, president of 
Frontier Refining Co., told stock- 
holders at annual meeting that the 
company’s 220-mile products pipe line 
from Cheyenne, Wyo., to North 
Platte, Neb., will be completed about 
Nov. 1. Lime is designed to carry 
8,000 b/d from Cheyenne to Sidney, 
Neb., and 6,000 b/d from there to 
North Platte. 





Tide Water Associated Oil Co. has 
ordered two 300,000-bbl. tankers 
from Mitsubishi Shipbuilding and En- 
gineering Co. of Nagasaki, Japan, at 
a total cost of $10 million. The 45,- 
000-DWT vessels will be delivered in 
18 months and will be capable of 
16.5-knot speed. They will be designed 
for passage through both the Suez and 
Panama Canals and for access to 
major oil terminals. 


Royal Dutch/Shell Group plans to 
spend $56 million on refinery modern- 
ization. A 35,000-b/d catalytic cracker 
for production of highest-grade avia- 
tion gasoline will be built at the Car- 
don plant of Compania Shell de Vene- 
zuela, The refinery of N.Y. 
Curacaosehe Petroleum Industrie 
Maatschappij at Curacao, Netherlands 
Antilles, also will get a new cat 
cracker, 


Standard Oil Co. (Indiana) and Sin- 
clair Refining Co. will build one of 
the Midwest’s largest ammonia plants 
at Hammond, Ind. Standard and Sin- 
clair will form a new company to 
own the plant. Operation is expected 
to begin in early 1956. Hydrogen will 
be combined with nitrogen from the 
air to produce 300 tons a day of 
anhydrous ammonia. 


Reconstruction Finance Corp., now 
in the process of liquidation, says 
Stanolind Oil & Gas Co. has assumed 
the $17.7 million RFC obligation of 
Carthage Hydrocol, Inc. Officials ex- 
plained Stanolind has acquired all the 
stock of Carthage. Other oil com- 
panies with outstanding RFC loans 
are Texas City Refining Co. ($3.1 
million) and Texas Consolidated Oils 
of Dallas ($8.5 million). 


The tubeless tire Firestone Tire & 
Rubber Co. is supplying as original 
equipment for 1955 car models is now 
on the market as a replacement for 
tires on any make car. A new tread 
design is said to reduce tire squeal on 
turns and stops. Firestone previously 
sold a puncture sealing, premium- 
priced tubeless tire. 
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STATIONS 


Ohio, Kentucky Ask Station Bids 


As two states this week pre- 
pared to receive bids for service 
stations on their turnpikes, a 
Sun Oil Co. official alerted the 
industry to the possible state 
control of stations on all im- 
proved roads. 

The developments were these: 

@ Ohio is seeking bids for 16 serv- 
ice stations on the Ohio Turnpike. 

e Kentucky is asking for bids on 
four stations on the first part of its 
Kentucky Turnpike. 

e Bureau of Public Roads issued a 
“confidential” recommendation to all 
states to control access to all segments 
of the Interstate Highway that they 
improve or build in the future. 

The BPR recommendation, issued 
Aug. 4, could revolutionize gasoline 
marketing along much, or most, of the 
40,000-mile Interstate Highway Sys- 
tem. Concern over the toll road situa- 
tion was expressed subsequently by 
Frank R. Markley, vice president in 
charge of marketing, Dean Oil Co. 


OHIO 


Bids for operating the 16 service 
stations on the Ohio Turnpike are to 
be filed at the Ohio Turnpike Com- 
mission offices, 139 E. Gray St., Co- 
lumbus, Ohio, on or before 10 a. m., 
Oct. 20. Marketers will submit bids on 
a cents-per-gal. basis plus 10% of 
gross sales of other products. 

The turnpike will have eight dual 
service areas—16 single stations— 
with the companies being restricted 
to leasing no more than two pairs of 
stations. A further restriction: No 
company can run adjacent stations. 

Successful bidders will lease the 
station but must install storage tanks, 
gasoline pumps on the five islands 
each station will have. 

Another condition successful bid- 
ders must adhere to is the sale of gas- 
oline and other products at nonpre- 
mium prices. Prices may not be higher 
than those posted in company-owned 
and company-operated stations in the 
vicinity. In the event of a price war 
off the turnpike, exceptions would be 
granted, the commission said. 


KENTUCKY 


Kentucky is seeking bids on four 
stations to be located on the 40-mile 
stretch between Louisville and Eliza- 
bethtown that is known as Turnpike 
Project No. 1. Bids will be received 
until 10 o’clock Oct. 14 at the Ken- 
tucky Department of Highways office 
in Frankfort. 


The state plans two service areas 
with two stations each on its Project 
No. 1. One service area will be lo- 
cated near Sheperdsville, 13 miles 
south of Louisville. The other area 
will be near Lebanon Junction, 1! 
miles from Elizabethtown. Companies 
will be limited to one station in each 
area. 

As in Ohio, bids will be asked on 
a cents-per-gal. basis plus a percentage 
of sales of other services and products. 
In addition, a bidder must estimate the 
amount of business he expects to do 
in the first two years. Leases will run 
for five years. 

Bidders must also furnish proposal 
and performance bonds. 

Kentucky will furnish all buildings 
and equipment, including storage 
tanks. Pumps and small tools must 
be provided by the companies. 

A radical feature of the Kentucky 
turnpike lies in the fact that traffic 
moving in either direction will be 
able to patronize any of the four sta- 
tions because these areas will be be- 
tween the northbound and south- 
bound roadways. 

Kentucky highway officials have 
estimated that a total of 2,998,000 ve- 
hicles will use the high-speed road 
during the first full calendar year. By 
1960, traffic is expected to reach 3,- 
803,000 vehicles. 


INTERSTATE HIGHWAY 


The Bureau of Public Roads “confi- 
dential” recommendation to the states 
will have the effect of a mandate be- 
cause federal aid will be used on virtu- 
ally every project. Further, the states 
will build to standards determined by 
BPR to be certain of getting this fed- 
eral aid. Tolls may not be charged on 
such roads. 

And because the states have come 
to rely on revenue from service facili- 
ties for financing limited access road 
projects, the temptation will be strong 
to set themselves up as landlords for 
gasoline and dining facilities. 

The upshot could be: 

—Hundreds of marketers would be 
“pushed off” the important Interstate 
Highway System. 

—Those marketers that do obtain 
limited access locations would be pay- 
ing high rent—if the present pattern 
for bidding such locations were 
followed. 


What Sun Thinks 
About Toll Roads 
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Marketers Warned on Toll Road Policies 


The oil marketing industry should “carefully reappraise” the ac- 
celerated trend to limited access highways, challenge the validity of 
certain concepts that have been widely accepted as doctrine and see 


where such doctrine “is taking us”. 


That’s the opinion of Frank 
R. Markley, vice president in 
charge of marketing, Sun Oil 
Company. He emphasized this 
point in a recent speech before 
the fall conference of the Ohio 
Petroleum Marketers Assn. in 
Cleveland. 

Markley also stressed these other 
points: 

e Highway and turnpike authori- 
ties have placed their states in the po- 
sition of regulating business activity 
on toll roads, causing a “strange mix- 
ture” of engineering and economics. 

e Can this “spread of regulations” 
to other types of roads be prevented? 

e Because bids for toll road service 
stations locations have been “too 
high,” companies should use “logic 
and reason” in bidding. 

e Have companies dedicated them- 
selves to the principle of competition 
on toll roads, as they have on other 
highways? 

“During the last few years,” Mark- 
ley said, “we have gathered some val- 
uable information about these roads, 
especially toll roads. We have statis- 
tics showing the traffic load they can 
handle, the revenues that might be 
expected from them. Innovations have 
been made to cut accident rates. We 
have seen some progress made in our 
efforts to end monopolies in the sale 
of gasoline on these roads. 


REAPPRAISAL 


“But,” he continued, “much of this 
has been offset by a welter of extrava- 
gant claims and unsupported general- 
ities about toll roads.” 

Toll roads, he said, are described as 
a new phenomena reshaping the forms 
and face of America, a powerful force 
in changing our living patterns. They 
are presented as a solution to our 
traffic congestion and also as a solu- 
tion to one problem of finding money 
to pay for the building of new roads. 

“Out of all this,” the Sun vice pres- 
ident said, “has come a strange mix- 
ture of engineering and economics. 
Largely overlooked has been the very 
important point that roadbuilders and 
turnpike authorities have been mak- 
ing decisions that have placed their 
states in the position of regulating 
business activity on toll roads. 

“Too little attention has been paid 
to the far-reaching effects of this type 
of regulations.” 


FRANK R. MARKLEY 


Marketing Vice President 
Sun Oil Co. 


Warning that enthusiasm for super- 
highways should not “distort” judge- 
ment, Markley said: 

“We need a calm, objective study 
of the place these roads are to take 
in our over-all highway problems. 
And we need the application of a rule 
of reason on the part of all who are 
responsible for the shaping of the 
course this movement is taking. I refer 
to the legislatures, the toll road com- 
missions, the highway engineers and 
the investment bankers, all of whom 
influence both traffic and economic 
considerations. And I include all of 
us in oil marketing who are bidding 
for locations on these special roads 
and by our bids setting patterns that 
may embarrass us in years to come. 

Seeking Solutions—‘I am not point- 
ing a finger at any single category of 
those I have mentioned. Most of us 
are still groping our way toward the 
solution of problems made urgent by 
the vast production of cars and trucks 
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during the postwar period. The De- 
partment of Commerce has estimated 
that total motor vehicle registrations 
in the United States next year will be 
up 3.3% over this year, with the 
sharpest gain in the northeastern 
states. This source estimates a total 
of more than 58 million vehicles on 
the roads next year. Some predict 85 
million by 1975. 

“With this traffic prospect building 
up in the immediate years ahead, it 
becomes more and more obvious to 
me that expressways will afford the 
only solution to the problem of hand- 
ling mass through traffic. I am not 
too sure that in certain areas we have 
not already reached the point of di- 
minishing returns with respect to car 
owners using their cars over busy 
weekends. 

“Toll roads appeal to legislative 
bodies. They have seen limited access 
roads of various types afford relief 
to specific traffic congestion problems 
in specific areas. They can authorize 
construction of these roads but do not 
have to face the problem of raising the 
money to pay for them. 


SPREADING POWER 


“Lately we have seen indications 
that toll roads not only appeal to law- 
makers but stimulate other ideas, too. 
It should not be too surprising to us 
that lawmakers, studying reports on 
revenue coming in from toll roads, not 
only in the collection of tolls but in 
royalties from service stations and 
restaurants as well, would suddenly 
raise the question: 

“*Why can’t we advance our road 
improvement program by collecting 
royalties from concessions on other 
roads just as they are doing on the 
turnpikes? Why can’t we take a page 
from the turnpike book and erect 
service stations and then lease them 
to the oil companies? What is there 
to stop us from designating certain 
highways as limited access highways, 
especially if we improve these roads, 
and then go ahead with our plans?’ ” 

Cites Attempt—Markley said that 
the New York legislature this year 
attempted to give the superintendent 
of public works the power to “provide 
through competitive bidding and upon 
such terms and conditions as he may 
determine, for the construction and 
operation of gasoline stations and sim- 
ilar facilities for the public along 
limited access highways.” Accom- 
panying this measure was a compan- 
ion bill, the Hill bill which, Markley 
said, gave to the superintendent of 
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public works “the unprecedented 
power to reclassify existing highways 
as limited access highways if they 
were improved.” 

The Hill bill, Markley said, was 
passed by the Assembly by a 135-11 
vote but “died in a Senate commit- 
tee.” 

“The vote clearly indicated,” the 
Sun Oil Co. official said, “that neither 
that body nor the Department of Pub- 
lic Works, which sponsored the bill, 
saw anything wrong in giving the state 
complete control over the sale of gaso- 
line on any road it saw fit to improve 
and designate as a limited access 
road.” 

Admitting that he was shocked over 
such developments, Markley added 
that his friends on the New York Pet- 
roleum Industries Committee pointed 
out that legislative actions and court 
rulings in that state over a period of 
years have been setting precedents for 
this type of legislation. 

“With such precedents established,” 
Markley told the Ohio marketers, “it 
is understandable that certain New 
York assemblymen might look upon 
the Hill bill as just another piece of 
legislation affecting special roads. 

“They apparently failed to see,” he 
pointed out, “that they were paving 
the way for state control of service 
stations on all improved roads.” 


BIDDING PRACTICES 


“One point they didn’t miss, how- 
ever, and that is that substantial in- 
come in rentals is obtainable from oil 
companies which show eagerness to 
have their stations represented on 
limited access roads. Public officials 
in other states are casting envious eyes 
at this income potential and are not 
adverse to getting into the business 
of leasing stations along main roads 
built or converted to limited access 
specifications. 

“Most of us in the industry have 
viewed this trend with alarm because 
if given full play it could bring the 
marketing phase of our operations 
under a degree of state control never 
experienced before. 

“Yet I cannot refrain from wonder- 
ing whether oil companies, by their 
demonstrated willingness to pay enor- 
mous royalties on toll roads, have not 
placed before these people a strong 
temptation to do just what they are 
doing. 

Urges Caution—“There is a real 
need on the part of each individual 
oil company to apply logic and reason 
in determining the price it should pay 
for the privilege of being on the super- 
highways,” he said. “Over a period 
of years bids have been going higher 
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and higher and turnpike commissions 
have grown to count on high royalties 
in their calculations on potential in- 
come.” 

“We at Sun Oil Company are pur- 
suing what we feel is a logical course 
in going into this problem. When the 
New York Thruway Authority made 
provisions for competition on this 
new road we decided to try to get two 
locations. On the original openings we 
were hopelessly outbid. It was not 
until the fourth letting that we ob- 
tained two stations on the Thruway. 

“Our action was based upon two 
main thoughts: 

—‘The lease was to run for only 
five years and we felt we couldn’t pos- 
sibly ‘go broke’ in living with these 
two stations for that length of time. 

—‘“We felt that during this period 
we would gain some experience with 
the costs of operation and the hand- 
ling of these operations under the spe- 
cial conditions imposed by the Au- 
thority. 

“This experience, we felt, would 
serve us in good stead for years to 
come. 

“I have outlined our thinking be- 
cause it may be typical of the ap- 
proach being made by some compa- 
nies getting into turnpike operations 
for the first time. I think each indi- 
vidual company has a responsibility to 
make careful studies to determine 
what its true operating costs will be. 
I think it is safe to predict that when 
this information is gained and di- 
gested gasoline royalties will have to 
be revised downward in future bid- 
dings.” Markley said. 


COMPETITION 


And in the face of these develop- 
ments, Markley told the Ohio mar- 
keters, officials in some states are 
“showing a willingness” to modify 
some of their earlier concepts regard- 
ing commercial activity on toll roads. 
In Connecticut, where earlier park- 
ways did not provide for competition 
in the sale of gasoline, Markley said 
he had been advised that a highway 
official has expressed himself in favor 
of competition at each of the seven 
stations being planned for the new 
cross-state expressway. 

The official testified before a legis- 
lative council subcommittee that there 
was a proposal to sell parkway sta- 
tions to private investors. But this 
proposal had some legal questions that 
had to be settled first. 

Price Spread—This unnamed Con- 
necticut highway official also com- 
mented on a subject Sun Oil has been 
hammering at for a long time—‘“the 
spread between prices posted at turn- 


pike stations and those on nearby 
parallel roads which results,” Markley 
said, “when there is a monopoly in 
the sale of gasoline on turnpikes.” 

Markley pointed out that a mem- 
ber of the legislative council subcom- 
mittee had maintained that parkway 
stations were “getting as much as 10 
eents a gallon” more than stations off 
the parkway. Markley said the high- 
way Official denied this, contending 
that surveys show that the greatest 
spread was 8.5¢ per gal. 

Commented Markley: “Even 
though wide differentials have con- 
tinued for month after month, the 
explanation is always the same; the 
spread is the difference between ‘gas 
war price’ and ‘normal’ price. 

“This is just another way of saying 
that you are comparing a price which 
reflects competitive conditions with 
one which does not.” 

He asked these questions: 

—Why are so many of us in the in- 
dustry insisting upon a right to voice 
our views in the manner in which 
motorists are to be provided with the 
basic essentials of travel—gasoline, 
oil, food, and drink—when they use 
toll roads? 

—Are we acting in our own self- 
interest as individual companies to see 
to it that we have an opportunity to go 
after a share of the business that is 
being diverted to turnpikes? 

Above Self-Interest — His reply: 
“The petroleum industry’s interest in 
participating . . . for business activity 
on these highways transcends self-in- 
terest. In its practices and its tradi- 
tions, the petroleum industry has ac- 
cepted an obligation to the motorist. 

“Motorists,” he continued, “have 
come to expect competition in the in- 
dustry. 

“They expect to receive the benefits 
of this competition in the form of a 
choice of brands, good service and 
reasonable prices. And they expect 
the industry to align itself with their 
interests as evidenced by the fact that 
they have been taking their complaints 
about a denial of competition to the 
oil companies. 

“If the oil industry failed to make 
its voice heard on these matters,” 
Markley added, “it would be shirk- 
ing a definite responsibility. 
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Just 28 words 


to tell our steel container story 


Colorfully lithographed, Continental steel containers 
become an integral part of your package family. When 
emptied and put to other uses, they continue to sell 


go 
CAN COMPANY 


Eastern Division: 100 E. 42nd St., New York 17 
Central Division: 135 So. La Salle St., Chicago 3 
Pacific Division: Russ Building, San Francisco 4 
TAILOR-MADE « 
PACKAGE SERVICE 
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MSDONALD Line STRAINERS 


Advanced design — rugged construction 
for a full measure of dependability 


TOP CLEAN-OUT STRAINERS WITH IRON BODY 
CAP AND YOKE, AND BRONZE STRAINER UNIT 


y" 


PLATE 963— Especially designed for 
quick, easy cleaning. Yoke is attached 
and lowered over body during cleaning 
process to eliminate the possibility of 
dropping or misplacement. 

The strainer unit is bronze with a per- 
forated brass cylinder. Strainer is 
available in 1/16”, 1/8”, 3/16” and 1/4” 
perforations. 1/16”, standard for use 
with gasoline and kerosene, is furnished 
unless otherwise requested. 1/32” per- 
forations can be furnished on request. 

2” and 3” sizes available 


PLATE 963-F—Design of strainer elim- 
inates restriction. Identical in con- 
struction to Plate 963 except for flanged 
ends. 3” and 4” sizes available. 


BOTTOM CLEAN-OUT LINE STRAINERS 


PLATE 914—Bolted Cap Type - cleaned 
by removing four bolts and lifting off 
the cap to which the strainer is attached. 
Furnished with iron body and perfor- 
ated brass cylinder which acts as 
strainer. Strainer unit is heavily con- 
structed to eliminate breakage. Per- 
forated brass strainer is available in 
1/16” (furnished unless otherwise speci- 
fied), 1/8”, 3/16” and 1/4” perforations. 
Sizes 114”, 2”, 2%” and 3” 


PLATE 914-Y—Similar in construction 
to Plate 914 except for its cap and yoke 
design (see illustration). This type is 
preferred by many from a convenience 
standpoint. 2” and 3” sizes available 


Strainer Unit and Top 
Cap. This type unit used 
in Plates 963 and 963-F. 
Furnished with female 
thread for attaching to 
male thread of cap, per- 
mitting removal of 
strainer unit from cap 
during cleaning if so 
desired. 


BELL STRAINER 
PLATE 907—All bronze 
strainer used on end of 
suction when unloading 
tank cars. The Mc- 
Donald. Bell Strainer 
prevents sediment from 
being pumped into tank. 
Constructed with special 
rust-proof screen. 


Sizes 2”, 2%2”, and 3”. 


STRAINER 
CONNECTION 
PLATE 806—Used when 
unloading tank cars from 
bottom outlet. Strains 
oil or gasoline before it 
passes through pump. 
Strainer is held firmly 
in place by a guide post 
on top cap. Removal of 
top cap removes strainer 

for cleaning. 

Sizes 2”, 2%”, 3” and 4”. 
Available in black or 
galvanized. 


a.y. MSDONALD mae. co. 


Dubuque, lowa 
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THE INDUSTRY 





Degree Days Climb 
Over Most of Nation 


East Coast degree days exceeded 
normal in the period from Sept. 1-18. 
New York entered the heating picture 
with 24 degree days during the week 
of Sept. 12-18. 

The Midwest, with the exception of 
Minneapolis, was warmer than last 
year. The Southeast has not recorded 
any degree days this season. On the 
West Coast, San Francisco was 18 
degree days ahead of this time last 
year. Seattle has had 46 more degree 
days this year than last. 

Here is the breakdown in degree 
days by cities and regions: 


Season Sept. 1-18 
Sept. 

East Coast 1954 1953 Normal 12-18 
Boston .. eae 67 26 26 56 
New York (a) ..... 24 18 7 7a 
Philadelphia (a) >» %...m 2 
Washington 0 19 14 0 

Average .. — 2. oa 
Great Lakes 
ee 67 78 16 57 
Chicago jae os Be 1 
Cleveland .. oe ae 0 7 
Detroit saute a = 3 
Toronto (a) 75 80 63 57 

Average Me 3% 37 60 29 28 
Midwest 
Denver .... dt ae 44 
Minneapolis —< Sao 69 
Gana Se. se 4 37 
St. Louis (a) .... 0 15 

Average 21 41 
West Coast 
San Francisco (a) 71 
Seattle (a) 68 

Average .. is 
Southeast 
Birmingham 
Charleston, S.C. 
Nashville .. 
Raleigh (a) 

Average 

Degree days are on 65 deg. F. basis. 

(a) Readings at city offices. Readings in 
other cities taken at airport offices. 


API Names 32 New Men 
To Fuel Oil Committee 


The appointments are in for Ameri- 
can Petroleum Institute’s planned ex- 
pansion of its Marketing Division 
Fuel Oil Committee. The 32 new 
members will give the committee a 
better geographical representation— 
part of the Marketing Division’s cam- 
paign to fight natural gas on the local 
level. 

Plans for the new program were laid 
at the mid-year meeting of the Market- 
ing Division General Committee last 
May in Denver, when it was announced 
that new members would be drawn 
largely from the ranks of Independent 
distributors in the areas where natural 
gas competition is hottest. 


The 32 men, who bring member- 
ship of the Fuel Oil Committee to 65, 
are: 


J. Hollis B. Albert, Operators Heat, Balti- 
more. 

A. W. Anderson, Milder Oil, Omaha. 

John Bero, NOJC, Bero Oil, Duluth. 

John Blondel, John Blondel & Son, Mont- 
clair, NJ 

Lester Boeck. W. H. Pugh Oil, Racine, Wis. 

Leon Boyle, Boyle Fuel, Spokane. 

Wiley Butler, Atlantic Coast Oil Conference, 
Coastal Oil, Newark, NJ. 

George Clement, Modern Heat & Fuel, 
Philadelphia. 

H. M. Daugherty, Jr., General Oils, Chatta- 


nooga. 

M. D. DeTar, Aero Oil, New Oxford, Pa. 

E. L. Fentress, E. L. Fentress Co., Norfolk, 
Va. 

M. A. Fugere, Manchester Coal & Ice, Man- 
chester, N.H. 

I. L. Goldman, Aurora Gasoline, Detroit. 

Ed Hacker, Ballard Oil, Portland, Maine. 

Fred Heaney, Skaggs-Walsh, Long Island 
City, N.Y. 

Willard Hedden, Hedden Co., Dover, N.J. 

John Hoff, Princeton Fuel, Princeton, N.J. 

Charles L. Jarrell, Colonial Oil Industries, 
Savannah. 

Harvey W. Lewis, Lewis Oil, Port Washing- 
ton, L.I. 

Miles Mills, Oils, Inc., Des Moines. 

Joseph Olney, Jr., Olney & Payne Brothers, 
Pawtucket, R.I. 

T. S. Petersen, Jr., Peerless Oil, San Fran- 
cisco. 

M. H. Robineau, Frontier Refining, Denver. 

George L. Savory, Savory Oil, Binghamton, 
N.Y. 

Francis J. Schuster, Troy Oil, Indianapolis. 

John W. Scott, Buckley & Scott, Watertown, 
Mass. 

H. V. Spitzer, Allied Oil, Philadelphia. 

Wilmer Stradley, Diamond Ice & Coal, Wil- 
mington, Del. 

Russell F. Swett, Swett Brothers, Springfield, 
Mass. 

S. B. Wilkes, Crown Petroleum, Hartford, 
Conn. 

L. B. Wilson, Jr., Griffith-Consumers, Wash 
ington, D.C. 

George Wolf, Jr., George H. Wolf, Inc., 
York, Pa. 


Natural Gas Sales Seen 
Up 31.5% in Four Years 


The American Gas Assn. has fore- 
cast that sales of gas by utilities and 
pipe lines in 1957 will total 74.3 
billion therms, an increase of 31.5% 
over actual sales in 1953. In its latest 
report, the AGA said supplies from 
existing and planned facilities to meet 
these requirements will total 81.6 
billion therms, an increase of 20.7% 
over the supply available last year. 

The AGA report also forecast that 
anticipated residential space heating 
requirements in 1957 will exceed those 
of 1953 by 53% and will represent 
nearly 25% of the total annual de- 
mand of all customers of the industry 
in 1957. It estimated residential space 
heating customers at 16.9 million by 
1957. This, it said, was a gain of 
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32% over customers at the end of 
1953. 

The report also estimated that $114 
million will be spent in the next four 
years on underground storage facilities 
to meet peak-day demands imposed by 
house heating requirements. 

Copies of the report, including 
regional statistics, may be obtained for 
$2 from American Gas Assn., Bureau 
of Statistics, 420 Lexington Ave., New 
York 17, N.Y. 


Retail Tire Sales Bill 
Gets FTC Opposition 


Federal Trade Commission stands 
against legislation to limit retail tire 
sales to independent tire dealers and 
indicates it will oppose similar legis- 
lation for any other segments of in- 
dustry. 

FTC says such legislation would 
amount to allocation of business by 
law rather than by competition. 

The agency’s view was expressed in 
a letter to the Senate Judiciary Com- 
mittee, to which the tire bill was sent 
for action during the past session of 
Congress. 

The proposal died in committee and 
the committee report never was made 
public. 

In its letter, FTC said, “Passage of 
S. 175 (the tire bill) would be a signal 
for other groups to press for class leg- 
islation of a similar nature — and 
would initiate a piecemeal abandon- 
ment of our national policy of com- 
petition.” 


First LP-Gas Plant 


Ready in New England 


New’ England’s first _ liquefied 
petroleum gas plant has been com- 
pleted at Everett, Mass., and will 
deliver 1,000 b/d of propane to an 
area formerly supplied by tank car 
from Louisiana and Texas. 

The plant is part of a moderniza- 
tion program by Esso Standard Oil 
Co. at its Everett refinery. A liquid 
hydrocarbon purification plant (Girbo- 
tol unit) and a 13,500-b/d asphalt still 
also have been built. 

The latter will increase the re- 
finery’s asphalt production by more 
than 30%. 

Increased road building needs al- 
ready have boosted Everett’s asphalt 
production 50% above designed ca- 
pacity. 

Largest part of the expansion pro- 
gram was finished last October when 
a 24,000-b/d catalytic cracking unit 
—the area’s first “cat cracker”—was 
dedicated. 





Ever see such flexibility in oil-dock hose? 





% 


See the way this hose is “slung”? Such flexibility is unheard of in 
conventional oil-dock hose. Yet this new “U.S.” hose handles 
200 pounds working pressure and is strong enough to take severe 
dock handling, even though it weighs 7% less! The hose ends and 
the fittings weigh 50% less. It’s the easiest-handling dock hose 
ever made—dock workers praise “U.S.” for coming up with it. 
And because it’s so easy to handle, it cuts make-up time to the 
header. Its use has sharply reduced accidents. It’s no wonder that 
U.S. Amazon H-1515 has made such a sensational hit with every 
major oil company, barge and towing line from coast to coast. 
It’s the only really new development in oil-dock hose in a genera- 
tion — and, of course, is made only by United States Rubber 
Company. Get in touch with any of the 27 “U.S.” District Sales 
Offices or write to address below. 


6 ioe he " H-1515 has a semi-rigid construction which 
“U.S.” Research perfects it. remains undamaged by the folding and flatten- 
“11 esp . P . ing met in ordinary hose use. This revolution- 

U.S.” Production builds it. ary hose has been proved by 4 years’ Navy 

ra . service and by up to 3 years’ service with 

U.S. Industry depends on it. every major oil company. 


UNITED STATES RUBBER COMPANY 
MECHANICAL GOODS DIVISION + ROCKEFELLER CENTER, NEW YORK 20, N. Y. 


Hose « Belting « Expansion Joints « Rubber-to-metal Products « Oil Field Specialties « Plastic Pipe and Fittings « Grinding Wheels « Packings « Tapes 
Molded and Extruded Rubber and Plastic Products « Protective Linings and Coatings « Conductive Rubber « Adhesives « Roll Coverings « Mats and Matting 
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How Sohio Controls Package-Goods Flow 


Although the Standard Oil 
Company of Ohio is usually 
thought of primarily as a mar- 
keter of gasoline and distillates, 
it is also engaged in distribut- 
ing and selling some 4,000 pack- 

ed products from drums to 
bottles. (These include TBA, 
lube oils and greases, antifreeze 
and specialties. ) 

Sohio manufactures and purchases 
these products for distribution and 
sale to retail, wholesale, industrial and 
other consumer markets within Ohio. 

This operation is conducted with 
central warehousing in Cleveland, 14 
main field warehouses and a number 
of smaller field warehouses in out- 
lying areas. Sohio operates its own 
trucks for delivering these products. 
A few years ago, trouble became evi- 
dent in every phase of supply and 
distribution of packaged products. 

An indication of the inventory mal- 
adjustment: While a 90-day average 
stock existed in field warehouses, 
Sohio was out of stock on many 
volume movers and had up to 10 
years’ supply of slow movers. The 
irony of the situation was that no 
customer was more than an overnight 
truck run from company factories and 
not more than 48 hours from other 
packaged supply sources, excepting 
California purchases. 

Inventory, warehousing, manufac- 
turing and distribution costs were too 





By CARL GREEK 


Mr. Greek became Sohio’s in- 
ventory manager three years after 
he earned his MA in business ad- 
ministration at the Wharton 
School of Finance, University of 
Pennsylvania in 1949. Before tak- 
ing the post. Greek was a sales 
trainee for one year and spent two 
years in sales research. 

This article is taken from the 
text of a speech he made at the 
general management conference of 
the American Management Asso- 
ciation in New York City. 
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high. With millions of dollars in- 
vested in inventory, Sohio was not 
satisfying the customer. It was pre- 
cisely a situation of too much or too 
little at the wrong time and in the 
wrong place. Everyone was trying to 
do anything and everything to satisfy 
the numerous complaints from sales- 
men and customers. The result 
nearly always took the form of over- 
stock. 


FIVE-WAY REMEDY 


Sohio’s program of inventory plan- 
ning and control for packaged prod- 
ucts has five basic principles. They 
are essential to the successful estab- 
lishment and maintenance of the 
optimum levels of inventory necessary 
to meet customer service requirements 
satisfactorily and attain operating 
efficiencies. 

@ The first—and possibly most im- 
portant—is organization with clear- 
cut lines of authority and responsi- 
bility that specifically define who is 
responsible for what in planning and 
controlling inventories and production. 
Key posts must be filled with capable 
persons who can devote full time to 
the job. 

In Soho’s case three departments— 
Sales, Manufacturing, and an inter- 
mediate co-ordinating department, 
Supply and Distribution—were _in- 
volved. The key objective is to get 
proper communication and _ co- 
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simple, aviek ane “mor e pr of it 


/emeans --- nee customer 


satisfaction 


Windshield wiper slowdown is usually caused 
by one of two things—either the car does not 
have a vacuum booster or the present vacuum 
pump is in need of replacement. 


AC FUEL PUMP SECTION > ae. The remedy in both cases is a brand-new AC 


Po 





lies a th and co: 


PP combination Fuel and Vacuum Booster Pump. 
flow of fuel under all conditions. 


It is an ideal. replacement—or an ideal con- 
version. A few simple tubing connections do 
the job. And you benefit two ways: you make 
more money and your customer is happier. 


Ask your AC wholesaler about AC Vacuum 
Booster Pumps. 





AC BOOSTER SECTION & 


designed to maintain steady { AC is pre-selling your customers 


vacuum for regular, dependable 


on the idea that you can easily 
windshield wiper action—and ex- AC CONSUMER end windshield wiper slowdown 


tra margin of safety! . ADVERTISING for them. Cash in on it! 


In national consumer magazines 


AC SPARK PLUG DIVISION GENERAL MOTORS CORPORATION 
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INVENTORY POLICY set by Sohio 


ordination between these departments. 
A special group—representatives from 
each department—has been given the 
task of co-ordinating the planning and 
control of inventories and production. 
Definite lines of communication exist 
both upward and downward for use 
by this group. 

The result: The right hand knows 
what the left hand is doing, what it 
is going to do, and why. The order 
of the day has been defined emphati- 
cally by top management as co- 
operation. 

@ The second principle was estab- 
lished when top management deter- 
mined that there should be an inven- 
tory policy for packaged products. 
The policy, developed as a result of 
this decision and approved by Sohio’s 
president, is shown on this page. It 
is a summary of desired stock levels 
for all warehouses, expressed in terms 
on months of supply based on sales. 
The spread from minimums to maxi- 
mums reflects the limits within which 
the average 12-month inventories must 
be held. 

Basic principles used in developing 
the policy were replenishment times 
and optimum manufacturing quantity, 
which is a balance between production 
costs and inventory costs. 

@ The third element is sales fore- 
casting, or sales planning. This work 
is done by our Sales Research unit. 
Such planning is the key to control. 
Even though a pipe line can be con- 
trolled from the supply end, the con- 
sumer directly controls what comes 
out. The more accurate the forecast, 
the more accurately can production 
and inventories be scheduled to meet 
demand. 

@ The fourth principle is inventory 
planning. This is both long range and 


IMPREST STOCK REPORT helps control flow of inventory 


short range. Long-range planning 
aims at the co-ordination of sales plans 
with the factory’s capacity to produce. 
This will provide in this manner a 
monthly inventory that, over a 12- 
month period, will fall within the 
limits of the inventory policy. Short- 
range planning essentially is the day- 
to-day building of inventories to pre- 
scribed levels while taking optimum 
manufacturing quantities into con- 
sideration. 

This is augmented by a keep-fill 
system of stock replenishment 
described in detail later. 

@ The fifth element is production 
planning. By this it is possible to 
determine in advance how best to 
utilize manufacturing facilities to meet 
sales requirements. Long-range prod- 
uction planning is required when daily 
sales are expected to exceed daily 
capacity to produce. Inventories must 
be built up prior to sales peaks. 

The results of co-ordinating sales, 
production and inventory plans are 
recorded in a Planning Record. The 
12-month performance of the inven- 
tories is directly related to inventory 
policy at this point. 


HOW IT WORKS 


Before the inventory policy was set 
up, a complete analysis was made of 
items stocked at the central warehouse. 
In addition, order points were estab- 
lished for each item on the basis of 
maximum demand, for the respective 
items that had occurred during re- 
plenishment time. For seasonal items, 
different order points were set. In 
this manner, order points are designed 
to cover the normal flow of goods plus 
the effect of large customer orders 
that had been a major cause of back- 
orders in the past. 
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The effect of such orders is mini- 
mized through this type of order 
point. The period covered for this 
analysis is always the previous 12 
months. 

Cutting Costs—The second factor 
determined at the central warehouse 
was the order quantity. Considering 
manufacturing cost, it would be best 
to make all products in the largest 
quantities possible. This would result 
in less changeover time, less cleaning 
of equipment, less wasted product. It 
would also result, however, in a large 
inventory with attendant costs of in- 
vestment and warehousing. The 
objective, therefore, is to produce in 
quantities of such size to minimize 
manufacturing and inventory costs. 
This is known as the optimum batch. 

To accomplish this, manufacturing 
has developed manufacturing and in- 
ventory cost data for every packaged 
product Sohio makes. These costs 
have been combined into equation 
form so that by substituting the 
annual volume, the optimum batch 
quantity can be derived. Optimum 
batch thus becomes the order quantity 
from the central warehouse to the 
factory. 

For products not manufactured by 
Sohio, an optimum purchasing quan- 
tity is used. The order point plus the 
order quantity equals the maximum 
inventory for each item. This is the 
level above which stocks cannot be 
replenished without special considera- 
tion. 

Field Warehouses Surveyed — A 
detailed analysis was also made for 
each item stocked in the 14 main field 
warehouses. Here the order points 
were based on a replenishment time 
of seven days for an item stocked at 


(continued on p. 30) 
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Conoco Super 
Gasoline with 


ZF BS 
The Greatest Gasoline Development in 31 Years 


A great profit 


Sell these e@ Boosts car power as much as 15%! 
amazing @ Extra gasoline mileage (up to 3 more miles per gallon)! 


advantages @ Increases spark-plug life up to 150%! 


of TCP* @ just like an engine tune-up! 


Trademark owned and patent 


‘Greig applied for by Shell Oil Company 


© 1954, 


VWe= For a more PROFITABLE FUTURE 
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opportunity for you 


This new “Super Salesman” is breaking 
all records for Conoco jobbers! 


Sales and profits are soaring for Conoco 
dealers and jobbers. The response by mo- 
torists in all parts of Conocoland has been 
even more than enthusiastic. It’s been 
simply phenomenal. Everyday, Conoco 
dealers are welcoming new customers, lots 
of them. Conoco Super Gasoline with 
TCP is not only increasing sales and 


profits, but it’s also a strong traffic builder 
for everything else you sell. 


Join the profit parade. See your Conoco man 
—call or write him today. Continental Oil 
Company — Albuquerque, Butte, Chicago, 
Denver, Fort Worth, Houston, Kansas City, 
Lincoln, Oklahoma City, Salt Lake City, or 
Ponca City, Oklahoma 


contact CONOCO 


NATIONAL PETROLEUM NEWS * 


September 29, 1954 





TIRES—BATTERIES—ACCESSORIES 





the central warehouse and 14 days for 
items coming direct from production. 
The maximum 7 to 14-day takeaway 
was Calculated for each item. 

An average week of throughput was 
added to the order point to arrive at 
maximum inventory. Recommended 
stocks for the outlying locations, 
which warehouse approximately 10% 
of the packaged inventory, were 
established on the basis of a study of 
representative locations. 

Automatic Refill—Thus did Sohio 
formulate the basic methods used to 
establish stock levels. But for a 
selected group of 40 items that are ex- 
tremely fast movers or have a seasonal 
daily sales flow exceeding manufactur- 
ing capacity, an additional safety 
factor is maintained at the central 
warehouse. Items are replenished to 
the main field warehouses on an 
Imprest Stock system. This system is 
one of automatic replenishment of 
stock on the basis of weekly stock 
status reports (see form on this page). 

On Monday morning these reports 
from the 14 warehouses come in. 
Variations between actual inventories 
and minimum allocations are recapped 
to arrive at the amount of stock 
needed to bring inventories back to 
the proper level. 

By referring to present central 
warehouse stocks and deducting the 


known quantity of imprest shipments 
to be made during the week, it is 
possible to determine immediately the 
quantities to be ordered so that ample 


stocks are available. Actual stock 
transfers upon which these items will 
move from the central warehouse to 
respective locations are prepared from 
the recap of these reports. 

By Monday afternoon, the week’s 
requirements for imprest stock are 
given to Manufacturing and stock 
transfers are in the hands of the 
central warehouse dispatcher. This 
helps those scheduling production and 
those responsible for dispatching 
trucks. E 

Measuring Device —Two of the 
columns, Units Sold and Closing In- 
ventory, that appear on the Imprest 
Report have other uses. For example, 
they provide a weekly yardstick for 
determining how well the respective 
minimum allocations are being kept 
up to date. In an emergency, it is 
possible to control shipments and thus 
divert available stocks of these items 
to critical areas. Also, overstocks can 
be spotted without effort. 

In day-to-day regulation of inven- 
tories for the central warehouse, the 
system used is one of punched card 
machine accounting with electronic 
calculation of quantity extensions, 
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price extensions, sales taxes for the 
billing of packaged products. All 
stock replenishment and customers 
orders are processed through this 
system. Three types of cards—for 
customers, products and the ware- 
house—are used. Appropriate cards 
are assembled for each order, the 
specific quantities are punched in the 
product cards, and all cards go to an 
electronic computer where calcula- 
tions are made and results punched 
into the cards. 

The last step is the actual writing of 
the invoices. A significant point is 
that at the end of the day the same 
product cards that were used to write 
invoices are sorted with cards repre- 
senting stock received and_ stock 
ordered. This produces the stock 
Status reports. 

Data on Hand—tThe first report is 
a listing of all stock items showing the 
opening inventory, receipts, outgo and 
closing inventory plus the order point, 
order quantity, maximum inventory 
and the accumulated outgo for the 
month. When any item reaches or 
goes below the order point, the 
machine automatically prints a special 
signal with the quantity to order. This 
tabulated report, complete with the 
stock status of each item, is produced 
every 24 hours for oils and greases 
and every 48 hours for TBA items. 
It is important to note that it is run 
after the close of business. Supple- 
mentary information also shown on 
the reporting includes the quantity 
on order and date ordered, manufac- 
turing location where the item is 
produced, and special branding data 
if any. 

The second report lists the items 
in sequence according to the factory 
location. 

Inventories of approximately 2,000 
items are regulated in this manner. 
Speed, accuracy, and co-ordination 
are essential to the success of this 
system. Its significance in the over- 
all program is tremendous because on 
such a program lies the basis for the 
day-to-day inventory and production 
planning that is continuously building 
central warehouse stocks in co-ordina- 
tion with outgo, which is determined 
by consumers’ orders. 


PLANNING AND CONTROL 


The co-ordinating function is per- 
formed by a central planning group 
that daily determines central ware- 
house requirements. It also assembles 
them with orders that must be filled 
directly from production for the pur- 
pose of initiating necessary production 
planning. Once a week, imprest 
stock requirements are incorporated in 


this planning in order to be scheduled 
during the week. 

Inventory control can not be turned 
on and off like a water spigot, nor can 
it be installed and forgotten. Specific 
methods for maintaining proper stock 
levels are essential if inventory control 
is to be profitable. When the business 
trend is downward, excess inventories 
can lead to severe loss. And an in- 
sufficient inventory during an upward 
trend may lead to loss of sales. 

Four Checkpoints—At the central 
warehouse, four methods are used. 
The first is a monthly listing of items 
from low to high, according to order 
points. Also shown is the accumul- 
ated month’s throughput for each. If 
extremes exist in throughput for items 
having the same order point, examina- 
tion is made to determine the cause 
and make adjustments. These ad- 
justments are best made on the basis 
of three or four months’ experience 
instead of any one month, unless 
other information is available on the 
specific item or concerning business 
conditions in general. 

The second method is a detailed re- 
cap of backorders by product, show- 
ing number of times on backorder and 
the causes. Adjustments made on the 
basis of this method are always up- 
ward. A daily follow-up of the tabul- 
ated stock status report is the third 
method. Such analysis results in up- 
ward and downward revisions. The 
fourth method is a monthly record of 
sales by basic manufacturing product 
and by package size so that order 
quantities can be adjusted as volume 
relationships change. When reviewing 
stock levels by any of these methods 
or others, most attention is devoted to 
the reduction of levels, because of the 
effectiveness of the backorder data 
and the general pressure in daily 
operations to increase stock levels. 

In the Field—A complete review at 
the field warehouses is scheduled every 
six months. Instead of doing the job 
at one time, a group of products is 
done each month, with all items 
covered at the end of six months. 

Its success or failure is determined 
by control reports. The most signifi- 
cant factor in determining that it will 
be a success—not a failure—is the 
ability to secure the interest and 
understanding of those persons actu- 
ally doing the job. Special efforts 
have been made to sell them the idea 
of inventory control. It is a long- 
range process in which specific atten- 
tion must be given to the human ele- 
ment, with methods varying according 
to the differences of individuals 
involved. 

The status and progress of the in- 
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ventory control is shown regularly in 
the form of inventory analysis reports. 
These have two functions: 

1. To point out to the persons 
directly responsible those areas need- 
ing attention. 

2. To show the trends that develop 
in the correlation of volume and in- 
ventory. 

Getting the Picture—Two reports 
are used to provide this data. One is 
a monthly tabulation for each ware- 
house location showing, by major 
product groups, the opening inventory, 
monthly throughput, allowable inven- 
tory and the plus or minus devia- 
tion from the allowable. Opening in- 
ventory for the month is used because 
it provides a yardstick of the inventory 
planning for the month. For example, 
if closing inventory was used, a large 
stock on hand in anticipation of in- 
creased sales in the succeeding month 
would produce a poor picture when 
in reality such a build-up would be 
desirable. The standard used to prod- 
uce the allowable is the number of 
months of supply, taken from the 
inventory policy, multiplied by the 


month’s throughput. The importance 
of the report is that it throws up red 
flags by location. Further analysis is 
necessary to determine what items 
caused the deviations and why. This 
information is summarized for each 
sales division and for the total opera- 
tion. 

The second report, prepared quar- 
terly for top management, compares 
the inventory policy with the actual 
results in the past quarter and previous 
12 months for each of the product 
groups. 

The total inventory is also shown in 
terms of dollars invested in inventory, 
the trend lines of which are most 
significant. 


THE RESULTS 


1. On the basis of the original 
calculations and the inventory policy 
developed from them, it was estimated 
that inventories could be reduced by 
30%, with a saving in cost of invested 
capital exceeding $140,000 per year. 
Sohio is approaching that goal. No 
consideration is given here to savings 
that develop in the manufacturing 
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phase because of better production 
planning. 

2. At present, backorders at the 
central warehouse have been reduced 
to less than 1% of items stocked. 
True backorders are usually filled in 
24-48 hours. 

This has developed confidence in 
supply lines, reducing the desire for 
frantic, unorganized and sometimes 
unnecessary stockpiling of goods by 
field warehouses. 

3. One effect the program has had 
is the tremendous concern developed 
among field personnel over surplus 
and obsolete stock. 

A formal procedure has begun for 
the inspection and _ relocation § or 
elimination of such stocks. This has 
become an important feature of the 
control program. 

4. A contribution has been made to 
the development of an active line. 

This is a counterbalance to those 
efforts that increase the line because 
inventory analysis, directed at reduc- 
ing stock, raises frequent questions 
concerning elimination of products 
from the line. 
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TYPICAL of the Valentine units is this Gaseteria installation 


DELIVERY is made to the site by Valentine’s trucks or by rail 


SPECIALTY equipment includes this revolving display 
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STATION UNITS include office, storage and restroom space 


‘Packaged’ Station Is Ready-Made Economy 


A ready-made, steel service station building now on the market 
may provide an answer to soaring building costs for oil marketers 
who are planning to add station outlets. 

Here are the advantages listed by Valentine Manufacturing, Inc., 


of Wichita, Kan., which produces 
the “package units”: 

e Buildings are delivered ful- 
ly assembled—there is no con- 
struction on the site. 

e Construction is of steel 
throughout, with painted steel 
or porcelain enamel exteriors. 

e The basic 10 by 25-ft. build- 
ing sells for $4,583 at the fae- 
tory. 

The Valentine unit joins the grow- 
ing ranks of ready-made buildings— 
most of which are prefabricated for 
construction on the site at have 
been put on the market to whip cost 
and construction-time headaches. 

Valentine’s building is shipped 
either by rail or truck. When it comes 
by company truck, the unit is set on 
the foundation prepared by the buyer, 
who connects the plumbing and elec- 
tricity. 

39 


The standard station building in- 
cludes a sales room extending across 
the front storage room and two rest- 
rooms, completely furnished. Display 
shelving space is provided in the sales 
room. 


HOW IT’S BUILT 

The buildings are of welded steel 
construction. The outside wall panels 
are 19-gauge steel with zinc bonded on 
the outside to prevent rust. The same 
steel is used for flooring. A %-inch 
Masonite coating is laid on the floor, 
and this in turn is overlaid with grease- 
proof asphalt tile. 

The 32-inch space in the wall and 
ceiling are filled with zonalite, a fire- 
proof mica insulation. 

Wiring is in rigid conduit concealed 
in the walls. Valentine furnishes all 
breaker boxes, receptacles, outlets and 


other wiring system needs according 
to the requirements of the customer. 

Interiors and exteriors are painted 
with a double coat of enamel, or with 
porcelain enamel panels at extra cost. 

Valentine, which has been manufac- 
turing portable steel restaurants and 
ice cream stores since 1938, has built 
its list of oil marketer customers 
steadily since its entry into the service 
station field, says General Manager 
Blake Patterson. 

Gaseteria, Inc., of Indianapolis, is 
One of the latest companies to try the 
ready-made units. And Patterson says 
recommendations for the Valentine 
product have come from Clark Oil 
and Refining Corp. (formerly Petco 
Corp.), Deep Rock Oil Co. and others. 


OTHER UNITS 


Valentine also manufactures a lube 
bay unit to match its station building 
and has added several other station 
furnishings to its line. Here are some 
of them: 

1. Two buildings for pump islands, 
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glass enclosed and completely lighted 
and insulated. The smaller unit is 4 
by 8 ft. The large building, measur- 
ing 442 by almost 16 ft., is designed 
mainly for large-scale multi-pump op- 
erations and houses two restrooms. It 
has poster space on the sides. 

2. Display case with revolving 
merchandise table. The 3- by 6-ft. 
unit has fluorescent lighting and in- 
cludes storage space in the bottom. 
It comes complete with motor and 
revolving mechanism. 

3. Steel desk with “swing-out” stool 
seat. The desk unit is designed for 
use in the office of Valentine’s basic 
station building. 

4. Diner unit for station-restaurant 
combinations. The building comes 
complete with refrigeration, fry sta- 
tion, stainless steel sink, counter with 
10 stools and one restroom. 

But the list of products is not rigid. 
Patterson points out that the company 
is “quite flexible and we make units of 
almost any size. Our standard unit is 
used mainly as a basis from which the 
customer may work in outlining to us 
his desires and requirements in a ser- 
vice station installation.” 

In addition to delivering the fully 
equipped building, Valentine also will 
work out complete foundation and 
other specifications data to make sure 
the building matches its foundation. 

All Valentine units are portable and 
are not bolted to the foundation. If 
the lease runs out, or the station site 
is changed for any reason, the building 
can be picked off the foundation and 
moved without damage. 


PERSONALS 





Walter M. Harks, vice president of 
sales for Bowser, Inc., and Harry J. 
Kennedy, vice president of marketing 
for Continental Oil Co., will repre- 
sent the oil industry on a six-man 
committee to advise the Bureau of 
Standards on weights and measures as 
they affect oil products. One of the 
committee’s foremost assignments 
will be study of uniform standards for 
the liquefied petroleum gas industry. 


G. H. Weight has moved into the 
sales manager post for the southwest 
district of Babcock and Wilcox Co.’s 
tubular products division. Formerly 
attached to the Chicago sales office, 
Weight now will manage the Houston, 
Tex., and Tulsa, Okla., offices. His 
territory will include Texas, Okla- 
homa, Arkansas, Mississippi, Louisi- 
ana and southern Kansas. 


NEWS OF MANUFACTURERS 





Clark-Hopkins Relocates 


Clark-Hopkins Equipment Corp., 
manufacturers of fork lift trucks and 
other materials-handling equipment 
used in warehousing operations, is 
moving from Philadelphia to a new 
building now nearing completion in 
Montgomeryville, Pa. All business 
now is being conducted from the new 
plant and office site. 


Scully Signal Completes Move 


Executives offices and testing lab- 
oratories of Scully Signal Co. have 
been moved to a new headquarters 
building at 174 Green St., Melrose, 
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The New 
GILBARCO 65’s 


John Crane mechanical seal. 
Pump internals accessible without 


Low net positive suction head. 
Designed for use with standard 
1750 RPM motors. 


at 160 feet of total head. 


COMPARE BEFORE YOU BUY 
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PROVEN PUMPS 
for the BIG JOBS 


Built especially for petroleum products. 

Straight centrifugal or positive self-priming models. 

Rugged volute reinforced with 16 heavy ribs. 

Oversized “‘stress-proof” steel shaft for strength and rigidity. 
Extra heavy-duty ball bearing construction. 


15 to 50 horsepower, 600 to 1400 GPM 


—write today for full details and prices. 


Mass. The company, which manufac- 
tures oil marketing equipment, took 
over manufacturing space at the new 
site last December. This latest move 
completes transfer of Scully’s opera- 
tions from Cambridge to Melrose. 


Wayne Purchases Pump Firm 


Wayne Pump Co. of Salisbury, Md., 
has acquired Shirmer-Dornbier Pump 
Co. of Cleveland, Ohio, which manu- 
factures service station and industrial 
rotary pumps. No changes in plant lo- 
cation or personnel will be made at 
Schirmer, say Wayne officials. They 
add that the acquisition gives Wayne 
a better diversification of products. 


dismantling suction or discharge piping. 


Gilbert & Barker Mfg. Co. 
West Springfield, Mass. 
Toronto, Canada 
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Clamp Rotates Drums 


Oil drums can be rotated for pour- 
ing, dumping or stacking operations 
with a new clamp that attaches to a 
fork lift truck. The attachment 
picks up drums from a horizontal or 
vertical position and provides full 180- 
deg. forward or reverse rotation for 
rapid upending. Controlled rotation, 
the maker says, enables the operator 
to discharge the contents of drums at 
any selected angle up to the maxi- 
mum lifting range of the trucks. The 
attachment will handle a full 55-gal. 
drum with a maximum weight of 1,000 
lb. Yale & Towne Manufacturing 
Co. 

Circle No. 1 on Reply Coupon 


Air in a Package 


A packaged air compressor in the 
75-100 hp range approaches the ef- 
ficiency and economy of larger, more 
powerful slow speed compressors, the 


manufacturer says. The machine is 
an opposed-cylinder balanced design 
driven by a direct-connected, induction 
motor. It is a packaged, ready to run 
heavy-duty unit, arranged in single or 
multiple stages. The basic design is a 
two-stage unit for 80-125 psi, but 
other cylinder arrangements are avail- 
able for higher pressures. The unit 
requires very little floor space and has 
a simple foundation and a minimum 
of piping and connections. Ingersoll- 
Rand. 


Circle No. 2 on Reply Coupon 


Cabinet Holds Nozzles 


A compact, easily carried cabinet 
will hold 360 oil burner nozzles of 
various sizes, capacities ,and spray 
angles, the manufacturer asserts. The 
unit is handy for burner service 
mechanics during peak seasons, reduc- 
ing trips back to truck or shop for 
more nozzles. The cabinet is 10%,- 
in. high, wide and deep, and contains 
four drawers, each of which holds 90 
nozzles. William Steinen Mfg. Co. 


Circle No. 3 on Reply Coupon 
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Oil Flow Regulator 


Built-in adjustability for the entire 
firing range from .4 to 1.5 gph is said 
to be provided for home heating units 
by a new metering device. To change 
the firing rate, a locknut is loosened, 
screwdriver inserted in the slotted 
shaft and the adjustment made to the 
desired capacity. Adjustments can be 
made either with the unit stopped or 
in operation. A calibrated dial on the 
cover aids proper setting. Sundstrand 
Machine Tool Co. 


Circle No. 4 on Reply Coupon 


Aiuminum Cuts Weight 


Aluminum alloy is being used by 
one company in bulk plant loading as- 
semblies, gasoline dispensing nozzles 
and other oil marketing equipment to 
reduce weight. Weight reduction in 
such pieces of equipment as bulk plant 
assemblies, the manufacturer says, has 
increaseed ease of handling and move- 
ment and reduced operator fatigue. 
The fine grain of the alloy, the com- 
pany states, insures non-sparking, 
non-porous castings. OPW Corp. 


Circle No. 5 on Reply Coupon 
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Switch Cuts Engine 


Now available to fleet operators is 
a “turnover switch” that cuts ignition 
instantly according to the producer, 
if a vehicle rolls over. This would 
eliminate danger of fire from sparks 
from the electrical system or red-hot 
carbon blown out by a running engine. 
The switch consists of a small, trans- 
parent bowl partly filled with mercury 
which normally covers terminals in 
the bottom of the bowl. In a turn- 
over, the mercury falls away from the 
terminals and the engine stops. 
Service Recorder Co. 


Circle No. 6 on Reply Coupon 


Burner Fits Tight Spots 


A compact oil burner unit is styled 
to fit boiler and furnace units with lim- 
ited clearances. The burner is less than 
16 in. wide and fits a minimum exten- 
sion of 8% inches. The casting is one- 
piece, precision machined, with a 
housing scroll designed for smooth 
and efficient air delivery, says the 
manufacturer. For ease of servicing, 
the swing-away transformer exposes 
all vital parts. Capacity is .5 to 2 gph, 
in both flanged or base-mounted 
models. Sun-Ray Burner Manufactur- 
ing Corp. 

Circle No. 7 on Reply Coupon 


seal replaces conventional packing 
and eliminates the repacking problem. 
It also controls leakage, guards against 
contamination of pumped liquids and 
protects against volatile liquid haz- 
ards. The pumps are single-stage, 
single-suction units with an enclosed 
impeller, and require no rigid founda- 
tion or base. They deliver up to 80 
gpm at a 75-ft. head and will handle 
up to 150-ft. heads at lower capacities. 
Byron Jackson Co. 

Circle No. 8 on Reply sano 


Pallet Box for Stacking 


A stacking pallet box, new to the 
company’s line, has special “feet” 
welded into the legs to enable the 
boxes to stack readily. Sides and 
bottom of the unit are of 3/16-inch 
sheet steel. Size, height and floor 
clearance of the bin are variable. The 
manufacturer says the pallet box is 
built to handle heavy loads. Factory 
Service Co. 
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© PREVENT COSTLY MISTAKES 
\ © ELIMINATE MAINTENANCE COSTS 
\ 


UNIVERSAL 
NO. 704-M* 


COMBINATION 


Fill Box — Marker — hestenniiie Thread Ring 


Avoid costly delivery mistakes by installing the new Universal No. 704M. The 
marker clearly identifies the product both day and night, greatly reducing the dan- 
ger of confusing tanks. The 704M eliminates painting and maintaining color schemes 
on fill box covers, which are usually difficult to distinguish when the color has faded. 
Should it be necessary to switch products, merely change the replaceable marker 
instead of painting a new color scheme. Both sides of Aluminum marker tag can be 
used for stamping. Tags are available with standard designation of “Premium” and 
“Regular” or left blank for your stamping on location. When the thread wears out, 
simply replace the brass thread ring instead of installing a new fill box. 

ALSO AVAILABLE: 

704R—Same as 704M, but has no identification 

marker. 

701M—Same as 704M but has no replaceable ring. 
All three models available in 2°’, 3” and 4” sizes. 


Sold thru oil equipment jobbers . . . Write for Details. 





You can be sure of 
your fuel deliveries 
with a 


UNIVERSAL 
704-M 


Mechanical Seal Pump 


A mechanical seal is standard 
equipment on a line of close-coupled 
pumps designed for use in bulk plants, 
car washing Operations and for other 
similar low-capacity applications. The 
manufacturer claims the mechanical 


*Pat. Pending 


UNIVERSAL VALVE COMPANY ELIZABETH, N. J. 
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MaCl@NhE ... interpreting the oil news 


Atlantic Coast 


By Raymond E. Bjorkback 


Will Stations Be Out? 


New business opportunities will be 
opened up for New York State serv- 
ice stations next spring with the be- 
ginning of compulsory motor vehicle 
inspection in the Empire State. 

However, in the opinion of the 
Buffalo and Suburban Gasoline Re- 
tailers Assn., the opportunities will be 
virtually nil for “most” service sta- 
tions in the larger cities because of 
inspection space rules laid down by 
the commissioner of motor vehicles. 

Service stations as well as garages 
will be licensed—if they qualify—as 
official stations for checking twice 
yearly the safety equipment of the 
more than 4 million automobiles and 
trucks registered in the state. 

But, says the Buffalo area group, 
there’s an “arbitrary and capricious” 
joker for certain service stations in 
the rule that, in cities of 100,000 pop- 
ulation or more, there must be space 
to check four vehicles at a time. 

(Incidentally, inspection space cur- 
rently is intended to be separate from 
regular service bays.) 

The four-vehicle rule will exclude 
“almost all gasoline service stations” 
from licensing as inspection stations 
in the larger cities, and the business 
there will go to the larger garages 
and automobile agencies, says the as- 
sociation. 

It sees no reason why an operator 
with one, two or three spaces shouldn’t 
be qualified to conduct inspections, 
regardless of the size of the city. It 
thinks the motor vehicle commissioner 
has been arbitrary about equipment 
that will be required, too. 

And it’s calling for “complete sepa- 
ration of the inspection function from 
the business of making the needed re- 
pairs or replacements.” 

At stake, of course, are new oppor- 
tunities for doing repair work and 
selling TBA. Motorists will be free to 
buy any necessary items, or have 
needed repair work done, elsewhere 
than at the inspection stations, then 
return for their inspection certificates. 

However, chances are that many 
won't want to go to this trouble. 

Revenue from inspection fees isn’t 
likely to loom very large, because the 
fees themselves probably will be rela- 


36 


tively small. In neighboring Pennsyl- 
vania, they range from $1.50 in the 
smaller centers to $2.50 in Philadel- 
phia. 

In any event, no fee determination 
for New York has been made yet. 
Before making any, the state means 
to consult retailers’ and garagemen’s 
associations. 

It does plan, though, to sell inspec- 
tion certificates or stickers in pads te 
inspecting stations at 10¢ per certifi- 
cate. 

Forms for applying for licensing as 
inspection stations are expected to 
be distributed to potential applicants 
about Dec. 1. About 13,000 garages 
and service stations are expected to 
qualify for the $25 licenses. 

Actual inspections are expected to 
start in May, although drivers won’t 
have to have their first inspection 
stickers until next Sept. 1. 

The inspections will cover brakes, 
lights, steering mechanisms, tires, 
wheel alignment, glass, windshield 
wipers and horn. 

Inspection stations will be permit- 
ted to “farm out” wheel alignment, 
steering and brake jobs. 

But they must have a sizable list of 
specific equipment items. And, in ad- 
dition to space requirements, they 
must meet provisions for “competent” 
personnel, trained to make inspections. 

There are four space classifications, 
as follows: 

—In a community of 10,000 or less, 
inside space for one car—at least 12 
ft. x 25 ft. if a headlight testing ma- 
chine is used, at least 12 ft. x 45 ft. 
if a screen tester is used. 

—In a community of more than 10,- 
000 but less than 45,000, enclosed 
space for two cars—at least 24 ft. x 
25 ft. for machine testing of lights, 
at least 24 ft. x 45 ft. for screen test- 
ing. 

—In a community of 45,000 or 
more, but less than 100,000, space for 
three cars—at least 30 ft. x 25 ft. for 
machine testing, at least 30 ft. x 45 ft. 
for screen testing. 

—In a community of 100,000 or 
more, space for four cars—at least 
36 ft. x 25 ft. for machine testing, at 
least 36 ft. x 45 ft. for screen testing. 

Another rule reportedly requires 
each station to have the entrance to 
its inspection space on one street and 
the exit on another, at least in the 
larger communities. 

The equipment required: 

Brake lining drill, brake lining riv- 
eter, wheel pullers, work bench, gar- 
age jacks, vise, set of adjustable 
reamers, portable lights, electric or 
breast drill, assorted twist drills, bench 
grinder, socket wrench set, pipe 


wrenches, tap and die set, screw ex- 
tractor or easy guide, wheel align- 
ment indicator, soldering iron, light 
testing machine, or light testing screen 
and output meter, assorted light bulbs, 
insulated wire, reflex reflectors, tail 
light lenses, windshield wipers, blades 
and arms, inside and outside mirrors, 
headlamp gaskets, cotter pins, and a 
brake testing machine or decelero- 
meter unless provisions are made for 
road testing of brakes according to 
methods to be prescribed by commis- 
sioner of motor vehicles. 
- Stations intending to “farm out” 
brake, steering and wheel alignment 
work won’t be required to have the 
brake lining drill or riveter, the 
reamers, or the tap and die set. 
However, as to inspection space, 
Motor Vehicle Commissioner James 
R. Macduff says emphatically: 
“Temporary expedients for obtain- 
ing additional space or facilities, such 
as tents or sheds erected on nearby 
lots, or so-called curb service, will not 
be permitted.” 


Midwest 


By Leonard Castle 


Now Is the Time 


Distributors of fuel oil who are in- 
terested in working out co-operative 
advertising and sales promotion cam- 
paigns in their local communities 
should start making their plans im- 
mediately. The heating season will 
start next month in most parts of the 
Midwest. It’s already under way in 
the northern states. 

Last year, fuel oil jobbers in a num- 
ber of communities—notably Duluth, 
Minn. and Superior, Wis., and Clin- 
ton, lowa—joined together to finance 
newspaper, radio and billboard cam- 
paigns designed to combat natural gas 
competition. 

Indications are that fuel oil jobbers 
in many more communities are plan- 
ning to launch similar campaigns this 
year. Lyle W. Munson, executive sec- 
retary of the Iowa Independent Oil 
Jobbers Assn., reports, for example, 
that he expects many more Iowa cities 
and counties will be added to the 
five Iowa communities which organ- 
ized promotion campaigns last year. 

Munson estimates that Independents 
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distribute 80% of the fuel oil in lowa 
and observes that “certainly that vol- 
ume of business warrants every en- 
deavor on the part of intelligent mar- 
keters to protect it and expand.” 

“Certainly,” he argues, “Independ- 
ent jobbers of fuel oil have no reason 
for taking a back seat in the competi- 
tive fight with gas in Iowa. There is 
every logical reason to believe that 
the price of natural gas at a consumer 
level is going to continue to increase. 

“Continual pressure is being put 
upon Congress to place wellhead prices 
on a competitive basis; and it is the 
general consensus in the industry that 
this will take place as soon as the new 
Congress goes into session.” 

In addition, Munson says, through- 
out the country natural gas distribu- 
tors are constantly striving to increase 
the rates at various points of distribu- 
tion. 

“All of these things are working to 
the advantage of the competitive price 
picture with the fuel oil distributors,” 
he declares, “but these alone will not 
do the job. 

“Fuel oil distributors have to tell 
their story to the consumer. They have 
to be solicitous of the consumer’s in- 
terest. They must give good, efficient 
service. They must let the customer 
know that they are interested in their 
business, and they must have facts and 
figures to back up their statements.” 


Campaign in Illinois 


The Illinois Petroleum Marketers 
Assn., which last spring hired an ad- 
vertising agency to draft a campaign 
for its membership, is renewing its 
efforts to get the fuel oil distributors 
to make widespread use of the ma- 
terials. 

Miles G. Schermerhorn, association 
president, says the initial response was 
“very, very disappointing,” possibly 
because spring, with the heating seas- 
on ending, was a bad time of the year 
to launch a fuel oil program. 

But, he points out, September, Oc- 
tober and November should be peak 
months for fuel oil promotion and 
jobbers should be launching their cam- 
paigns within the next few days. 

The Illinois, Duluth-Superior and 
Clinton promotional drives all concen- 
trate on promoting the advantages of 
oil heat without referring specifically 
to natural gas. 

The Illinois material features the 
slogan “Nothing Compares With Oil 
Heat.” The various newspaper ads, 
direct mail pieces and folders, stress 
the points that fuel oil is automatic, 
healthful, comfortable, dependable, 
safe and eliminates “first cost danger.” 

Several different themes were work- 


ed into the Duluth-Superior program 
but each of 18 billboards contained a 
central six-foot target proclaiming 
“Better Heat With Oil Heat.” 

The Clinton campaign featured such 
themes as “Automatic Oil-Heat Is 
Safe,” “You Are Free of ‘Explosion 
Worries’ with Automatic Oil-Heat in 
Your Home,” and “You're Ridin’ 
High with Your Own Supply .. . 
When You Heat Your Home with 
Automatic Oil-Heat.” 


Pacific Coast 


By Charles Pollak 


That ‘Gas’ Tax Dollar 


Three high California public offici- 
als last week made statements that 
indicate the battle for the motorist’s 
tax dollar will take a livelier turn 
during the next decade or so. 

State Finance Director John M. 
Peirce predicts trouble ahead because 
the number of citizens of car-driving 
age is not increasing as fast as the 
number in the non-driving age groups. 
He says the number of Californians in 
the 17-to-65 age bracket has increased 
60% since 1940 while the rate of in- 
crease for citizens younger and older 
than those of tax-paying years is 
twice as high. 

This, he said, will mean a greater 
burden on taxpayers in the 17-65 
group. Highway and other motor 
vehicle items in the state’s $1,432 
million annual budget already account 
for 25% of total expenditures. 

Peirce’s prediction that California 
will have 16 million residents by 1965 
is topped by State Sen. Randolph 
Collier, who foresees 18 million popu- 
lation by 1970. 

The state already has 6 million 
registered motor vehicles for its 12.5 
million present population, warns 
Frank B. Durkee, state director of 
Public Works. Projected to 1970, that 
figure is set at 9,250,000 vehicles by 
Collier. 

The officials explain that $1,022 
million has been spent on California 
highways in the past eight years. At 
that rate, it will take about 13 years 
to bring the highway system up to 
proper engineering standards, yet 
traffic is increasing 5% each year. 

“We're going to have to plan and 
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finance highways, roads and streets 
in terms that will make previous 
standards seem inconsequential,” says 
Collier, who is chairman of the Sen- 
ate’s highway committee. 

He recommends that county boards 
of supervisors spend a larger share of 
their budgets for highway develop- 
ment. A Los Angeles County super- 
visor recently proposed a new 1 ¢-per- 
gal. gasoline levy on top of the 6¢ 
state and 2¢ federal taxes. 

On the ballot for the November 
general election is a proposal to allow 
the state to grant gasoline tax funds 
to cities for making more off-street 
parking spaces available. But state- 
wide motorists’ organizations oppose 
the measure on the grounds that 
diversion of these funds would cripple 
the highway program and set off a 
clamor for still higher gasoline taxes. 


Farmers’ Bargain 


Less than two years ago, General 
Petroleum Corp.’s arrangement to 
supply the oil needs of an estimated 
30,000 members of the California 
Farm Bureau Federation was termi- 
nated, much to the relief of the state’s 
rural area distributors. 

The principle of granting a price 
benefit to any large consumer group 
was anathema to these wholesalers, 
whether or not they were in on the 
deal. If they were participants, it cost 
them money; if they weren't, they ob- 
jected to the downward pressure it and 
similar contracts between suppliers 
and consumer groups exerted on motor 
fuel prices. 

Their views often found expression 
in resolutions of the California Petrole- 
um Distributors Assn. The organiza- 
tion was sharply critical of all dis- 
counts given in return for the mass 
purchasing power of any buying 
group. 

CPDA also charged that farmers’ 
discounts extended beyond off-highway 
fuel to products bought at service 
stations. 


Now It’s PCT 


Speaking of gasoline, it might be 
suspected that one of the private-brand 
marketers had a certain major com- 
pany in mind when he penned this 
paragraph which appeared in his ad in 
a metropolitan newspaper: 

“The gasoline available at the Gil- 
more Serve Yourself Station has some 
high-powered ingredients that amount 
to the greatest fuel development in 
more than three decades. 

“Some stuff called PCT. That means 
lots of Power, low Consumption and 
Terrific mileage. At least, we think it 
does. Something like that.” 
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Branded ‘Gas’ Prices Down In Midwest 


General downward adjustment of gasoline 
prices to branded jobbers in the upper Great 
Lakes Pipe Line territory featured oil markets the 
past week. Other highlights were: 

—Increase of 0.125¢ gal. in the low cargo price 
for No. 2 fuel at the Gulf. 

—Advance of 10¢ bbl. in residual fuel prices 
at northern points along the Atlantic Coast. 

In general, the area covered by gasoline price cuts to 
branded outlets in the Midwest included all of Iowa, most 
of Minnesota, eastern sections of the Dakotas and north- 
west Wisconsin. Reductions varied from 0.5¢ to 1¢ gal., 
depending largely on local situations. 

And Standard Oil (Indiana) early last week started lower- 
ing its tank wagon prices in amounts ranging from 0.3¢ to 
1¢ in the same general area where such majors as Texas 
Co., Shell, and Phillips Petroleum already had at least 
partially met reductions initiated by Farmers Union Central 
Exchange (see Sept. 15 NPN, P. 72). 

Jobbers Want Flexible Margins—Downward adjust- 
ments generally were seen as stopping much of the open 
market buying by branded jobbers, but in no way prevent- 
ing a recurrence of the demoralized consumer market of 
the past summer which saw many tank wagon customers 
buying at transport prices. 

While accepting them as necessary, jobbers at the same 
time said the adjustments had come too late because pipe 
line terminal and river terminal prices had been “low” all 
summer. Jobbers contend there should be greater “margin 
flexibility” in their contracts with suppliers. Margins in 
contracts for the most part have been around 3¢ gal.; in 
the open market, jobbers have been able to buy pipe line 
product at prices which would give them about 4.6¢ 
margin. 

Commercial Accounts Get Low Prices—Prices to large 
consumer accounts have dropped steadily this past summer 
in a number of large Midwest cities. In some cases there 
has been virtually a complete breakdown in the consumer 
tank wagon structure as transport prices, rather than con- 
sumer tank wagon prices, were quoted to large accounts 
for less than 4,000-gal. deliveries. Generally speaking, 
jobbers have not been able to compete for this commercial 
consumer business. 

Although gasoline was easier in the central states, there 
were bright spots in other areas. Near the top of the list 
was the anticipated large increase in the military’s require- 
ments of jet fuels (see P. 16). Some observers see this as 
a boon to the general gasoline picture in view of the large 
percentage of lower octane material used in jet fuel manu- 
facture. 

Gulf No. 2 Fuel Up—Prices for No. 2 fuel in cargo lots 
at the Gulf ranged 0.125¢ gal. higher with the low at 
8.375¢. Distillates also were steadier in other markets. 
In most instances, summer discounts on light fuels already 
have been withdrawn by large companies. In Ohio, last 
major to withdraw his 0.5¢ allowance on tank car kerosine, 
No. 1 and No. 2 fuels, said he would do so at end of 
September. 

Residual ‘Voluntaries’ Out—Esso Standard Oil Co. with- 
drew its 10¢ bbl. “voluntary allowance” on heavy fuels 
along the East Coast from Philadelphia north on Sept. 22. 
Atlantic Refining also advanced its heavy fuel prices 5¢ 
to 10¢ bbl. for all methods of delivery, effective Sept. 25. 

Rising tanker rates also caused some resellers to con- 
sider buying No. 2 on delivered-in contracts rather than on 
an FOB Gulf basis. 
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Going to a delivered-contract basis would be a reversal 
from trend that began last year when ocean freight rates 
stayed around USMC minus 35% resulting in some reduc- 
tions in delivered-in purchases by New York and Phila- 
delphia terminal operators in preference to buying FOB 
Gulf. Ocean rates from the Gulf now stand at $2.42 
(USMC minus 15%), equivalent to 0.77¢ per gal. on No. 2 
fuel to New York, 0.85¢ to Boston. 

California-New York Bunker Deals Off—Higher tanker 
rates killed chances of any large scale California-New 
York bunker deals. California currently sits with approxi- 
mately 50% of total U.S. residual supplies—28,112,000 
bbls. To solve their problems, some west coast refiners 
are looking to coking units and improved refining processes. 
Others say price cuts are at hand to move surplus stocks 
now that New York is out of picture. 

On the other hand, heavy fuels continued strong in the 
interior. Chicago area suppliers advanced their prices 0.1¢ 
gal. and hoped to be able to hold a firm grip on inventories 
until time when big industry and other large users will be 
cut off from interruptible natural gas service. 

Retail gasoline price wars still figured large in marketing 
news. In the following rundown prices are ex taxes which 
are shown in parentheses. 

St. Louis, Mo. (6¢)—Retail postings for regular-grade 
gasoline dipped 6¢ at major brand stations in a price war 
that engulfed 90% of the city’s dealers. Pump prices for 
major brands of regular went from 20.9¢ “normal” to 
14.9¢, private brands down to 13.9¢. Stamps and premi- 
ums were said to be an “additional bone of contention” 
with dealers. Meanwhile, posted dealer price of 15.7¢ 
was unchanged but dealers were “on subsidy.” 

Tulsa, Okla. (8.5¢)—Evidence that this city’s price war 
may be on its way out was seen in hike of 2¢ for regular 
at major brand stations to 13.4¢. Private brands still were 
at 11.4¢ for regular, however. Posted dealer price was 
unchanged at 14.9¢ for major brands with dealers operating 

n “temporary allowance.” 

Boston, Mass. (7¢)—Regular gasoline at major brand 
station dipped 3¢ from 20.9¢ “normal” in South End, Back 
Bay and Roxbury sections of Boston. 

Altoona, Pa. (7¢)—Major brands of regular dipped 3¢ 
at retail to 17.9¢ with “a few” at 15.9¢. Some suppliers 
cut dealer prices to 13.9¢ from 16.2¢ “normal.” Others 
granting 2.3¢ “allowances.” 

Seattle, Wash. (8.5¢)—Retail major brands of regular 
down as much as 4¢ from 21.6¢ average. 

Los Angeles, Calif. (8¢)—Large private brand operator 
in Glendale dropped regular-graded price 4¢ to 13.9¢, 
pointing up general weakness in Los Angeles basin. Reduc- 
tion was met by private-brand multipumps, and major 
brand outlets cut to 15.9¢. 

Houston, Tex. (6¢)—Retail gasoline prices shaky with 
some major brands of regular off 2¢ to 2.5¢ to 18¢. Repre- 
sentatives of Houston Service Station Assn. visited Atty. 
Gen. John Ben Shepperd in Austin criticising two suppliers 
for “rebates to selected dealers.” Shepperd said he was 
investigating, but that low prices and hard competition were 
not targets of his probe, adding that he and his staff were 
interested only in antitrust violations—attempts by oil 
companies to squeeze dealers or attempts by one type of oil 
company to force another out of business. 

Newark, N.J. (6¢)—Service station prices continued to 
point downward with increasing number of major dealers 
selling regular at 17.9¢, some down to 15.9¢. “Voluntary 
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allowance” of 1.6¢ gal. off 15.5¢ was being granted most 
dealers. 

Hartford, Conn. (6¢)— Most major brands retailed 
regular at 16.9¢, a few at 15.9¢, off 1¢ in week. Private 
brands posted regular at 14.9¢ and 15.9¢. 


Gulf Coast 
No. 2 Fuel Active, Prices Up 


No. 2 fuel was actively traded at the Gulf the past 
week, with prices up 0.125¢ on the low of refiners’ quota- 
tions. Prices for other refined products were unchanged. 
Virtually every seller was on the lookout for any and 
all new gasoline business he could find. 

Prices for No. 2 fuel ranged upward from 8.375¢ gal. 
The three refiners who had been quoting 8.25¢ moved to 
higher ground in the face of active buy orders in the mar- 
ket, and a total of four cargoes of No. 2 changed hands 
“at the low, date of lifting.” 

Trading activity was along two lines—active buying 
interest in No. 2, and active selling interest in gasoline. 
Some refiners tried to slant their negotiations into a com- 
bination of the two. One refiner, for example, offered a 
cargo of No. 2 fuel, but “tied a string” on it in the form 
of a cargo of gasoline. Another refiner, a buyer of No. 2 
fuel, was willing to close only on condition that he could 
sell some gasoline-yielding cat cracker feed stock. The “ex- 
change” was eventually arranged. 

Other sales included 37,000 bbl. of kerosine closed at 
8.75¢ gal., and an undisclosed quantity of the same product 
for upriver shipment “at the low.” Kerosene, however, was 
just beginning to show signs of life. It continued in plenti- 
ful supply. 


Atlantic Coast 


Residual ‘Voluntaries’ Withdrawn 


Heavy fuels were priced higher in the northern Atlantic 
Seaboard area as several major suppliers—including Esso, 
Socony-Vacuum, California Oil Co., and Cities Service— 
withdrew 10¢ bbl. “voluntary allowances” the past week. 

At New York Harbor No. 6 fuel was quoted at $2.25 
bbl., and “voluntaries” were entirely eliminated at points 
from New York to Portland. 

There was continued trade talk of imminent increases 
in distillate fuel prices. Several suppliers said their barge 
No. 2 fuel customers fully expect price hikes, but some 
of them continue to buy “quotas only.” 

Rack and retail sales of heating oil, however, have 
picked up somewhat. There were indications still that 
some companies have extended deferred billing date from 
Sept. 30 to Oct 30 in an effort to stimulate heating oil 
shipments before cold weather sets in. 

An eastern marketer, however, said that based on his 
last year’s sales of No. 2 fuel, he does not expect large- 
scale movements into secondary storage until around Nov. 
10. Thus, a basic situation was unchanged—that terminal 
operators were still in the pinch between rising ocean 
freight rates and slack buying by some reseller customers. 

Gasoline remained plentiful with no wholesale trading 
reported. 


Chicago District 
Heavy Fuels Up 0.1¢ Closely Held 


Heavy fuel prices moved up 0.1¢ gal. in Chicago Dis- 
trict last week and continued to be held closely at the 
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higher levels. Light fuels lost some of their recent easiness 
as cool weather stimulated demand. Gasoline was abun- 
dant, but prices were no easier. 

Following general price advances for all heavy fuels, 
No. 5 low-sulfur ranged from 6.95¢ to 7.15¢, high-sulfur 
from 6.9¢ to 7.15¢, FOB Chicago District, both up 0.1¢ 
on the lows. No. 6 low-sulfur fuel ranged from 6.1¢ to 
6.25¢, up 0.05¢ on the low and 0.1¢ on the high side. No. 
6 high-sulfur ranged from 5.9¢ to 6.15¢, up 0.1¢ on the 
low. 

Unsettled gasoline prices in other areas served by the 
Great Lakes Pipe Line did not touch Chicago. Trade 
sources said prices already were at “rock bottom” and had 
been all summer. 


Midwestern (Chicago-E. St. Louis Area) 


Jobber Gasoline Prices ‘Adjusted’ 


Gasoline prices to branded jobbers along the Great 
Lakes Pipe Line in Iowa and northward were “adjusted 
downward” the past week to levels more nearly comparable 
with prices at which open market offerings were available. 
Quotations for other products were unchanged. Demand 
for light fuels picked up, and residual fuels continued 
strong and closely held by refiners. 

Price reductions on gasoline to branded outlets were 
general in area served by GLPL terminals. With Shell Oil 
Co. and The Texas Co. making price revisions on a broad 
basis and in amounts up to 1¢ gal., other refiners adjusted 
prices similarly. 

A check of Standard of Indiana bulk plants, meanwhile, 
revealed it also had made downward revisions in tank 
wagon prices in amounts ranging from 0.3¢ to I¢. At 
Huron, S. D., for example, dealer tank wagon price for 
regular-grade was 0.3¢. At Fargo, N. D., the dealer price 
was cut 0.5¢ on regular. Reports indicated cuts in north- 
west Wisconsin ranged from 0.8¢ to 1¢, while cuts in 
Iowa varied from 0.5¢ to 1¢. 

Reports to NPN described Shell’s move in Iowa as one 
where jobber prices were cut 1¢ if the area was “sub- 
normal” by 1¢ or more; 0.7¢, if down 0.7¢ to 1¢; and 
0.5¢ if depressed by 0.5¢ to 0.7¢. Where “normal” prices 
were off less than 0.5¢, no adjustment was made. 

Field reports indicated The Texas Co. had made general 
reductions to its distributors in lowa in amounts ranging 
from 0.6¢ to 1¢ on a temporary basis. 

Many Midwest sources, looking for some price “pattern,” 
found downward price adjustments uneven with irregu- 
larity said to stem from the fact that refiners cut prices only 
to point necessary to prevent gallonage from slipping to 
“cut-rate” suppliers. 


Mid-Continent 


No. 6 Up 5¢ Bbl. in Kansas 


Residual fuel oil ranged 5¢ bbl. higher in Kansas but 
elsewhere in the Mid-Continent prices generally were un- 
changed in the week ended Sept. 25. Buyer interest in 
burning oils picked up somewhat, while gasoline for the 
most part was slow. 

No. 6 fuel was quoted upward from $1.25 in Kansas, 
and the majority of refiners throughout the Mid-Continent 
said the residual supply picture remained “tight,” with 
material closely held. Spot inquiry was fairly strong, but 
refiners generally said that commitments already made to 
regular customers prevented them from doing much open 
market trading. However, an Oklahoma refiner reported 
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Summary of Gasoline Prices (September 21 through September 27) 





Motor Gasoline 95 Oct. (Premium): 
N. Tex. (Texas & New Mex. shpt.) 
W. Tex. (Texas & New Mex. shpt.) 

Motor Gasoline 92 Oct. (Premium): 
Okla., Group 3 (Okla. shpt.) 

Okla. Group 2 hee shpt.).. 
N. Tex. (Texas & New Mex. shpt.) 
W. Tex. (Texas & New Mex. shpt.).. 
Motor Gasoline 84 Oct. (Regular): 


Okla., Group : oS eee 
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N. Tex. (Texas & New Mex. ron ne dee 


W. Tex. (Texas & New Mex. shpt.) 
Motor Gasoline 60 Oct. M & below: 


Okla.. Group 3 (Okla. shpt.)............. 
Se ah Group 8 rerehere _ * ear 


(Texas & New Mex. shpt.) 
W. Tex. (Texas & New Mex. shpt.) 
Motor Gasoline 92 Oct. (Premium): 
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ew York harbor, 
Philadelphia. 
Motor Gasoline 86 Oct. (R lar) 
RE] =e 
ew York har 
Philadelphia 
Motor Gasoline: 
Weatern Penna., Bradford-Warren: 
Oct. (Prem.) 


Western Penna., Pittsburgh: 
92 Oct. (Prem.) 


Monday 
Sept. 27 


12 .625-14.55 
18.25-13.8 
one-s, et 


iz. “é25- 14.2 
12.75-18 


--e+ (6)L1-11,26 


10.5-11. $35) 
11.5-12.7 
11.5-12.25 


ee cons. 5. S- -876(2) 


210. 75-11.8 
(2)11.25-11.5 


18.95 
13.85 
16.2-16.8 


14.75 
13.5-13.9 
18.75-15 
12.5-13.6 


15.2 
18.45 


Friday 
Sept. 24 
12.625-14.55 

13 .25-13.8 


(8)12-12 .5(2) 
11.5-12.75 
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12.75-13 


(6)11-11.25 
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11.75 
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12.5-18.5 


15.2 
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Thursday 
Sept. 23 
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three sales of “substantial quantities” of No. 6 fuel at $1.25 
bbl. 

Most reports said considerable interest in burning oils 
had been shown on part of buyers. Inquiries for advance 
material were numerous, and regular-customer takings 
were fairly heavy. An Oklahoma refiner described his 
distillate shipments as brisk. But in some cases, where 
competitive supply situations existed, refiners were meeting 
competition with “temporary prices.” 

Although several refiners said the gasoline market was 
“spotty,” refiners in Kansas and West Texas said their 
sales so far during September had improved. A West Texas 
refiner reported his shipments were running about 5% 
ahead of August. In Kansas, one refiner said cooler weather, 
more rain, and increased farm consumption had stimulated 
his sales considerably. 


Central Michigan 


Gas Oil Up 0.25¢, Supply Tight 


Gasoline oil prices ranged 0.25¢ higher in Central 
Michigan last week and supplies were held closely against 
inquiries for charging stock. Light fuel demand improved 
with cooler weather. Heavy fuels still were being dis- 
counted. Gasoline remained easy. 

UGI gas oil prices ranged from 9¢ to 10¢, up 0.25¢ 
on the range low. Two refiners were seeking gas oil 
for charging stock, but said none was to be had. 

Despite indications of a tight market for heavy fuel by 
January, discounting still prevailed. One supplier com- 
mented that loss of “natural” customers may cause him 
to review his price schedules for possible downward re- 
vision. 

While a number of refiners said their branded gasoline 
gallonage remained good, prices to fleet customers re- 
mained easy with no improvement in sight. 
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Western Penna. 


Lube Sales Up; Fuels More Active 


Increased activity in open market lubricating oil trading 
was reported by some Western Penna. refiners last week, 
but most said spot demand for the base stocks continued 
slow. Light products generally were steady pricewise, but 
the trend in sales volume was swinging towards heating 
oils, with gasoline movement slowing down. 

One refiner reported export sales of bright stock and 
neutral oils totaling “around 250,000 gal.,” and domestic 
sales of approximately 200,000 gal. of the same products 
were reported. Would-be-sellers continued to outnumber 
buyers, however, and most inquiries for the base stocks 
were quickly filled. 

While prices on most transactions could not be con- 
firmed, there were indications that considerable “shading” 
was still necessary to move sizeable quantities of the base 
stocks. Unconfirmed reports on one domestic sale of 
bright stock, for instance, said material was sold inter- 
refinery at 1.5¢ gal. under quotations reported by refiners 
to the trade. 

Although gasoline shipments generally continued in 
good volume, most refiners said sales had passed their 
peak for this year. Fuel oils were starting to take up the 
slack, as more and more distributors were calling “on 
regular schedule” for No. 2 fuel and kerosine. Several re- 
finers said price increases were “quite likely” in the near 
future. 

Crude scale wax petrolatums continued firm, with no 
let up in demand. 


Propane Prices Continue ‘Split’ 


Propane markets are standing pat, waiting for price 
developments. Reason for the feeling of expectation is 
that in several important selling areas, prices of principal 
producers range as much as 1¢ apart. 
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NPN Gasoline Index 
(cents per gal.) 


Dealer T.W. Tank Car 
Sept. 27 16.15 12.15 
Month Ago 16.12 12.15 
Year Ago 16.51 12.70 

Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following whole- 
sale markets for regular-grade gasoline, FOB refineries or 
terminals: Okla.; Midwest; W. Penna.; Calif.; N. Y. Har- 
bor; Philadelphia; Jacksonville; Boston and Gulf Coast. 











At Houston, one seller has notified customers of 0.5¢ 
increase to 3¢; another seller is quoting 4¢. 

At Baton Rouge, one seller will boost shortly to 3.125¢; 
two other sellers in that district quote 3.625¢. 

Along the East Coast, one seller has announced a 0.5¢ 
increase slated for Oct. 1. Other East Coast sellers have 
as yet made no changes. 

Only in Group 3 have a considerable number of pro- 
ducers advanced recently to the same price—3.5¢ gal. for 
propane in tank car lots. 

Spot trading in car lots continues slow. Check of several 
producers reveals only one that feels he is fairly well sold 
up through the winter, regardless of weather. Reseller 
inventories will have to drop somewhat before re-ordering 
appears in volume. 


Natural Gas Liquids Stocks Rise 


Inventories of natural gas liquids at plants, terminals and 
underground increased 35,975,000 gal. in July, with LP-gas 
stocks rising 21,358,000 gal. and natural gasoline up 
13,633,000 gal., according to a Bureau of Mines report. 
At refineries, inventories of LP-gases were down 84,000 


gal. Stocks of Natural Gas Liquids 
(thousands of gal.) 

At Refineries July Change from 
Liquefied petroleum gases: 1954 June 1954 
Propane 14,154 3,402 
Butanes 19,656 3,150 
Butane-propane mix 336 84 
Iso-butane 6,930 630 
Other mix (LPG) 4,746 378 
Total LP-gases 45,822 84 

At Plants, Terminals and Underground 
Liquefied petroleum gases: 
Propane 189,858 +25,826 
Butanes 103,137 —13,042 
Butane-propane mix 37,884 + 8,194 
Iso-butane 4,780 + 381 
Other mix (LPG) 1,688 = 1 
Total LP-gases 337,347 +21,358 
Iso-pentane 1,305 — 190 
Natural gasoline: 
12# and less 
Over 12# including 14# 
Over 14# including 18# 
Over 18# including 22# — 1,248 
Over 22# including 26# + 5,596 
Over 26# including 36# + 132 
Over 36# + 538 
Total natural gasoline +-13,633 
Condensate + 1,490 
Finished: 
Finished gaso. & naphtha 
Other finished 
Total finished 
All products total 


53,894 — 763 
12,039 4+ 144 
39,422 + 9,234 


13,246 


56,316 — 1,255 
12,816 4+ 939 
69,132 — 26 
560,195 435,975 
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Gasoline Prices for 50 U.S. Cities 


Following are averages of prices for regular-grade (house- 
brand) gasoline, and taxes, in 50 representative U.S. cities 
on Sept. 1 as reported by The Texas Co. to API. Figures 
in ¢ per gal.; (+-) and (—) indicate increase or decrease as 
compared with Aug. 1. 


Posted Gasoline 
Dealer Service Tax 

t/w price Station 

(ex tax) (ex tax) 

Average U.S. +16.28 +21.70 
Portland, Me. +15.70 +21.70 
Manchester, N.H. +16.50 -+21.90 
Burlington, Vt. +16.90 -+22.70 
Boston, Mass. +15.60 -+19.90 
Providence, R.I. . +14.90 +18.90 
Hartford, Conn. . +15.60 -+-17.90 +23.90 
Buffalo, N.Y. +16.50 -+-23.30 . +29.30 
New York, N.Y. . +15.80 23.50 t 29.50 
Newark, N.J. +15.50 -+-17.90 +23.90 
Philadelphia, Pa. -+-15.30 +19.90 +26.90 
Dover, Del. +15.70 -+22.50 +29.50 
Baltimore, Md. +15.40 -+21.80 : +29.80 
Washington, D.C. +-15.90 21.50 : 29.50 
Charleston, W.Va. +-16.30 —23.90 —30.90 
Norfolk, Va. +15.10 -+-20.90 +-28.90 
Charlotte, N.C. +16.20 ++-22.90 -+-31.90 
Charleston, S.C. . +15.10 -+-21.50 +30.50 
Atlanta, Ga. +16.60 -+-22.80 +-30.80 
Jacksonville, Fla.. +16.10 -+-21.10 +30.10 
Birmingham, Ala. +16.40 -+-22.30 +-31.30 
Vicksburg, Miss. . +-16.00 -+-22.90 +-31.90 
Memphis, Tenn. . +-15.70 -+-21.10 +-30.10 
Lexington, Ky. —15.00 -+-22.00 +-31.00 
Youngstown, Ohio +-15.60 -+-19.90 : +26.90 
South Bend, Ind. 17.00 22.40 . 28.40 
Chicago, III. 16.30 22.01 ; 29.01 
Detroit, Mich. 16.80 22.73 & 29.23 
Milwaukee, Wisc. 17.30 22.90 ; 28.90 
Twin Cities, Minn. 16.30 21.90 : 28.90 
Fargo, N.D. 17.20 22.70 : 29.70 
Huron, S.D. 17.10 22.50 : 29.50 
Omaha, Neb. 16.00 +20.90 ‘ +28.90 
Des Moines, Iowa 15.90 21.40 y 28.40 
St. Louis, Mo. 15.70 20.90 *26.90 
Wichita, Kans. 15.00 —18.40 —25.40 
Tulsa, Okla. 14.909 —11.40 —19.90 
Little Rock, Ark. . +16.50 -+-23.00 +31.50 
New Orleans, La. +-15.00 -+-20.80 , +29.80 
Houston, Tex. 14.70 20.00 . 26.00 
Albuquerque, N.M. 16.90 22.50 **31.00 
Denver, Colo. 15.80 21.00 29.00 
Casper, Wyo. 16.70 24.00 *32.00 
Butte, Mont. 19.20 25.50 . 33.50 
Boise, Idaho ; 18.60 24.50 ' 32.50 
Salt Lake City, Ut. 16.90 22.40 d 29.40 
Reno, Nev. 18.60 24.60 ‘ 32.10 
Phoenix, Ariz. 18.80 23.80 F 30.80 
San Francisco, Ca. 16.10 21.70 . 29.70 
Portland, Ore. 16.60 21.60 , 29.60 
Spokane, Wash. 18.80 24.80 . 33.30 


(*) Includes 1¢ city tax. (**) Includes 0.5¢ city tax. 


Service 
(incl. 2¢ Station 
federal) (incl. tax) 
+29.20 
+29.70 
+28.90 
+-29.70 
+-26.90 
+24.90 





Crude Oil Prices 


No changes were reported in crude oil prices 
in the week ended Sept. 25. For complete crude 
price schedules, see P. 48-49 of this issue. 














Sllelace in effect September 27 at Refineries and Terminals 


CALIFORNIA ARK, (For shipment to Ark. & La. 
Gasoline Los Angeles Dist.: 


OKLA., Group 3 (Okla. shpt.) Ons .00 aw on 
(3)12-12. 5(2) Swebeoosbeeoes 
hie. 510. 875 (2 
(10, 26-10. 97502 Oct. Prem. 17,85-18.6 
Okla., Group 3 (Northern shpt.) sinteen 15.85-16.1 


11.5-12.7 
84 Oct. Reg 105-11. 125(2) 
60 Oct. M & below....e5..  10-10.25 


Midwestern (Group 3 basis) Kerosine, Gas & Fuel Oils 


84 Oct. Reg OKLA., Group 3 (Okla. shpt.) 
60 Oct. M & below........ 


N. TEX. (Texas & New Mex. shpt.) 


12.625-14.55 ; 
12. 625-14.2 . 25-9. ..  11.25@2) 
1.5-12.7 . ailing : me 
(2)10-76-11.8 - 10 .3-10.5(2) 
OKLA., Group 3 (Northern shpt.) * 10.1-10.25(2) 
W. TEX. (Texas & New Mex. shpt.) EMR. ctodens< awk 6. 128-8. 5) 0.1 


4)$1.20-1.25 
E, TEX. (Truck transport lots) 
$8 Oct Brom ++ 18.6-18.75 ore (Group 3 basis) 
m. . 
84 Oct. aren s+ -: OO bee ise 
60 Oct. coveeees QZ)LL-11.125 co. 8.875(6) 
CENT. W. TEX. (Truck transport lots) stants} paar eg sine 


12.3-12.8 
11.3-11.8(2) 
. 7 .25-8 .25(2) 
W. TEX. (Texas & New Mex. shpt.) (2)7-7 .6(8) 
9.25-10.75 


E. TEX. (Truck transport lots) 
e+ ome Ree (2)9. B-g-0.15e) 
° above D.I. ove 
18.5-18.9 No. 6 fuel $1 -40-1.60 


18.75-15 eat _ TEX. (Truck transport lots) 
12.5-18.5 
Ss r- above D.I1. Diesel. 
No. 2 fuel. 
15.2 No. 6 fuel. . 
13.45 
Obie poeta of S.0. Ohio for delivery to KANSAS (For Kansas destinations only) 
hio nts: 42-44 WwW... eee nee - OR. 375-9.5 
86 Oct. Reg . 52 & below D1. Diesel. 125 Los Angeles Dist.: aie 
CENTRAL MICHIGAN oapese D.L. Diesel. 30 °8 pad ee heapebkeadnd 0t06 ans, 14. 
(FOB Central Michigan refineries) No. 8.25-8.75 Light fuel ( 
(4)14.5-14.75(2) No. Diesel fuel 
13 .25-13.75 No. $1. 25-1.50x Stove dist. (PS 100) 


Prices herewith are ee ae | from Platt’s OILGRAM Daily Oil distribution or publication. Dosing Pp 
Price Service, associated with National Petroleum News, whose and at times all sellers, withhol uotations to new customers or the 
resentatives in all NPN-OILGRAM offices devote their time exclusively posting of firm prices but give OILGRAM the prices they otherwise 
to reporting oil industry prices everywhere. would quote to the trade in general and which they confine to their 
om shown in tables are sales prices or quotations or general offers regular customers only, and such _ prices a in the price tables. 


eriods of short supply, some sellers 


posted prices by refiners, by pipeline terminal epocatons, and by Gasoline ratings are by ASTM Research and are minimum 
condor terminal operators; for current sales and shipments; for the busi- ratings, except where letter M is used to indicate that octane rating is 
ness day or period stated; except Tank Wagon prices, prices are for by ASTM Motor Method. For further details of price conditions apoly 
bulk lots such as tank car, truck transport, barge; prices applying to to any NPN-OILGRAM office or see back of any OJLGRAM 
barges or cargoes or truck transport lots only, so Seclenated; OB re- Service invoice. 

fineries or terminals; in cents per gal., except where $ sign is 

shown; wax and petrolatums in cents per ~ tty all fees and taxes; For complete price service delivered — | from nearest OILGRAM 
for crude oil and its products lawfully produced and transported; re- publishing office, New York, Chicago and Houston, address Platt’s 
ported as received by OJLGRAM and National Petroleum News but not OILGRAM Price Service, 330 W. 42nd St., New York 36, N. Y. Annual 
guaranteed; for subscribers’ private use only and not for resale of Subscription rate in U. $.: $150 per year, payable in advance. 





CARGOES & TANKERS 
at Texas City Refinery 
TRANSPORTS & TANKCARS 
at Terminals in the South 


ATLANTA, GA. PITTSBURGH, PA. TEXAS CITY, TEXAS 
1401 PEACHTREE STREET BENEDUM-TREES BUILDING REFINERY 











NATIONAL PETROLEUM NEWS * September 29, 1954 





Natural Gasoline 


Gone 8 & Breckenridge prices are to blenders 
on freight shown below. Shipments may 
= in any Mid-Continent manufacturing 


FOB GROUP 3 
Grade 26-70. . 


FOB BRECKENRIDGE 
Grade 26-70.............. 4.5 


(Quotations) 
(Quotations) 


Lubricating Oils 
WESTERN PENNA. 
Prices oe ior ~y 5 made, or ey pa re 


Viscous Neu mi 8 l. Vis. at 70° F. 200 
Vis. (180 at 100°) 420-425 fi t. ¥ ‘ 





ae ie 
150" AG (148 at 100°) 400-405 a , 


“47 
‘ 16 
(6)14.5-15 
(2)10-11 


(2)11-12 
(2)12.5-13.5 
14(8) 


MID-CONTINENT LUBES 


FOB Tulsa basis, for domestic shipments only. 
= Stocks, vis. at 210° neutral vis. at 100°, 


Bright Stock— Solvent 
150-160 vis. 0-10 p.p., 
965 vi 
Neutral Oile—Solvent (95 v.i.) 


.. ()16-16.5(8) 
.» (8)16.25-16.75(3) 
. (8)16.75-17.25(2) 


Cylinder Stocks 
600 s.r., olive green 


GULF COAST—Solvent Refined Lubes. 


From Mid-Continent grade crude. Prices FOB ship 
at Gulf for export. 


Bright Stock—Vis. at 210° 
150-160 vis.: 0-10 par test, 
95 vi 18-19(4) 


Neutral Oilse—Vis. at 100°; 95 v.i.; 0-10 p.t. 


SOUTH TEXAS LUBES 


(Vis. at 100° F., FOB S. Tex. refineries for do- 
mestic and/or export shipment.) 


PALE OILS: 
 s eeeapeanies 12.25(6) 
Ss eerrrrrrrrr 13.75(6) 
re 
2%-8}4.......... 
Bocce 


WESTERN PENNA. 
Oi} City: 
12.25(5) Stoddard solvent 


Pittsburgh: 
Stoddard solvent 


OHTO— Quotations of 8.0. Ohio for delivery Onto 
points: 
V.M.&P. naphtha. , 18.0 
Petrolatums Mineral spirite & stoddard 
solven 
WESTERN PENNA. Rubber SEF) 
(Bbis., carloads; tank car, 1 to 1.5c less) 
E. TEXAS (Truck trnept. lots) 
Stoddard solvent 


CENT. W. TEX. (Truck transept. lot«) 
Stoddard solvent.......... 11.5 


KANSAS (For Kans. Dest'n. only) 
Stoddard solvent 


ATLANTIC COAST 


New York Harbor. 18(4) 
17.6(4) 
2.875(2) ean 
Oe ibe ia on Bosto: 18 .5(4) 
2)14.126-14.625 19.5 








See your regular Supply House. 


We SCULLY SIGNAL COMPANY jaac’%s nan 
Canodian Licensee: EMPIRE BRASS MFG. CO, LTD, Toronto, Ontario 








Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


New York Boston 




















VV, | TY - ? ” HAVE SO MANY INDE 


PENDENT JOBBERS AND MARKETERS PLACEL 
THEIR CONFIDENCE IN UNITED? Because 
UNITED sales policy is based on Jobber and 
Marketer protection the highest quality 
100% Pure Pennsylvania Lubricating Oils 
prompt service ic -cetalal elmer srice lala meals, 
elelUle = brand protection relate me male le 
ground of over 50 years experience in meeting 
the Jobber’s and Marketer's problems 


Write, Wire or Phone for Information 


—~ UNITED REFINING COMPANY, WARREN, PA. 
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PRICES in effect September 27 at Refineries and Terminals—Cont. 


LP-Gas Prices 


Producers’ contract prices for propane, tank cars. 


New York harbor... 7.5 
Philadelphia. ... 7.25(8) 

7 

2.5-4 

8.515) 

2.625-3 .625(2) 
8.5(2) 

8 .625(3) 


Oklahoma (Group 8) 
Baton Rouge. 
Shreveport . 

New Orleans 


Wax 


WESTERN PENNA. 


White Crude Scale: 
124-126 A.m.p.. 


(T. C. in bulk) 


. (2)6.25-5.65 


SEABOARD 


Melting points are AMP, 8° higher than 
EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or bbls; 
fully refined slabs loose. Export prices are 
FAS scale in bags or bbis., fully refined in 
bags or cartons. 


Crude Scale: 
124-126 white. . . 


N. ¥. Domestic N. Y. Export 
7.10(2) (4)6.6-6.75 


Fully Refined: 
123-5.... 7.95-8 .45 
125-7.... 8.45(3) 
128-80.. 8 .45(3) 
180-82.. 
183-5.... 
186-7... 
188-40... 
148-5.... 
149-51... 


8-8 .25 
(2)8-8 . 45 
(2)8-8 . 45 
(2)8-8 . 45 
(2)8-8 . 55 

8 25-8 .55(2) 

8. 25-8 .55(2) 

8 .25-8 .55(2) 


8.55(8) 
8.55(2) 
10.55 


Chicago District Prices 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 

Motor Gasoline 
12 .625-14.5 
11.625-13 


Light Fuel Oils 
Range oil. . 
No. 2 fuel. . 


(3.10. 75-11.3 
(3)9 . 75-10 .25 (2) 


Heavy Fuel Oils 
No. 5, low sulfur. 
No. 5, high sulfur. . 
No. 6, low sulfur 
No. 6, high sulfur 


x6 95-7 .25x 
x(2)6 .9-7.15(2) 

x6. 1-6 .25(2)x 
x(3)5 .9-6 .15(2) 


Mexican Bunker Prices 


U. 8. DOLLARS PER BBL. OF 159 LITERS 


Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 


$1.95 $3.75 
3.75 
Pacific Coast 


$5.65 
4.75 
4.75 


Pacific Coast 


(In Ships’ Diesel 
Bunkers, or Fuel 
eep Tank Lots) (P.S. 200) 
San Pedro, Calif... $4.20(5) 
San Francisco... . 4.41(4) 
Portland, Ore... . . 4.62(4) 


Seattle, Wash... 4.62(4) 2.10(4) 


44 


Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries, tanker terminals and of tanker terminal operators 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 


District 


N. Y. Harbor... 
do barges... . 


Baltimore 


do barges... . 


92 Oct. 
Prem. 
Garoline 


86 Met. 
Reg. 
Gasoline 


Kerosine 
No. 1 Fuel 
(3)9 .95-10.2+(18) 9.2(18) 
(8)9.7-9. sercs) (18)8 .95-9 
A. 4(10 9.4(11) 


0.8510 9.35(11) 
Hey10.1 010, 1(4)* 9.1(4) 


No. 2 Fuel 


Gas 
Pan 
s OU 


8 
8 
46 





Baton Rouge... 


Boston 


Charleston..... 
Corpus Christi.. 


8-16 .9(2) 
4.3-15.46(2) 
5(2) 


"18.8-14.4(8) 
12 _8-12.95(2) 


10.1 

10-10 .257(15) 
0.4(5) 
11.5-12.5 


9.1 
9.25(16) 
9.5(5) 





Houston 
do ba 


Manite 


"25—14 25 
4.6-14.9(5) 
14.9 

6(8) 


12.25(3) 
13.1-13.4(7) 
13.4 

13.1(8) 


10.125-10.25 
9-9 .25 

11. gat) 
118 

11.1(4) 





New Orleans... 
do barges... . 


Norfolk 


14 3(38) 9 .95-10.27(8) 
18.2 10.1(4) 


10.8(7) 
11.1(2) 





Philade!nbia. . 
do barges 
Pt. Everglades. 

Portland 


Providence..... 


10.3(18) 
10.05(7) 

11. 8(5) 
10.1-10.35t(8) 


10-10 25+(8) 9 _25(9) 





Savannah 
Tampa 
bes. stp 


(2)14.6-14 9/3) 
14.3-14.8(4) 


13 .9-15 35(2) 


18-13 4(5) 
12.8-13 .3(5) 


12.35-12 &5(2) 


11.8(7) 
11.7(8) 


10.4(7) 


10(6) 
10(4) 


9.5(6) 


+Price subject to 0.25¢ gal. “voluntary allowance” ; *Price subject to 0.1¢ gal. ‘“‘voluntary allowance.” 


N. Y. Harbor. 


do barges. .. . 


Albany. 
Bal: imore 


do barges.... 


No. 4 Fuel 


(11)$3 .16-3.72 
(11)3 . 13-3 .62 
3.78 


Diesel Oil 
Shore Plants 
(50 et., 55 d.i.) 


Light Diesel 
. 5 Fuel 
% 73 


Shipe’ Bunkers Heav 
(45 et.. 45 d.i.) Ships’ 


Diesel 
nkers 





Baton Rouge... 


Boston 








New Haven.... 
New Orleans... 
Norfolk........ 


Pensacola. 


3.49(2 
$.68(3 





Philadelphia... . 
lades. . 


8 _18-3.23x 





Savannah 
Tampa 


N. Y. Harbor. 


Baltimore 


No. 6 Fuel 
No Sulfur 
Guarantee 


308: _ 2.28(11) x$2.25(15) 


2 2516) 


Guarantee 


o ele 


No. 6 Fuel 

No Sulfur No. 6 Fuel 

Max. 1% 
Sulfur 


(2 )$2.35-2.43 


Barges 


2.25(4) 





Baton Rouge... 
rare 
Charleston..... 
Corpur Christi.. 


1 98 
2.32/6) 
2.23(2) 
1.98 


1.95(2) 
-29(5) 

2.20(3) 
.95-2.10 





Jacksonville. ... 
Miami 


1.98-2.00 
2.21(6) 
2.18 





New Haven.... 
New Orleans... 





Philadelphia. 
Everglades. . 





soe (5)2 . —2 .25(2) 
8(2) 


2. 3212) 
2.29(5) 


2 2212) (3)2 . 20-2. 30x 
(2) 


= 





2.23(5) 
2.15(4) 


20(5) 
13(5) 


=e 2 


Note—At Atlantic Coast points from Baltimore south and at Tampa, prices of peat sellers 


for distillate fuels to bulk commercial consumers are 0.156¢ 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 
Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bbis., and are by refiners only b 

other refiners, export agents. or tanker terminal operators. The figure in parentheses after ea 

price ind the ber of companies quoting that price. r= f 0 

Aviation Gasoline (MIL-F-5572) Kerosine & Light Fuels 


. .x9(2)-9 .25(2)-9. 75(2) 
x8 .375(2)-8 .5(5)-8.75(2) 





30 E. 40 $t., N.Y.C. EV &-4100 








43-47 Diesel Index... a. ee MB.875(2)-8 .5(2) 


Prem. 48-52 Diesel Index x8 .5(2)-8 .625(3) 

oped eye. 5-13-18 .25-13.75 ¥ i .. x8 .625(2)-8 .75(2 

Prem.. 5(2)~11. 75-12-12.5-18 53-57 Diesel Index........ x ) 
10.5(2)-10. 7611. Te. ¢ OFFERS THESE 

10 .25(2 Heavy Fuel—Cargoes FINISHED PRODUCTS 

79 0 75(2)-9. 875-10. We. 6 Pest, O10 pi.to.cccccccccccccvsces $2.60(2) 

70-72 Mts es MOD, cc cdosccccéoce 9.5-9 .15(2) Bunker “C” Fuel $1.85(7)-1.90-1 .95-2.00 


Aviation Gasoline Prices 


(Prices are for tank cars, barges or truck transport lots; aviation gasolines meet specification 
MIL-F-5572, unless otherwise noted.) 


District Grade 100/130 3 Grade 91/96 en tha bigh-quaiy 


Base Stocks for making 
these Multi-Grode Lubricants 





DEEP ROCK OIL CORPORATION 


P.O. BOX PHONE 2.4351 


TULSA, OKLA 





ee 11.85 
10. 8(3) © 11. 75-12 065 
eeee (2\11 75-11 .9(2) 
10. 4(5) sega (2)10 75-10.9(2) 
7.6(3) 


8. 85(2) ‘ 6.85(3) 
(a) Delivered Cleveland. 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB deep- . 
water terminals at ports named, and are subject to crude availability and company's requirements ; Paterson 4, New Jersey 
e per bbl. differential per degree of gravity applies for gravities below and above those shown, 
except for Lagunillas Heavy for which price shown applies regardiess of gravity. Price applicable 
for each cargo is that in effect at time vessel tenders for loading. For purchases made in fields, 

rices shown are basis for such purchases with deductions being made for terminaling and pipe 

services in accordance with published tariffs. Purchases by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less lc per bbl. 


Gravity API Price (Bbi.) FOB Effective Date 
$1. 76 La Piedras or Amuay 


am ARTO. 


PATENT CHEMICALS 





_e 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
630 FIFTH AVENUE, NEW YORK 20, N.Y 


10 90 99 no 10 62 G0 nO ONO ND: 
SSRSRSRSSSTE 





Middle East Crude Prices 


(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, sales 
taxes, > if any: FOB loading port indicated. for gravities shown; 2c per bbl. differential per ant to 
degree of gravity applies for gravities below and above those shown. j 


Persian Gulf 
Pr Loading Port Effective Date SAVE TIME > 
Ras Tanura, Saudi Arabia 1-27-53 . 


Company Gravity 

Ease Export 36-86. 4 

M. E. Crude Sales Ras Tanura, Saudi Arabia 
Ras Tanura, Saudi Arabia 


34-34 
Soc.-Vac. Overseas Supply 36-36. H . 
Esso Export Fao, Iraq of course you do .. . for time is 
— ie money. So whenever you want to 
Fao, Iraq : 
iineal dhmedt, Kowels make quick, effective contact with 


Mina-al-Ahmadi, Kuwait men in active management in the Pe- 
_— Seta: yd troleum Industry use the “CLASSI- 


Umm Said, Qatar FIED” section in NATIONAL PETRO- 
Umm Sai 1-24-58 
ieee LEUM NEWS. 


——_—— 
anean 


Sidon, Lebanon 7-17-53 ” * 
Sidon, Lebanon 7-21-88 CLASSIFIED” can help you with 
Sidon, Lebanon 1-24-53 your wants and needs; personnel or 


qrieet. Lebanon /Ranias, Syria = 7-16-53 a position; a business service or a 
Tripoli, Lebanon ‘Ranias, Syria 7-17-53 i ‘ 
Tripoli, Lebanon /Ranias, Syria. 7-20-53 business for sale 


Tripoli, Lebanon /Banies, Syria = 7-24-68 For further informaton write “CLASSI- 
Far East Crude Prices FIED.” c/o NATIONAL PETROLEUM 


Prices are in U. S. dollars per bbl. of 42 U. S. gals., ex local port or other government charges, NEWS, 330 W. 42nd St., New York 
for crude within gravity range stated, loaded in full cargo lots, FOB port indicated 36. N.Y 
Crude Company Gravity API Price FOR Effective Date “1 gar one 
Seria Light Sarawak Oilfields Ltd. 87-38 $2.60 Lutong, Sarawak 4-1-54 


Rod 
35 


36-36 . 
Anglo-Iranian oa 
Shell Petroleum 5-35. 
rom -Vac. Overseas Supply 36 36. 

Angiestonten 31-31 

f Exploration $1-31.9 
ype nar 40-40 9 
Easo Export 36-36 9 
Shell Petroleum 


39-39.9 
Soc.-Vac. Overseas Supply 39-39.9 
Eastern Med 


euquebeneecswsebeseontekte 
3 s22eee8essse 


Esso Export 
M. E. Crude Sales 
Soc.-Vac. Overseas Supply 
Anglo-Iranian 

Ex 
Shell Petroleum 
Soc.-Vac. Overseas Supply 


poronorororors = 
SSSSBRS 
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PRICES in effect September 27—Tank Wagon 


Prices for gasoline do not include taxes; they do, however, include 
inspection fees as shown in next column. Gasoline taxes, shown in separate 
column, include 2¢ federal and state taxes; also city and 


as indicated im footnotes. Kerosine tank ‘wagon 
taxes; kerosine taxes where levied are indicate 


but subject to later correction. 


Atlantic : 
Refining No. 1 
Fuel 


r. 
T.W. Taxes T.W. 


= 
So 





et et et et bt et et et — 


AAAARAAMAMAIA GNC Fs ARARDAND ACS 
SAaASrosaraGon fo A AGCANGSAICNOA 


— 
3 
on 
o 
a © SC HRA OHHOAAwWONS AH © ARwWarH 


© © © AMAA*AAAA*IR an A AIIAAIAAA 
o © & SeseseoeoeesoseS So & SoososooSo 


V.M.&P. 
T.W. 


19.5 
23.0 


Heavy Fuel Oile—T.W. 


No. 5 
Philadelphia, Pa...... 8.22 
Notes: 


Premium-grade gasoline t.w. prices 2.5c 
regular, except Georgia and Florida 2c. 
Kerosine—Thru Pa. & Del., add le per an 
for t.w. deliveries of less than 100 gals. at one 
time. Camden—Add 1c for deliveries of 100-299 
gals., 2c for less than 1(% gals. 
Mineral Spirits prices also apply to Stoddard 


lven 
xEffective Sept. 25. 


No. 6 
x6 . 36 


Cont’l 
oil 


(N. B. Prices are Continental's 
tank-wagon prices. Current selling 
prices may vary from those shown 
because of local conditions). 
Conoco Demand 
N-tane (3rd 
(re puter) Gente) 


8 
2 
6 

7 

9 


Muskogee, Okla. 
Oklahoma City. 
Tulsa 


Seosavhanoncecaeh ib 
00 G0 00 &© G0 G0 G0 ~3 G0 G0 G0 G0 G0 Go Ge GO 
ANNOMMSSSSSOOSCSOSOS 
im WIN OS WW WOWMNSHe 


Gasoline tax column includes these city tax- 
es: Albuquerque & Roswell, 0.5c; Santa Fe, 
le; Cheyenne, lc; Casper, le. 

Discounts: 

Salt Lake City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals.; 200-399 gals., deduct 0.5c; 400 gals. 
and over, deduct Ic. 

Notes: 

T. W. prices are to consumers and dealers. 

Premium-grade gasoline t.w. prices 2.3¢ 
above regular. 
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rices also do not include 
in footnotes. Discounts, 
if any, are shown in footnotes. These prices in effect September 27, 1954, 
as posted by principal marketing companies at their headquarters’ offices, 


county taxes Ala. 1/ 
Kans. 1 108e% 


CHEVRON 
lar) Av. coset Gaso- 
a2 line 
Taxes 
8.0 


Standard of 
California 


Is. aa 


acoma..... 
Boise, Idaho. 
Salt Lake, 
Honolulu, T. H.. 
Fairbanks, Alask: 





rassrenssiusss 27 
GOO 3 CO CO CI 
PH 2 09.09 88H 
concouaamomooe 


Standard 

Diexel Standard Stove 

Fuel Furnace 1 
T.T. O8T.T. T.T. 
(400 aay a over) (ex all taxes) 
12.7 14.2 
13.7 

15.0 

17.6 


WROAAAARAR WOAH 


only; avgas 
torial. Standard Diesel/furnace oil 
le territorial liquid fuels tax. All te prices 
are ex Hawaiian gross income tax of 1% to 
resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c¢ differential —— 
to 40-399 gal. delivery; for less than 40 gals. 
add 5.0c gal.; except at Honololu add 5.0¢ for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ly to all quantities in excess of 40 gals. 

ces for Chevron Supreme (Premium) are 
2.2c gal. higher, except at Boise ,and Salt 
Lake, which are 2.0c gal. higher—than Chev- 
ron (Regular) for quantity delivered. For less 
than 40 gal. deliveries, add 5.0c gal. to 400- 
gals.-and-over price, except at Honolulu, add 
5.0c gal for less than 40 gals. (Marine) and 
less than 100 gals. (Shoreside). Add to Chev- 
ron Aviation 80/87 quantity delivered prices, 
ed 91/98, 5.0¢ for 100/130 and 8.0¢ for 


Kerosine—T.T. prices apply to deliveries of 
400 gals. & over. For other deliveries: less than 
40 gals., add llc; 200-8399 gals., add 3c; 40-199 
ray add 6c; tank car/truck trailer; deduct 


5c. 

Standard Diesel/Furnace Oi] & Standard 
Stove Oi}—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5c; less 
than 40 gals., add 5c. 

* Standard No. 2 Burner Oil. 

xEffective September 10. 


Humble 
Regular line Tank 


oil 

T.W. Retail Taxes Wagon 
Does. Tee... 14.8 20.1 6.0 13.3 
he rth.... 14.8* 11.9 


14.7 20.0 
fen A Aateete... 15.0 20.3 
Notes: 


T.W. prices are to all classes of dealers and 
consumers. 

Premium-grade gasoline t.w. prices 2¢ above 
regular. 


*Price of 7.9¢ in effect to contract dealers only. 


Humble 


Gasoline Gaso- Kerosine 


6.0 
6.0 
6.0 


1/20c; C. 1/4c: N. 
ye a/ se; and Wisc. 3/1000 
Kerosine inspection fees only; Ala. 1/2c; Iowa 1/50c; Mich. 1/Sc. 


D. 


Inspection fees per, gale. included in both gasoline and kerosine prices 
less oth 
Als. 40c on gasoline! Ark. 1/gee; Fla. 1/8¢; Ill. 3/100c; Ind. 2/25¢; 
1/32c; 


, are as follows: 


om 5/200¢; Mo. 1/28; Neb. 


; Okla. 2/25¢; 


2/100e. Nev. 
C: 1/8; S. D. 1/40c: 


Esso Gasoline 
(Regular Grade) 
Gasoline 
ms. Dir. 
T.W. T.W. Taxes 
6.0 
.0 


Esso 
Standard 


iat City, N. J.. 


ewark 

Baltimore, Md. 

er land.. wy be 
as! naten. “e 

Danville 


eooococoscooooeooo 
a. 


a aaa 
£0 G0 =3 + 00S -3DO RONAN IOOONWAKOMOHRAN 


ROO AON AH DWONDHNOAAMNWAGCOHONAKHOMOARATH 
mooceccooooooooo°o 


ashvil 
Little Rock, Ark... 
Naphthes T.W. & Steel Bbls. 
Newark, N. J. Min. Spirits V.M. & P. 


3600 & ewes ‘ 19.5 
Steel 24. 26.5 


Washington, D. C. 
8,600 gals. & over. 
FUEL ‘o1s—t. Ww. 
No.1 No.2 No.4 No.6 
(pants City, N. J.. 


4.05 $2.75 


~ 
DO 60-30% D+ 00 Or WO WOT CO C9 ~I00 


Taxes: Louisiana heresine gutecs ‘do ast. ~~ 
clude 1c state tax. 

otes: Kerosine No. 1—Atlantic City prices 
are for deliveries of 300 gals. or more; add le 
for 100-299 gals., 2c for less than 100 gals. 

No. 6—Washington price is for min. oa 
of 1,050 gals.; for min. delivery of 2,500 
price is $2.83 per bbl. 

Premium-grade gasoline t.w. prices 2.5¢ 
above regular. 


(Prices are per imperial gt: to 
arrive at price per U. 8. gal. 
subtract 1/6th.) 

(Esso Gasoline 

Regular Grade) Kero- 

Dealer Gasoline sine 


Imperial 
Oil 


7 
4 
3 


ij suenessemearens 


St. John’s, Nfid. 
Halifax, N.S 

St. John, N. Ss. 
Charlottetown, P. E. I. 
Montreal, Que. 


OD po ~ao pone BORD 


Hamilton, Ont. 
Winnipeg, Man. 
Brandon, Man. 

na, Sask 
Sas 


toon, 
Calgary, Alta. 
Edmonton, Alta. 
Vancouver, B. C 
Taxes: Gasoline taxes are provincial tones’ 
Notes: Premium-grade gasoline t.w. prices 2.5¢ 
above regular. 
* Price is for Premium-grade. 


aa 
© . . 
eooooooooooooo 


8S 
~ 
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PRICES in effect September 27—Tank Wagon—Cont. 
Secony Vacuum 


Mobilgas Aircraft 


Grade Grade Cone Bebtigns | GReuuter Grade) Mobilfuel 
Gasoline 80 91 Cons Cons. Dir. Diesel 


Taxes T.W. T.W. TW. 2 Te T.W. T.W. 


rw 2 
“55 


3SS3ss 


AM®ARMAAAARAAH 
. . i ee . . 
. . Coleen — . . 


eoocoooooooooooooooSSoSoSoSSOS 
: veg: PH RaAnanoan: ao: 


2 00 ~3 © & B bd & C9 Or m | OW OF 62 00 00 00 G0 OO OO 
: eeerg: romtom: Hmwmte: ow: - 


i6.2 
14.4 
15.9 


DCOHARDAAWOM® AWA Worm O WOr 9 HW WOO 


_-— 
3 Pree s 
. =pe- ° 


Buffalo N, Y. City 
19.5 18.0 
19.6 ° 

Taxes: N.Y.C. putes eve on © sales tax. Syra ices ex 2% city gales tax. © yr shen of geostine Gp tan 
Cuepente: Mobht Rett ht. Aad ‘al "Porougke) and Me and Mc: Vernon. tank a leas 0. Be for deliveries of 300 or more, 

Mobitifuel Dee Ail Gry eek 800 gals. or more. 

py York —— roughs) = = Caen ae oe! wagon less 0.5¢ for deliveries of 800 gal. or more. 

Jamestown T. C. pri delivered ox T.C. terminals. 


Notes: FOB bulk 
*Bubject to 0.2he temporary — 


; Gueenat 
Effective dates: xSept. 22, "Sept. ‘25. 
Ohio Standard 


Sohio X-Tane Gasoline 
Aviation Gas.-Cons. T.W. (Regular Grade) 
Sehio Sohico Sohio Con- Re- RK. ° 
Avia. Avia. sumer Kerosine No.1 
th hio- 


-0 
0 
.0 
0 

0 
0 
.0 
.0 
0 
.0 

0 


a et tt tt et et 
HONE NON eN one 
SEEEEEEEEEEEE 
ecoocoocoooooose 
SESSBESEEEEEE 
ecooeooocoecoso 
BERNNBBNE 
ecococoocoscoo 
wasn 


—S 


1 F sousensenssen 
; 


Poe: Ronee operators can purchase aviation gasoline less 4¢ per gal. State Road Tax by — purchase ption Form A-10 to supplie. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2¢ off consumer t.w 
Notes: Kerosine, Nos. 1 and 2 Fuels—Prices are for 100 gals. or more, 50 to 99 gals. add le per , 1-49 gals. add 2c per gal. 

Naphthas & Solvents—T.W. and drum prices are for deliveries of 500 gals. or more. For ot Jona 150-499 ga gals. add 2c; less than 150 gals., add 5e. 


~grade gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otherwise noted: s.s. prices are at company operated stations. 


Indiana Standard 


Tank wagon prices listed below were obtained Sdity pected NPN qpeapeatate who visited Standard of In- 
ffana bulk plants where the company’s prices are publicl 
Red Crown St lex Furnace Oi}————— 
(Reg. Grade) Gaso- Kero- 100 100- 100- 175- 350 850 Kentucky 
Cons. Dir. line 1-99 als. 175 349 849 als. als. St dard 
T.W. T.W. Taxes T.W. gals. over gals. gals. gals. over & over anaar 
18.3 . 7.0 eee 6000 eoee ée0e 





ag salad 6 calli oR ctl ea 
Seve < eae « Beweew 


Zz 
3 


— 
ee S 
oa 
nN 


FRAAVDVA*NSTABWAGASGeHeSnweo 





0 00 3S O-20 09 00 
AIAIWARAIAIAHM 
ecooooooome 


i4'6 


Fuel Oils—T.W. (<—Chicage, mL. Fire-Chief Gasoline 
1 (Regular Grade) Kerosine 
ES Oil Furnace Oil or Gasoline Dealer 
axes A 








-_ —_—— 
COCOCB®BOBDOrYCOCoCvCovse 


ed ddd he dad ad ak ad ah oe 
AAAAARAAIBAAAAAAAIA 
CORR RK AWDaaTwDeonono- 
@cs0000e909000000090 


13.8 


Stanolex Stanolex 
Fuel A Fuel C 
9.15 8.0 
8.4 7.25 
fz 2. tax a le 
Ta., kerosine and furnace 


oil bg K. A not inelude 6c state tax. State Notes: Dealer on prices apply oho © all 
with i 


Gasoline tax column includes these city & 
county taxes: Mobile, ee city; Birmingham, le 
county; Montgomery. le city & le county; 
Pensacola, le city. Other taxes not included in 

prices kerosine, lc; Montgomery, 
eoesine, le; Mississippi, kerosine 0.5c. 





~ . 
woncwvonmoocone 4 
AARAAAARAARAMw 
ecocoooooooooso 


jon, consumer & use taxes to be 


= Ce f 50 gals. % ; 
wales, o! gals. Premium-grade gasoline t.w. prices 2e above 
porary” price. Premium-grade gasoline t.w. prices 2c above regular. ~ 
Effective dates: xSept. 20; "Sept. 21; “Sept. 22. regular. Cons. t.w. prices same as net dealer prices 
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CRUDE OIL PRICES— in $ per bbl. of 42 U. S. gals. at the well, except Canadian prices as noted. 





SCHEDULE A c D 
Gravit 

Below io, és 
12-12.9.... 


> RRB: :: : 


_o- == 
_o a 


39-39.9. |"! 
40 & above. 
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Prices in fields east of California were ef- 
fective as of 7 a.m., June 15, 1953, except as 
noted. Prices are shown by states and by gen- 
eral areas in most states. Details of fields 
where each company posts and exceptions to 
gravity schedules as shown above will be fur- 
nished on request to NPN. Scattered fields on 
gravity schedule as well as fields for which 


flat prices are posted are shown in the Flat 
Price Section. 


GRAVITY SCHEDULES 
ARKANSAS—Sweet Crude 


Schedule A: Arkansas Fuel, Esso, Gulf, Mag- 
nolia. 


ARKANSAS—Sour & Other Crudes 
Schedule M: Ark. Fuel, Esso, Ohio OiL 


COLORADO—Sweet Crude 
Schedule A: Continental, Phillips, Pure, Sin- 
clair, Texaco. 


KANSAS—AIl fields 
Schedule A: Carter, Cities Service, Conti- 


nental, Gulf, Phillips, Pure, Shell, Sinclair, 
Stanolind, Texaco. 


LOUISIAN A—Central 
Catahoula Lake & Other Fields: 
Schedule N: Esso 
ca & Other Fields: 
Schedule O: Esso, Gulf, Stanolind. 
Olla & Other Fields: 
Schedule P: Ark. Fuel, Esso. 


LOUISIAN A—Coastal 
Edgerly & Other Fields: 
Schedule F: Gulf. 
Eunice & Other Fields: 
. Schedule E (24-29 gravity): Cities Service, 
Sun. 


LOUISIANA—East 
Delhi & Other Fields: 

Schedule N: Esso. Stanolind, Sun. 
Fairview & Other Fields: 

Schedule O: Esso. 


LOUISIAN A—North 
Athens-Pettit & Other Fields: 
Schedule M: Esso, Gulf. 
Caddo, Homer & Other Fields: 
Schedule A: Ark. Fuel, Esso, Gulf, Magnolia, 
Stanolind. 


LOUTSIAN A—South 

Schedule P: Cities Service, Continental, Esso, 
Gulf, Magnolia, Pure, Shell, Stanolind, Sun, 
Texaco. 


MISSISS!IPPI—Eucutta & Other Fields 
Schedule Q: Esso, Gulf. 


MISSISSIPPI—Fayette & Other Fields 
Schedule O: Esso, Pure. 


MISSISSIPPI—Overton & Other Fields 
Schedule N: Esso. 


48 


MONTAN A—Sweet Crude 
Schedule A: Carter, Phillips, Ohio Oil, Stano- 
lind, Texaco. 


MONTANA—Sour Crude 


Schedule R: Carter, Continental, Ohio Oil, 
Stanolind. 


NEBRASKA—AII fields 
Schedule A: Pure, Sinclair. 


NEW MEXICO—Intermediate Crude 

Schedule D: Atlantic, Cities Service, Conti- 
nental, Gulf, Humble, Mognolia, Phillips, Pure, 
Shell, Sinclair, Stanolind, Texaco. 


NEW MEXICO—Sour Crude 

Schedule C: Atlantic, Cit'es Service, Conti- 
nental, Gulf, Humble, Magnolia, Shell, Sinclair, 
Stanolind, Texaco. 


OKLAHOMA—All fields, except as noted below 

Schedule A: Carter, Cities Service, Continen- 
tal, Gulf, Magnolia, Phillips, Pure, Shell, Sin- 
clair, Stanolind, Sun, Texaco. 


OKLAHOMA—Carter, Comanche, Cotton, Gar- 
vin, Jefferson, Marshall & Stephens Counties 
(8-1-54 except as n 
Schedule AA: Carter, Cities Service, Mag- 
nolia (7-28-54), Pure, Shell, Sinclair (7-24- 
54), Texaco ((8-5-54). 


TEXAS—East Texas Field 

$2.90 Flat Price: Ark, Fuel, Atlantic, Cities 
Service, Gulf, Humble, Magnolia, Ohio Oil, Pan 
American, Phillips, Shell, Sinclair, Stanolind, 
Sun, Texaco. 


TEXAS—East Central 
Schedule B: Humble, Sinclair. 


TEXAS—Gulf Coast 
Aldine & Other Fields: 

Schedule P: Pan American, Phillips, Stano- 
lind. 

Anahuac & Other Fields: 

Schedule F: Cities Service, Gulf, Humble, 
Magnolia, Pan American, Phillips, Pure, Re- 
public, Shell, Sinclair, Sun, Texaco. 

Arcola & Other Fields: 

Schedule J: Atlantic, Phillips, Pure, Sinclair, 
Texaco. 

Goose Creek & Other Low Cold Test Fields: 

Schedule E (24-30 Gravity): Humble, Pan 
American, Stanolind, Sun, Texaco. 

Hastings & Other Fields: 

Schedule E (24-40 Gravity): Atlantic, Gulf, 
Humble, Pan American, Stanolind. 
TEXAS—North, North Central 

Schedule A: Continental, Gulf, Magnolia, 
Sinclair, Stanolind, Texaco. 
TEXAS—Northeast 
(Asphalt Crudes) 

Cayuga & Other Fields: 

Schedule K: Pan American. 
Talco & Other Fields: 

Schedule L: Humble, Texaco. 
TEXAS—Panhandle 

Schedule A: Gulf, Humble, Magnolia, Phil- 
lips, Texaco. 


NATIONAL 


TEXAS—Southwest 
Bianconia & Other Fields: 

Schedule I: Cities Service, Continental, Hum- 
ble, Pure, Stanolind, Sun. 
Kelsey & Other Fields: 

Schedule H: Humble, Sun. 
Mirando & Other Crudes: 

Schedule G (24-29 Gravity): Humble, Mag- 
nolia, Sinclair, Sun, Texaco. 

Refugio & Other Cru 
Schedule G (20-40 
Service, Humble, 

Sun. 


TEXAS—West Centr-1 
Schedule A: Humble, Magnolia, 
Texaco. 


TEXAS—West Texas Sweet 

Schedule A: Atlantic. Cities Service, Gulf, 
Humble, Magnolia, Phillips, Pure, Shell, Sin- 
clair, Stanolind, Texaco. 


TEXAS—West Texas Intermediate 

Schedue D: Atlantic, Cities Service, Gulf, 
Humble, Magnolia. Phillips, Pure, Shell, Sin- 
clair, Stanolind, Texaco. 


TEXAS—West Texas Sour 

Schedule C: Atlantic, Cities Service, Gul, 
Humble, Magnolia, Ohio Oil, Phillips, Pure, 
Shell, Sinclair, Stanolind, Texaco. 
WYOMING—Sweet Crude 

Schedule A: Carter, Continental, Ohio Oil, 
Pure, Sinclair, Stanolind. 
WYOMING—Sour Crude 

Schedule R: Carter, Continental, Ohio Oil, 
Pure, Sinclair, Stanolind. 


FLAT PRICES 
(Listings also include some fields on gravity 


schedules) 
ARKANSAS 
Limestone Condensate (Esso) 
Sandstone Condensate (Esso) 
Smackover (Ark. Fuel, Gulf) 


ILLINOIS 

Eastern Illinois (Ohio Oil) 1c below. Schedu 

Illinois Basin, (Ashland, 7-9-54) E 

Illinois Basin (Cit'es Service, Conti- 
nental, Gulf, Magnolia, Ohio Oil, Pure 
Shell, Texaco) 

Loudon Pool (Carter) 

Mattoon Pool (Carter) 

Plymouth (Ohio Oil) 

INDIANA 

Western Indiana (Ohio Oil) 
ule J 


KENTUCKY 

Butler Co. Area (Owensboro-Ashland, 
7-12-54) 

Owensboro Area (Ashland, 7-9-54) 

Ragland Grade (Ashland, 7-9-54) 

Somerset Grade (Ashland, 7-9-54) 

LOUISIANA 

Bayou Pigeon (Republic) 

Bear (Continental) 


des : 
Gravity): Atlantic, Cities 
Phillips, Republic, Sinclair, 


Stanolind, 


$2.95 
3.00 
2.33 


le J 
2.90 


1¢ below Sched- 
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Bivens (Atlantic) 3.00 MONTANA WYOMING 


Crate (Pane 2.91 | Cat Creek (Continental) 2.90 | Beaver Creek (Stanolind) Schedule D 
aoe Sern = ge od samt Darling (Carter) 2.60 } ad Sand Draw ' pe cas 1 2.90 
Condensa’ rk. Fuel, Gulf) 3.00 Pondera (Phillips) Schedule M yron (Ohio On Stanolind) 1.75 
Crude (Ark. Fuel, Gulf) 295 - % Garland (Ohio Oil, Stanolind) 1.75 
Neale (Atlantic) 3.00 — — yoy BR Sched te ss 
North Louisiana Condensate: OHIO Oregon Basin (Ohio Oil, ht 
a Valley (Esso) 3.00 Cleveland & other ote (8.0. Ohio) 2. aco) lirewentimeding . at 1.65 
loyd (Esso) . 2.95 Corning (Seep, 6-16-5 . Riverton Dome (Stanolind) Schedule D 
South Louisiana Condensate (Esso) 3.15 Lima (8.0. Ohio) 2. Wertz (Sinclair) Schedule C 
ent Sate (ieee) , 2.81 
ran rk. Fuel) : 2.89 LDS 
Ville Platte (Continental) 3.05 PENNSYLVANIA—Penn. Grade aaa Rag 


legha € (Postings of Imperial Oil Ltd. Prices are in 
MICHIGAN ne er ha p har el aro 2. Canadian dollars per bbl. of 35 Imp. gals., 
(Only lowest and highest postings of each Bradford, Pa. (Seep, 9-1-54) 23 Gute tay 0, 1 oo = oe 
company are shown below; other postings may Eureka, W. Va. (Seep : Acheson/Stony Plain D-2, D-3 (7-1-54) $2.695 
be obtained on request to NPN.) Middle Penn. : . Acheson /Stony Plain L.C. (7-1-54) 2.575 
Bay Pipe Line (6-1-54) : Armisie L.C. (7-1-54) 2.695 
p FA my | all & p- ad fields $2.80 Zanesville, Ohio (Ash Lal = 20-54) Big Valley D-2, D-3 2.37 
Sanford & other fields 2.96 aren Ur ty 
Leonard Pipe Line (6-1-54) : TEXAS ~~ Te « penne 
2.62 Agua Dulce (Republic) 3. Excelsior D-2 (7-1-54) 
Fork & other fields y Atlee (Republic) ft Fenn D-2, pD-8 
Pure: Bened Cond te (Shell) y Glenco (5-1-52) 
Adams & Deep River (6-1-54) i Cayuga Condensate (Pan American) . Golden Spike D-2, D-3 (7-1-54) 
Coldwater & other fields x Chapel Hill: Joarcam-North (7-1-54) 
Simnrall (6-29-84) : Condensate (Sinclair) Leeree ended Dart 
Grant 48 Crude (Sinclair) is | oe oe 
Barryton-Sun Denslow 3. Cherlette [——_ 5¢ above Schedule B Malmo D3... 
ay Creek (Sun) 2.65 N Norw D-2 
MISSISSIPPI Conroe (Humble, Sun, Texaco) 8.13 New Sorwer D-3 
Baxterville: North Big Valley D-2, D-3 (6-1-54) 
Condensate (Gulf) 2.75 Darst Creek (Humble, Magnolia, Oil Springs (5-1-52) 
Crude (Gulf) 1.50 x his “dd ‘ta ro 2.79 Petrolia (5-1-52) 
e . ears umble) | low c ule C Redwate -3 r 
ES ak opeente 2.10 Quitman-Paluxy (Pan American) | 2.76 erner Wonley Crude: Prices FOB ao. ers’ 
Gwinville (Esso) 3:00 Sones, eng, Magnet, Stanolind) 78 tankage, begin with 33-33.9 gravity at $3.085 


: 48 ith 2¢ diff tial r f rity to 
Pickens crude (Carter) Schedule D Willamar (Pan American) 270 u . a 2 degree of gravity t 
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CALIFORNIA 


S. O. California prices effective Sept. 1, 1954. All gravities above those quoted take highest price offered for the field specified. 
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Schedule 

Aliso Canyon. . ‘ Elwood Midway Sunset. .. 82 Oxnard Signal Hill (Long Beach). 19 

Belridge . rie ase Ridge. .... 3 ——. ‘? ‘ts Pleasant Vallev co Tejon Hills £ a¢ 
rreeley ‘ - ontalvo est ce) onia : 

Canfield Rench. 3  Guijarral Hills. ....... 1 Pool) a Torrance 26 
Huntington Beach... ... Montalvo West (McGrath aan Sty 11 
Inglewood... . Pool). 21 Richfield Canyon—Los 
Kern Front............. 29 Rosedale ‘ 
Hore River pic tcceeses 1 Rosedale Ranch. : + eagen (Sis- P 

ettleman Hills Mt. Poso 1 ; quoce Zone 

PRS a Lakeview Area.......... Newport-Anaheim Sugar muy ese West Coyote 

Elk Hills (Shallow)... . 2 Leffingwell........... : Area 6¢ Se roree Wheeler Ridge 

Elk Hills (Stevens Zone) ou _ “SE epeese Newport—Other Than Santa Maria Valley. ... Whittier 

El Segundo. & MeKittrick...... Anaheim Sugar Area... 7 Seal Beach ‘ Wilmington 
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POWER PROVED 
1 PHILLIPS 66 








> 
sins xs Ml Tol 
And PHILLIPS 66 


All reports, and all sales figures, show that this 
new, exclusive gasoline—Phillips 66 FLITE-FUEL 
—is catching on in a big way. 

And FLITE-FuEL is being backed by the big- 
gest advertising campaign in Phillips history. 
Millions of motorists are reading and hearing 
about the many advantages of this highest 
quality gasoline for their cars—through news- 
papers, radio, television, farm 
magazines, outdoor billboards, 
leaflets and all-out Station 
Displays. 

These motorists are learning 
that only Phillips 66 Dealers 


can offer them a fuel with the added super 
aviation gasoline component—Di-isopropyl 
(pronounced di-iso-pro-pull) . . . and that 
Phillips is able to use not only Di-isopropyl 
but also HF Alkylate—both of them first 
manufactured by Phillips. 


Let this impressive, resultful advertising— 
and the superior selling points of FLire-FUEL— 
go to work for you, too. For in- 
formation about a Phillips 66 
franchise write to: Sales 
Department, Phillips Petroleum 
Company, Bartlesville, 
Oklahoma. 
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New Cars Bring Service Woes 


It’s getting mighty tough to 
service late model cars. 

Something might be done 
about it, but it is not easy to get 
the ear of the car manufacturers. 
They are having their hands full 
designing cars that will sell. 

On that score they are doing a swell 
job. The customers like the modern 
cars, even if the service operators 
don’t. 

But the new cars are not getting the 
maintenance they should have. The ser- 
vice station operator doesn’t want to be 
the one to tell the new car owner that 
the job of putting water in his battery, 
replacing his fan belt, or putting in 
new plugs is more difficult than it used 
to be in his old car. Instead, he 
keeps silent and does the work at the 
old price or avoids it if possible, lest 
the customer resent an above-normal 
charge. 

Such an approach can have only 
one result. Station operators simply 
are not pointing out any service needs 
involving a difficult, unprofitable re- 
placement job. They hope the owners 
will take the service headaches to the 
car dealer shop, where presumably a 
charge will be made according to the 
time required. 

Only it doesn’t work out that way. 
It’s normal for the car owner to put 
off or ignore car maintenance. 


NEW PROBLEMS 


Whether the work is done by the 
service station or the car dealer, here 
are some of the service problems we 
didn’t have with us in earlier years: 

Some oil filters are located where 
the element can’t be replaced unless 
the car is put on the lift. If the shock 
absorbers are worn, it may be neces- 
sary to jack the front of the body to 
get at the filter housing. A lot of time 
can be involved in getting the filter 
off, and it is a slow and troublesome 
task to center the gasket and check 
for leaks when replacing the cartridge. 

Spark plugs are much harder to 
change on many late model cars. 
Special tools are required and the job 
takes longer. That means the service 
station man has to make an extra 
charge which is hard to justify to a 
customer. Or, if he makes the instal- 
lation as a part of the purchase price 
of the new plugs, he is losing money 
on the sale. He won't be anxious to 
suggest new plugs when needed, if he 
knows he will either lose money or 
antagonize a customer. 

The master brake cylinder is in such 
an inaccessible location on many cars, 


service men say, that it virtually in- 
vites neglect. Because it is a time 
consuming and troublesome job to 
check the fluid level, service station 
men don’t do it unless the customer 
makes a specific request. 

Some oil drain plugs, either because 
of location or engine design, slow up 
the job of oil changing. 

Batteries are a common cause of 
service neglect. Several have covers 
that are hard to get off and on. Some 
have been mounted where there is no 


see how the water level stands. It's 
not hard to see why many station men 
are taking the line of least resistance 
and ignoring inaccessible batteries. 
That’s going to lead to a lot of 
premature battery failures. Most of 
the failures, or maybe all of them, 
will be unexpected. The car owner 
will have to foot some extra charges 
for taking out and replacing the hard- 
to-get-at battery when it is part of an 
emergency road service call. 
Generator location sometimes makes 
the fan belt much more difficult to 
replace—or even to inspect. On some 
cars, the air filter is in a spot difficult 


way to look into one of the cells to 


Bring farm fueling 


up-to-date with 


of access. 


Dipstick location is a com- 
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and enjoy steadier fuel 
sales, lower upkeep and 
more loyal customers! 


Developed specifically to provide a de- 
pendable, low-cost method of serving 
the profitable farm and independent-user 
markets. A rugged, quality-built pump that 
guarantees operating dependability. No 
threat of break-downs, costly repairs 
common to used, out-moded equipment. 
Your low initial investment will be re- 
turned to you over and over in terms of 
steadier sales, lower maintenance, cus- 
tomer satisfaction. 


General Products Division 


TOKHEIM CORPORATION 
Designers and Builders of Superior Equipment Since 190! 
1650 Webash Avenve Fort Wayne 1, indiene 
Factory Branch: 1309 Howerd St, San Francisco 3, Calif. 
Canedian Distributor: H. Reeder, 205 Yonge St, Toronto 
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Check these Important Features! 


@ Built-in check valve 


@ Gear-type pumping unit with built-in 
by-pass valve 


@ Explosion-proof motor 

@ Removable strainer screen 

@ Welded steel housing 

@ Baked enamel finish 

@ Dial meter at slight extra cos? 





CLASSIFIED 


UNDISPLAYED RATE 


DISPLAYED RATE 
The advertising rate is $14.50 per inch for oli 
appearing on other than @ con- 
tract Gis tae gud & ene 
NATIONAL PETROLEUM NEWS, 


Classified Advertising Division 
330 W. 42nd St., N. Y. 36, N. Y. 








NEW ORLEANS 
OFFICE FOR RENT 


All or part of 6,000 sq. ft. 3rd floor mod- 
ern air conditioned building. One block 
from Hibernia Bank. Formerly occupied by 
Shell Oil Accounting Department. Avail- 
able November Ist 


806 Perdido St. Factors Building 








1—6000 gal., 3 compt. tandem, 1952. Like new, 
etc. 
S190 se! jal., 4 compt. Brown, Meters, Perfect— 
2—4750 « 6 compt. Tandems, Meters, Excel- 
lent —$2950.00. 


Buy from BRUCE E. HACKETT CO. 
621 West 58 St., Kansas City, Mo. 
Phone Hiland 1385 

















REPLIES (Box No.): Address to office nearest you 
NEW YORK: 330 W. 42nd St. (36) 

CHICAGO: 520 N. Michigan Ave. (11) 

SAN FRANCISCO: 68 Post St. (4) 
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Trailers for Sale: 3300 gol. Strick, “Fy comet., 
10.00 x 20 tires, air brakes. 2000 gal. Davis, 3 
compt., 9.00 x 20 tires, air brakes. 1947 Ford 
tractor. Write for pictures and prices. Cox Dist. 
Co., Box 559, Easton, arstend. 


For Sale: 1200 i. tank truck, 1951 GMC 
chassis, 3 compt., hose reel, ticket printer, beauti- 
ful condition. $1250. Cox Distributing Co., Easton, 
Maryland. 








Fer Sale: 1942—4250 gallon Penn Tank 2 
compartments mounted on Fruehauf trailer, air 
brakes, 10.00 x 20 tires. FS-4134, National Petro- 
le um News. 











— = Wanted = 


Wanted: Fuel Oi! truck, short tan 
2000 gal. Petro Products Inc. 
Rd., Milwaukee 8, Wisconsin. 








ik, 1800 or 
1016 N. Hawley 








An Investment! 3] 


Productive advertising is an INVESTMENT | 
rather than an EXPENDITURE. "Class. 
fied" advertisers almost invariably repert| 
prompt and satisfactory results. 


BE CONVINCED—send us your advertise- 
ment. TODAY. 


Address Classified 
Advertising Division 
NATIONAL PETROLEUM NEWS 


{330 W. - 42nd St., New York 36, N. Y. | 
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mon source of complaint among serv- 
ice station operators. 


SERVICE TWISTS 


In addition to troubles arising 
merely from inaccessibility of parts to 
be serviced, there are many new 
varieties of service complications. 

Adding water to the radiator is a 
traditional free service. In the space 
of about two years, what was once a 
simple process has become compli- 
cated because of the general adoption 
of sealed cooling systems. Now, a 
dealer must remember to tell each 
new employe to watch out for the 
sealed systems. If the engine is hot, 
the station man may need a cloth to 
protect his hand. And he must know 
how to turn the cap to break the seal 
and allow the pressure to escape be- 
fore he tries to remove the cap entirely. 

Also, there are several types of 
caps in use, and it is essential to use 
exactly the right one when making a 
replacement. The caps have to be 
handled with care and installed just 
right. 

Quite a few cars now have 12-volt 
electrical systems. A 12-volt battery 
has six filler caps, instead of three, to 
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be handled when the water level is 
checked. There are double the num- 
ber of readings to take when testing 
with a voltmeter or hydrometer. The 
12-volt batteries, some say, seem to be 
the ones that have landed in the most 
inaccessible places, thus creating an 
even stronger possibility of neglect of 
free battery service. 

There are a number of new, and 
presumably better, oil filter mountings. 
But they have introduced extra com- 
plications in filter replacement. 

An example lies in a bit of technical 
information passed on to its dealers 
recently by one oil company. In re- 
ference to the replacement cartridge 
for a certain make of car, the oil 
company announces that from now on 
three different gaskets will be fur- 
nished with each cartridge. On some 
models a round gasket is used. Two 
flat gaskets apply variously to models 
of other years.. Besides struggling 
with filters that have to be snaked out 
from behind heater ducts or some 
other new obstruction the dealer must 
double check to see which of the three 
gaskets is the right one. 

The trend to 8-cylinder engines 
makes a nice increase in the market 
for spark plugs. Compression ratios 
keep going up, so spark plugs become 
more and more important. So does 
their regular inspection or replace- 
ment. Yet, dealers are shying away 
from the plugs on some new models 
because removal and replacement take 
so long. A few cars have dual fan 
belts. Again this means that the 
dealer must caution each new employe 
that both belts in a pair must always 
be replaced when one becomes worn, 
and with a matched pair, only. Dealers 
call attention to the fact that genera- 
tor locations on some cars now make 
it a first class struggle to remove and 
replace one belt, let alone two. 


FACING THE ISSUE 


All of these new servicing problems 
may be unavoidable adjuncts of 
modern car design. If so, the oil 
industry will have to recognize the 
need for higher prices for TBA service 
and installation work, and probably 
also for lubrication and oil change. 

The idea of higher service station 
prices goes against the grain of some 
oil marketing men, to be sure. They 
have always rejected such suggestions. 
But they now need to consider how 
much service work is neglected be- 
cause it is either free or sold at too 
low a price. Failure to do so, if 
prevalent, can cut heavily into sales 
of batteries, plug, filters, and other 
accessories. 
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OW ARE YOUR COMMUNICATIONS ? 


Do the booklets, pamphlets, and manuals you use really work for you? 
Are these vital publications, that tell the story of your products and your 
company, as effective, readable, well designed and illustrated as they can 
be? Today more than ever, your entire operation is judged by each annual 
report, employee manual, and public relations piece that you produce. 
Have you examined your communications lately? If you have any doubt 
as to the impact of your instructional and promotional literature, 
remember .. . 


COMMUNICATION [5 OUR BUSINESS 


For a good many decades McGraw-Hill has stood for complete coverage 
in the business literature field. Now the McGraw-Hill TecHnicaL WRITING 
Service offers a new approach to your publication problems — an inte- 
grated writing, editing, illustrating, and printing service for the custom 
production of: INSTRUCTION MANUALS, PRODUCT BULLETINS, TRAINING AIDS, 
INDUSTRIAL RELATIONS LITERATURE, ANNUAL REPORTS, COMPANY HISTORIES, 
PROCEDURAL GUIDES and other collateral literature. More than 150 editorial 
and graphic experts are at your disposal, ready to prepare high-quality 
material to your own or government specifications. Save time, save money 
... and make your communications work! Let our staff be your staff for 
technical and business publications. 


MeGraw-Hill Book Co. TECHNICAL WRITING SERVICE 


Write or phone Technical Writing Service, McGraw-Hill Book Co., Inc. 
$30 West 42nd Street, New York 36, N. Y. @ LOngacre 4-3000 





This service is available through ad agencies. 
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ABOUT OIL PEOPLE 


A. W. Scott Mrs. Scott 


NATIONAL PETROLEUM ASSN. President A. W. Scott 
and Mrs. Scott (shown at left) talk over NPA’s annual con- 
vention, held Sept. 15-17 in Atlantic City. Scott and all other 
NPA officers were reelected. He is president of Wolf’s Head 
Oil Refining Co., Oil City, Pa. A panel discussed multi-graded vs. 
conventional motor oils. Shown are E. H. Fallin, NPA technical 


P. E. Cochran 
is the new assist- 
ant manager of 
The Texas Co.'s 
15-state central 
sales territory, 
with Chicago 
headquarters. 
Formerly _assist- 
ant manager- 
sales, Cochran 
succeeds James 
M. Doss, who has 
been appointed territorial manager. 
Cochran has been with Texaco since 
1920 when he took a job as helper in 
the barrel house of Texaco’s Lawrence- 
ville, Ill., refinery. He was trans- 
ferred to the sales department at 
Lawrenceville in 1924 and was later a 
salesman in Indianapolis and Evans- 
ville, Ind. He was a zone manager 
at Madisonville, Ky., Dayton and 
Canton, Ohio, and was state manager 
in Kentucky from 1940 until 1945, 
when he became assistant manager- 
sales in the Indianapolis division. He 
was promoted in 1947 to assistant 
manager and in 1949 to division 
manager. Cochran was transferred 
to Chicago in 1951 as assistant 
manager-sales, a post he held until his 
most recent promotion. 

Other Texas Co. marketing changes 
include C. R. Frohlin, new assistant 
manager-sales of the Chicago central 
territory, succeeding Cochran; S. B. 
Miller, named assistant manager of 
the Norfolk division, succeeding 
Frohlin; H. W. Lumb, replaces Miller 


P. E. Cochran 


54 





Fallin Georgi 


as assistant manager-sales in the 
Boston division; J. T. Bolger, Jr., 
former state manager for Oklahoma, 
has been transferred to Boston, and 
succeeds Lumb as assistant manager- 
sales promotion in the Boston division; 
T. E. Cottrell, who was zone manager 
in New Haven, Conn., has been made 
state manager for Texaco in Arkansas, 
and R. L. Crenshaw, who was a 
Dallas, Tex., zone manager, is new 
state manager for Central Texas. 


J. W. Foley A. N. Lilley 

James W. Foley and A. Neil Lilley, 
vice presidents of The Texas Co., have 
been elected directors, according to 
J. S. Leach, board chairman. Foley, 
who was graduated from Texas A & M 
with a degree in petroleum engineer- 
ing, joined Texaco in 1932 and has 
held producing department and en- 
gineering positions with the company 
since then. He was made assistant to 
the board chairman in 1950 and be- 
came a vice president in February 
1953. 


NATIONAL 


Overcash 


Williams Raymond 


and safety director, moderator; (standing) Carl Georgi, Quaker 
State Oil’s technical research director; R. K. Williams, assistant 
head, fuels and lubricants department, General Motors Research 
Laboratories; (seated) R. L. Overcash, automotive laboratory 
supervisor, Kendall Refining Co., and Leonard Raymond, chief 
automotive engineer, Socony-Vacuum Oil Co. 


Lilley, vice president in charge of 
The Texas Co.’s foreign operations 
department—eastern hemisphere has 
been with the company since 1933. 
He held several positions in the sales 
and foreign operations departments 
both in the United States and abroad. 
He became a Texaco vice president 
in December, 1951. 

& 

Paul N. Templeton will head a 
newly established oil movements 
department for Magnolia Pipe Line 
Co. He also has been named super- 
visor of tariffs and oil movements. 
The new department will make all 
shipping arrangements for crude oil 
and products transported by pipe line. 
J. J. Harris has been named co- 
ordinator of oil movements for 
Magnolia. 

« 

Joseph L. Seger is the new executive 
vice president of The Carter Oil Co. 
and C. G. Herrington is a new vice 
president. Seger, who has been with 
Carter and other Standard Oil of New 
Jersey affiliates for 21 years, succeeds 
M. A. Wright, who is now co-ordina- 
tor of producing activities for Jersey 
Standard. Herrington has been a 
Carter director for two years. 

* 

B. B. Barron has been elected 
treasurer of Pure Oil Products Co., 
Toledo, Ohio, replacing Vaughn E. 
Stacy, who resigned Sept. 1. Stacy 
had been with Pure Products, and its 
predecessor Hickock Oil Co. for 18 
years. 
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Harry J. Un- 
derwood, division 
manager for Shell 
Oil Co., in Chi- 
cago, has com- 
pleted an execu- 
tives’ business 
course at North- 
western Univer- 
sity, Evanston, 
Ill. Underwood 
was one of 30 
business execu- 
tives from all over the United States 
who took the course last month. He 
has been with Shell since 1928, when 
he joined the company as a lubrication 
engineer and has been Chicago divi- 
sion manager since 1948. 

* 

Harold F. Parsons, 
after 36 years with Tide Water Asso- 
ciated Oil Co., has been elected a vice 
president of 
Corp., 


H. J. Underwood 


Tulsa. 
* 

M. J. Dabney, formerly of Planta- 
tion Pipe Line Co., Atlanta, is now 
co-ordinator of pipe line research for 
Standard Oil Development Co.’s Esso 
Laboratories. 

* 

Richard L. 
Saunders, vice 
president 
director of The 


Texas Co., re- | 


tired Sept. 21 

after 45 

with the 

pany. 

standpoint of 

. continuous _ ser- 

R. L. Saunders vice, Saunders 
was one of Tex- 

aco’s oldest employes, joining the 
firm in 1909 as a voucher clerk. He 
held clerical and accounting positions 


com- 


marketing budgets and forecasting at 
the Carboloy department of General 
Electric Co., Detroit. At one time, 
Lefko was with The Texas Co. in the 
foreign sales department. 
° 
Jules Escude, owner of a jobber 
company in Mansura, La., is opening 
a newly-built TBA store in Mansura. 
7 


R. W. Partridge, Standard Oil of 
Indiana’s Kansas City office manager 
since 1952, has been appointed co- 





who retired | 


Petroleum Exchange | 
New York brokerage firm. | 
Parsons will be East Coast representa- | 
tive of Warren Petroleum Corp. of | 


and | 


years 


From the | 


DOES YOUR PRESENT VENT: 


ordinator of centralized accounting for 
the company’s sales accounting divi- 
sion in the Chicago general offices. 

° 


W. S. Guernsey, owner of Guernsey 
Wetters Oil Co., in Bay City, Mich., 
says he has conducted a paint-up 
campaign and purchased some new 
rolling stock. He also increased his 
advertising budget. Guernsey says the 
company plans to rebuild a service 
station and its bulk plant, and will 
continue to modernize rolling stock. 


STOP EVAPORATION LOSSES—Because it cannot leak? 
STOP QUALITY REDUCTION—due to evaporation of 


light ends because of its liquid seal? 


STOP HIGH MAINTENANCE COST—Because it func- 
tions unfailingly requiring only a simple check of 


the liquid seal periodically? 


STOP LOSS OF VALUABLE TIME—Because it does not 
stick, warp or fail completely nor require hours of 


repairs? 


If your answer to the above questions is NO then send for Bul- 


o. 5154 immediately and start saving with 


NEW TWIN 


letin No. 
CONSERVENT. Also ask for our other publications, “A Story of 


in the sales department before becom- line Tank Venting” and “5 Steps and the One before the 
ing assistant to the general sales | gh Ff or all of which will be sent without any obligation 
manager in 1929. In 1934, he was | 
made manager of the sales depart- 
ment’s northern territory and in 1935, 
was named assistant general sales Working Model of Conservent. 
manager. Saunders was appointed | We'll be looking for you. 
secretary of The Texas Co. in 1938 

and elected a vice president in 1944. | 

In 1945 he was made vice president | 

of domestic sales. He was elected a | 

director in 1946. 


OIL EQUIPMENT JOBBERS!!!!! 


attend National Association Meeting, Congress Hotel, 
October 10 to 12 are invited to visit us at Booth 
No. 8 and see a T rent, 


* 

Orville B. Lefko is now controller 
for Citrin-Kolb Oil Co., Detroit dis- 
tributors for Standard Oil Co. of 
Indiana. Lefko was manager of 
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Tennant-Brian M. Jackson 


Ettman 


Taylor 
Curran 


MEMBERS of the Philadelphia and Delaware County, Pa., 


Collins 
Rudi B. Jackson 


Women’s Activities Com- 


mittees of the Middle Atlantic District OIIC, were instructed in the promotion and 


use of OTIC’s 


“Magic Suitcase” demonstration for Oil Progress Week (Oct. 10-16). 


The two-day training session in Philadelphia was conducted by Connie Moon of New 
York, women’s program supervisor on the national OIIC staff. Among the 12 women 


who attended were those shown here: 


(Front row)—Marion Ettman and Jean Curran, 
Esso; Thelma Rudi, Cities Service, and Betsy Jackson, Gulf; 


(Back row)—Clara 


Tennant- Brian, Atlantic; Millard H. Jackson, Cities Service, co-ordinator of women’s 
activities in Philadelphia; Miriam R. Taylor, Sun Oil, Delaware County women’s 
chairman; Dorothy F. Garretson, Sun, Philadelphia women’s chairman; Miss Moon, 
and Margaret G. Collins, Gulf, program co-ordinator 


John P. Den- 
nis has been ap- 
pointed co-ordin- 
ator of defense 
transportation 
with the Office of 
Defense Mobiliz- 
ation in Washing- 
ton. Since 1948, 
Dennis has been 
manager of the 
traffic division of 
The Texas Co., 
which he joined in 1942 after 21 years 
with Northern Pacific Railway. Den- 
nis will be responsible for developing 
defense mobilization plans in the trans- 
port field. He is a member of the 
Traffic Club of New York, the Amer- 
ican Petroleum Institute and a director 
of the Transportation Assn. of Amer- 
ica. 


DEATHS 


Frank Berry, 77, bulk sales manager 
for Quaker State Oil Refining Corp. 
and former vice president and sales 
manager of James B. Berry Sons’ Co., 
oil brokerage firm, died Sept. 12 in 
Oil City (Pa.) Hospital, after a brief 
illness. During his lifetime Berry 
had been in the lumber business, an 


J. P. Dennis 


56 


independent oil producer in the Penn- 
sylvania field and with the Berry Co. 
as a sales manager before joining 
Quaker State. 

& 

Theodore R. Smith, 53, president 
and owner of Lowville Oil Co., Low- 
ville, N.Y., died Sept. 9. He was 
president of the company for 24 years, 
and operated the firm until two years 
ago, when his son assumed manage- 
ment. 

® 

Maximilian H. Leister, retired 
general manager of Sun Oil Co.’s 
motor products department, died 
Sept. 19. He was 63. Leister began 
his business career with Katz Adver- 
tising Agency in Philadelphia, then 
worked for the advertising and pro- 
motion departments of several national 
magazines. He joined Sun Oil in 1921 
as special assistant in the motor oil 
department, became manager of motor 
products sales in the Philadelphia 
district and eight months later was 
appointed general manager of the 
motor oil division and advertising 
manager. He was acting general 
manager of Sun during World War II 
and in 1946 was made_ general 
manager of the motor products depart- 
ment. 


NATIONAL PETROLEUM NEWS ° 


OCTOBER 


American , Soe. for Testing tote, Com 
on ts, Bi ay Park Hotel, Washineton 
can era 
D. C., Oct. 8-7. 
Texas Mid-Continent Oil & Gas Assn., annua 
Farag y § Plaza Hotel, San Antonio, Tex. 
Virginia Petroleum Jobbers Ain. Hotel Cham 
berlin, Old Point Comfort, Va., Oct. 7. 
Virginia Oil Men’s Agen Hotel Chamberlin 
Old Point Comfort, Va., Oct. 8 
Em State Petroleum Assn., tall meeting 
iteface Inn, Lake Placid, Whiteface, New 
York, Oct. 10-12, 
National Assn. of Oil Equipment Jobbers, 4ts 
annual meeting, Congress Hotel, Chicago 
Ill, Oct. 10-12. 


Oil Progress Week, Ost. 10-16. 

Seuth Dakota Ind t Oilmen’s Assn., Ho 
tel Cataract, Sloux Falls, South Dakota 
Oct. 12-18. 

Mississippi Oil Jobbers Assn., second annual 
meeting, Buena Vista Hotel, Biloxi, Miss., 
Oct. 13-14. 

Indi Ind dent Petroleum Assn., Hote 
Severin, Indianapolis, Indiana, Oct. 18-14. 
Texas Petroleum Marketers Assn., annual con 
vention, Hotel Gunter, San Antonio, Texas 

Oct. 14-16. 

Secy. of Automotive Bastneers, national trans 

— meeting, Boston, Mass., week of 








American Society of Lubrication Engineers, 
rad Baltimore Hotel, Baltimore, Md., Oct 


Texas Oil Jobbers Assn., Management Insti 
ate Driskill Hotel, Oct 


Austin, Texas, 


aeute Petroleum rs Assn., annua) 
een, Paxton Hoei'c Gauha. Neb., Oct 


Western Petreleum Refiners Assn., regiona 
| age Garrett Hotel, El Dorado, Ark. 


Ind. ant Detach 
r 





Assen. of America, an- 
nual meeting, Tulsa, Oklahoma, Oct. 25-26 

National Lubricating Grease Institute, 22nd 
annual meeting, Mark Hopkins Hotel, San 
Francisco, Calif., Oct. 25-27. 

Socy. of Automotive Engineers, national Diesel 
engine meeting, Statler Hotel, Cleveland 
Ohio, Oct. 26-27. 

Texas Oil Jobbers Assn., Management Insti 
— Caprock Hotel, Lubbock, Texas, Oct 

Georgia I t Oflmen’s Assn., Radium 
Springs meee gf. Georgia, Oct. 28-29 

Arkansas Independent Oil Marketers Assn., 
Inc., annual convention, Hotel LaFayette. 
Little Rock, Ark., Oct. 28. 


NOVEMBER 


Secy. of Automotive Engineers, natl. fuels and 
lubricants meeting, Mayo Hotel, Tulsa, Okla., 
Nov. 4-5. 

Oil Dealers Assn. of Arkansas, annual con- 
vention, Hotel Marion, Little Rock, Ark., 
Nov. 4-5 

National Oil Jobbers Council, annual meeting, 
Hotel Sherman, Chicago, Ill., Nov. 4-6. 

American Petroleum Institute, 34th annual 
meeting, Conrad Hilton Hotel and Palmer 
House, Chicago, Ill, Nov. 8-11 

Assn. of American Battery Manufacturers, 
annual convention, Edgewater Beach Hotel, 
Chicago, Ill., Nov. 15-17. 

American Petroleum Credit Assn., Muehlebach 
Hotel, Kansas City, Mo., Nov. 15-17. 

Packaging Institute, petroleum packestes 
eommittee, Statler Hotel, New York, , 
Nov. 29-30. 

International TBA meeting, annual conven- 
tion, Chase and Park Plaza Hotels. St 

is, Mo., Nov. 29-30. 


DECEMBER 


Interstate Oil Compact Commission, Drake 
Hotel, Chicago, Ill., Dec. 3-4. 

API Oil Industry Information Committee, 
Waldorf-Astoria, N. Y.,. N. Dec. 8-10. 
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we back it 
two ways! 


Here's double backing unequalled in the industry. It means that 
you can’t spend a dime for meter maintenance the first two years. 


After that, the most you can spend in any one year is $15.00. 


] PM-2 METER GUARANTY 


Covers Materials, Workmanship 
and Performance for Two Full 
Years. Behind this warranty stands 
one of America’s leading engineer- 
ing organizations with an 80-year 
reputation for progress. 


Through research &§ ...@ better way 
e S$ 


Eee) © Be 
MET ER » +-F ££ ee 


$15.00 REPLACEMENT PLAN 


Provides a factory reconditioned 
meter, warranted 12 months, for 
only $15.00, exchange. See nearest 
representative or write A.O. Smith 
Corporation, Meter Division, 5715 
Smithway Street, Los Angeles 22, 
California. 


The meter is the heart of the 
pump! Only in the SMITHway 
Service Station Pump can you 
get the revolutionary, doubly- 
warranted, PM-2 Self-Purging 


Meter. 
Factories: 5715 Smithway St., Los Angeles 22, Calif.; P.O. 


Box 500, Succasunna, N. J. Offices: Atlanta, Chicago 7, 
Houston 20, Los Angeles 22, New York 17. Canada: Toronto 
12, Vancouver 1. International Division—Milwaukee 1, Wis. 


SO 
Machines Pressure Vessels and se Line Pipe end Vertical 
; “at lectrodes : Heat Exchangers Safety Grating Electric Motors Oil-Well Casing Turbine Pumps 





FOR FALL CHANGEOVER 


Buy all your stocks 
from one reliable source 


UN 


For marketers who do not have blending equipment 


Finished Motor Oils—SAE 5W-20 through 50 

Finished Greases—general chassis, wheel bearing, brake 
parts, universal joint, water pump 

Finished Lubricants—transmission, differential, steering gear 


For compounders 


Base Stocks—for blending motor oils, for compounding 
greases and lubricants to meet every auto- 
motive requirement. 


For complete technical data, price and delivery information, call your Sun 
Representative or the Wholesale Manager in any of the offices listed below. 


BOSTON—HUbbard 2-7765 DALLAS—PRospect 1611 NEW YORK CITY —LExington 2-9200 
CHICAGO—HaArrison 7-2562 DETROIT—WOodward 1-7240 PHILADELPHIA—KIngsley 6-1600 
CINCINNATI—GArfield 3930 JACKSONVILLE—Jacksonville 3-0941 PITTSBURGH—GRant 1-1645 
CLEVELAND—V Ulcan 3-6100 MONTREAL— WIllbank 2131 TORONTO—GLadstone 3581 


SUN OIL COMPANY @ PHILADELPHIA 3, PA. 


In Canada: Sun Oil Company Ltd., Toronto and Montreal 





